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lInbelievably, were creody into the second half of
20201 Hitting the halfway mark in anything - o rooe, an
assignment, the school vear. o book, o finess plan, even
a meal - is usually the impetus fo keep going.  Thoughts
ot I'm holbwoy there, | con't stop now!” start going
through your mind. |tz o heady sansation and is great
mativation to finish your gools. But what if vou didn't
start in the fist ploce® Whatif those Mew Tear's plons
ond resclufions never got off the graund? Well, get
started now! There is nothing warse than looking bodk
in frustrotion ot those dreams thot nevarieoms true just
becausa of the simple reazon whee wou NEYER TRIED
The journey to fulflled hopes may Be hord) But RECGRET
iz o horder burden to carry every day. 58, go ohead
ond emuate the beouty gueens (GED) hosthod the
privilege of meeting ovar the years: | guarcniee thai
nat one of tham wil tell you they begrudge the Blcod
sweat and teors it took fo gst them fo whera thedons
now Dlon't wait, START ond get goingd A

Jermy A
aditarsin-chisf

EQUAL IMAGE SALON

Equal Imoge Salon Balmain is o welcoming salon located in the heart of Balmain We are g smal
Boutique Salon that's able to offer the dtimate one on ane experience. Equal Image Salon specialises

i the latest trends from colouring, precision cutting, and various balayage techniques

i sorfishae : SRR i e B R Py - P T
Lustomer satistaction is our priority. When you visit Bqual Image Salon Balmain, your visit will be
greeted with a smie and with o consutation in which we'll discuss the condition of your hair, scolp
Fraducts we carry: La Biosthetique 4 Olaplex

Services Offered : Cut 4 Ladies Cut + Wash + Blowdry € Men's Cut + Wash + Blowdry € Kids Cut 4

Blow Dy € Colour % Regrowth % Foil / Highlights 4 Balayage / Ombre % Keratine 4 Fermanent

Straightering 4 Ireatment and many more!

I

SPECIAL OFFER: 20% OFF ANY COLOUR SERVICES FOR THE MONTH
OF JUNE WHEN YOU MENTION "STARCENTRAL MAGAZINE"

EQUAL ITMAGE SALON BALMAIN CUSTOMER SATISFACTION IS OUR PRIORITY
D
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1 0, vou knew thatl the
Hodid sisters [Gigi Hodid

k agnd Bello Hodid to be

precise) are the “it gliis" of the

meoment ond super hot property in

general... Bul, did you knaw that theay weare

both paid $12K per minute (ves that's no typo)

o walk the cafwalk during the Mercedes Fashion

Weekd That's some eye-watering tost cash — all just

for freading the boards in some kilker frocks. They wera

paid 400K in total plus expenses for one showl

Catwalk modelling may seam (ke the easiest way to earm a pretty
penny. However, becoming o runway super slayer is no mean feat,
Hera, we lat you know what it actually takes to master the ulfimate

catwalk technigua:

1. Posture

Refined posture and poie are the comerstones of professicnal runway modelling. The best way o achieve this
i to iterally “think toll.” You can do this by imagining that fhere might be an invisible string thot suspends from

your head upwards - lifting you and giving you pardect pasture. Eeap youwr shouldars bock.

While walking. stand up straight whilst leaning sightly bockwards 5o that your legs go first, keep your foes

painted foarwards and than extend ong fool in front of the othar. It's almost ke vou are walking a
tightrope.
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Being a beauty queen is, undenl-
ably, about presenting the best
version of yoursell on stage. Let's
face it; pageants aren't easy. Yet
under bright stage lights and high
definition Cameras, beauty
queens abways look amazing
samehow, Well, thera's a reason
for that. After years on the circuit,
these pagednt queens pick up o
beauly secrat or twa.

keeping yoursell looking good
and maintaining  health and
fitmess are always going 1o be on
your mind. 50, you can under-
stand why being a beauty gueean
is often veary stressfull Eeeping well
groomed goes a long way in
achieving excelent personal
prasentation. Here are some
handy pointers to halp keep you
locking plctwea  perfect and
tiara-ready at all times:

e/

INTERS

FROM REAL BEAUTY QUEENS

1.

Taking care of vour skin is of utmost importance to ensure your foce provides the optimal canvas for a
make vp artist, Always ensure that you remove all fraces of cosmetics every night before you go to sleep
(no matter how tired you may be from a day of shooting).

dleeping in makeuwp clogs pores ond you need to leave your skin fresh and clean while it restores itself
during the night. Follow a daily and nightly routing of cleansing, toning and moisturizing, Profect your skin
during the day with an 3PF fo reduce sun damage and assecicted ageing. A weekly scrub will help fo
remove dead skin cells and a good quality night cream [and consuming enough water) will help fo keep

your visage looking as plump and smooth as possible,

2.

Making sure that vou get regular frims and freat-
rments is important when you are a beouty queen,
Hair con be put through the ringer vio the waork
related styling that it has to endure. All that heat
damoge and pofential colouring [if youw are o hair
model you will relote to this) con haove your hoir
looking more like sfrow thon silky stronds, Taking
time out to freat your hair can be invaluable in
order restore its guality and shine,

You may opt for on in-solon trectment [the
accompanying head mossages are the best] or
there are some simple at-home ways to give your
hair a little pamper sesh., A simple mix of ovocodo,
egg white ond coconut ol confgins enough
natural emolients to provide o nourshing
masgue, Jimply pop on while you relax in the oth
or perhops while vou ore underfoking ofher
beouty routines simultanecushky, A sovwy model
always knows how fo multitosk]

It reqlly is quite necessary to keep you nails looking
perfect if you are a beauty gueen. Porfraits invol-
ing hands requirg nails that are uniform and
aesthetically pleasing. No one wants to see some
vgly clows next to o beauliful foce in @ photo-
graph, Acrylic nails may be the easiest way fo
achieve this, however, they con result in
unhealthy notural nails, Shelloc on notural nails
can e a shightly less domaging alternative, IF you
ore going to go natural then regular manicures
are g must, Invest in g nourshing freatment for
nails and perhaps o sfrengthener fo keep them
going day in and day out without chips and
breckages.

GLOBAL ELITE GUEENS
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B CHARGE
AS A
MODEL?

»

t a model working and attempting fo
remain compefiive in an  indusiry
that is inundated by hopefuls [and by
those who are even willing fo work for
free] you may find yourself facing an increas-
ingly difficult situation regarding how much
vou can get paid. There seems fo be no end o
the current situafion where models willingly out
theair hands up for work that is unpaid in retom
for mere "exposure”.

Howeaver, if vou are an experenced model you
should never sell yourself short, always keeping
in mind that vou are performing o valuoble
sarvice and end product for a commearcicl
enterprise. If you are a model working for a
business making a profit you are legally enfitled
to o minimum rate of pay, Otharwise, the com-
mercial enterprise that hos emploved your
service may be in breach of legislation and
liable to proseculion.

Fair Work Legisiation governs the minimum
casual rates for models. Modelling for still pho-
tography, TV or movie appearances atfracts a
full doy pay rote of $450.18 and for up o an
haur attracts a rate of $92.74. Modalling work
at frade shows or parades attracts a full day
pay rate of $204, &% and a single evening show

INI®;

For more information and all details regarding
ment's Fair Work website: www fainvork.gov.au

"FEATURE
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Career

[Thr} atfracts $77.18 Casual models |
entitied to double pay on public holid:

If vou do not hove an ABN these paoy
apply as you are effectively warking |
casual modal. This means that if you ai
rote that isn't in occordance with the r
rate that you can complain and thc:i =13y
ers ara liable to lagislation. i

If you are warking under an ABN you
keep in mind that you are operafing
Independent Confractor. You need
yourself pay rates that are fair (it wmdqt
to follow the minimum rates autlined on fh
Wark website, plus you need to facto
extra percentage for GST and Tr.h{__ f
that you are coverad for and i
from your job you will need to el
take aut your own Public Li::blﬂhr

Yvaluing your work as o m
impartant. This i5 nat only
actually be able to pay
firm on your worth but als
can continue to exist,
“axposure” argdas o
valuing the work of fc
entertainers and ar
to thrive, ar aven
sUrvive,

i rates always refer to the Australion Gavarn-
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Waleria Szova's appeal & definitely in her stunning features and smoking hot body.
$he's o model, doncer and a chorecgropher who's bosed in Sydney, Australio and
in fact, she owns her own dance and enterfainment company called 1Crove
Dance & Enfertainment, 3he hos ploced in g number of high profile modeling com-
petifions such os Miss Supercars, Moxim's Swimwear Model of the Year competition
or the World sMiss All Mations oz well as Miss Russio Australio and kiss M3W Foce of
Crigin.

Global Elite Quesns Magaozing recently sat down with Valeria Sizova to find out
more about what it's like to be a model and an Instograom superstor ond herg's
what went down,

Can you please give us a bit of o background as to who you are and what you do?

My name is Voleria Sizova, and I'm o model, dancer and o chorgogropher bosed
in Sydney, | run g donce and entertginment company called ICrove Donce &
Entertainment [@icrovesntertginment) where | teach classes and crew rehearsals
far the shows,

I completed Bochelor of Political & Social Sciences majoring in Govemment &
Internafional Relotions; Cerfificate 3 & 4 in Fitness and completed Music 5chool

MQjoing in piono,

I made it 1o Top 4 in the Miss Supercars 2017 competifion, | mode if to Top 5in fhe
Moim Swirnweaar Model of the Year 2017 competifion, | won 15t Bunner-up ot the
Warld tMiss AR Mations 2018 held in Ching, and | was also crowned hMiss Bussia Austra-
lig and Miss N3W Face of Qrigin in 2017, Cumenily I'm Miss Multiverse Russia,

2. What do you like most obout being an influencer?

I believe that each one of us can inflvence people around us becouse we gll hove
social platforms even beyvond oursumoundings, | am one of those people who loves
to promote g healthy lifestyle ond confidence in women by being the best version
of yoursalf,

3. The downside fo being an influencer?

sometfimes it's very hord to get the message ocross social platforms and expect
people to understand and occept your view and the way you ses things, That's
becouse evervone has different perceptions ond experiences in life, and they do
affect us in various ways that influence our decisions.

4, What's your fovorite social media plafform?

I've discovered that our modem society & getting ‘fed up' with reading long
storiesfposts and the right images or short videos are sometimes the only waoy to
gtiract ther attention, | believe Instagram has been the most popular osset fo
influence society these days, The beauty of this social media plafform is that it gives
vour gn opfion to choose which visugl moterial vou con wse, odd voleoble confext
to vour photos, organize polls, read the statisfics of your posts and find out whot
topics attrocts people the most o your profile,
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5. What's yvour best advice when it comes to
growing your Instagram account?

4. What powerful strategies did you use to grow your
Instagram followers o how it is now?

7. Belng part of an Industry whese only emphasis Is on
the external characteristics of o person, how have you
stayed grounded?

e of my

(THy o} W

8. Is your family supportive of you belng in the lime-
light?

¢ Foarmils




Glam Nepal International is a global brand in the making in the world of fashion runwavs which aims o showeasze
the diverse and unique designs of Nepal. It gives the designers of Nepal wingds through the Glam Nepal Interna
tional network to conguer the global market via International exposure. The Revolution is from Australia itself. . .
Will vou join us?

Glam Nepal International also intends 1o produce role models as opposed o just merely supermodels who will be

able 1o Inapire the millennials 10 do beter in life. The goal 18 'ﬁnémih_]unlnditﬂnp - to ghape it with role

maodels and an eco-friendly clothing industry. )

Furthermore, Glam Nepal Inier ationa i der | ; aupali as 1 e the runway show o different
countries in order (o exchangde Eiffﬁ"n] values and religious toler ngding people together through fashion

and lifestvle. Ly kA S
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Since winning the fitle of Miss 3ohorg 2019, Cotherine Modziva has become
determined fo moke g positive change in her community, She wants o be part
of the process that opens doors for people that are under-represented.,

She was inifiolly contacted during the Sounds of Afro Beats Festival, where she
wias approached by Teresa Yuol - the Mational Drector of Miss Sahara, After
tolking fo Teresa and her teom, Catherine realized that their vision oigned, os
they both hod simiarties in the desire to promote ‘mincity groups.” 5o she
decided to enter the pogeant. From the fist gefgo, Catherine felt right ot
home. All the confestonts staved af Novotel, so they were around each other
pretty much all day, With so many girks fogether you'd assume cotfiness woukd
come chout - but no, durng both nights all the gils would come together in
one rocm and they would all just hong out, tolk obout their Bves, their corears,
or movies they've seen. They'd donce, lough, hove snacks and just enjoy eoch
other's company. This was o special moment for her os it changed her prior
penspective of what pogeants typically looked like bockstage. It was a very
warm and pleasant experience. Miss Sahara has given her the courcge fo
continue to pursue her gook, After she won the Miss 3ohora pageant, she
wanted to create positive change in her commidnity,

Miss Schora hos broodened Catherne's horizons in the fashion and beouty
industry ond has enobled her to work with incredibly folented people that
happens to be from a diverse cultural background. She sees the plotform os a
rmieans to diversify herself and have o wider oudience fo reach o speak on
things like diversity, sociol issues and world chaonge. During her reign, she has
deone multiple things to empower people from minority groups. For example,
she has done community waork, volunfeerng her fime 1o couses she believes in,
She also regularty hosts events that benefit young gifls ond women. This omoz
ing work B made possible thanks fo the support she receives from her friends
and family, Her family also keeps her focused on important things, remaining
wary of the intense value the beouty industry ploces on women. In addition,
Cathering is pranning fo expand her platform by being more active on social
medo because this will enoble her fo confinue expanding her influence,
Another way that she B trying to improve the world is by getfing her degree in
Social Waork. This will allow her to change the way we view social issues, chang
ing the polickes to improve the system for evenyone. To do this, one of her
Diggest goals s to work of the United Mations.

Catherine Modziva is definitely someone we can see being successful in the
near future. She wonts fo use her reign to make meaningful chonges o
empower mirarty groups. The fitle ollows her to use her influence wisely, She
dlso phans to experience more of the word throwgh trovel, This will allow her to
meat new people, experience varous cultures ond fry new types of food. At
only 21 years old, you can expect more big things in the future from Catherineg
Madziva,

LOBAL ELITE QUEEME -IEI
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NASEISA MA'U MA'ILEI

Ever since she was crowned Miss Tonga Australio,
Anna-Naseisa Ma'u Ma'ilel has inspired many people
around the country, Mow, she plans to inspire many
other people, helping women from the Pacific slonds
reach their potential,

She first became involved in beauty pogeants when
she was approached by the director of Miss Tongo
Austrafio Angela Lovak, She decided to enter the
compeatition and eventually, she ended up winning
the crown, She admits that she fhoroughly enjoyed
her pogeant experience, as it allowed her to grow as
a person, For exaomple, she has been able to develop
miore confidence as well as expand spirtually, One of
the biggest lessons that she has leamed is the impor-
tance of sfaving true to herself and her beliefs. How-
ever, the pogeant experience has unfortunately also
shown her the cruel nature of beingin fhe limelight, as
she received some cybearbullying because of who she
i5, 3ome online bullies were judging her based on her
performance on the cabtwalk, Thankfully, the pogeant
expenence has taught her about her self-worth, This
enabled her to brush off upsetting online comments,
Her success in the poageant indusfiry hos opened
miultiple opporfunities for her to improve her commu-
nify,

When Anno-Moseisa Ma'u Ma'ilei won Miss Tongo
Australio she was presented with many prizes. How-
aver, one of the most fulfiling wos giving her the

chance to start g dialogue that would improve her
community. For exaomple, ong of the first things she
did was te attend a forum called "Tu-Pasifika; Your
Inner Warriar”, This is gimed ot starfing o conversation
about how women from the Pacific klonds can read
their full potential, Throughout the event, she leomed
mulliple important lessons, like the imporfaonce of
creating spoces wherg voung pecple feel empow-
ered to speak up, 5he gko leamed the value of
supperting young people, as they will be responsitle
fior making future decisions, For this reqson, she wants
to use the rest of her reign fo help increass the oppor-
tunities available to Pocific slandsr wormen, She will
do this by using various networking events to provide
suppert to Pacific lander businesses. She also wants
fo use these events fo bring awareness fo issues in her
community.

Anno-Noseisa Ma'u Ma'ilel hos o diploma of Event
Monagement, which she plans to use to start g wed-
ding consultancy business, In the fulure, she wants fo
own g wedding or event venue. She can be confi-
dent about achieving these dreams thanks to the
sirong support base she hod omassed, From the many
pecple who helped preparg her for the pogeant fo
her parents, who confinue to offer their full support,
Thanks to their encouragement, Anng-Massisa Ma'y
Ma'ilei 5 making the most of her cument fitle and
becoming an inspiring figure to people in the Pacific
Island community
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HOW THE WORLD IS EMBRACING

Body

By Paticia Higgins

The female body has long been the promolional tool of
advertisers, even befara the widespread proliferation of
rrcss media. As both an aspirational ideal. and as a testo-
mant to the fact that sex sells - the use of attractive females
in adverising can be traced back fo as early as 1871,
whan Pearl Tobdacco fedtuwred a 'naked maiden' on their

packaging Cover.

Fast lorward o 2018, and we are now accustomed o the
amplification of beauty standards in the online world, A
racant study by the University of Malbowne shows that a
deplay of 'low levels of diversity in body siza, ethnicity and
age among modek’ comprse a typical  fashion
magozing's imagery. This & even maore disturbing given thal
this content is alforded a viral reach through digital media
platforms.

With the rise of ‘insta models” and influence marketing, we
can sea that creal and lickle beauty standards are very
much alive and kicking. And what's the consensus?

Te be a relevant, acceptable and bankable female in
today's digital ara sfill, for the most part, means being
young, white, altractive, and slender. Although, depand-
ing on the prevailing mood of the mament, it may ako
agual the addition of a ‘bubble booty' or 'kick-arsa abs’,

Tha narow representation of body image in the madia s
inked o 'bady dissatisfaction' - this may take the form ol
eafing dizorders, suicide, depraszion - or. tome ofher
myriad manifestation. This is accountable for the vague,
val still very polpable, psychology of ‘'nal fesling good
anaugh’,

This viewed & echoed by outhor and ad critic lean
Kiboumea. She deconstructs the subconscious massages in
advertisameants and described how they create a 'tamc
cultural anviranment’. "Womean and girls compare therm-
salves to these imageas every day, and lailure ba live up o
them is nevilable becauss they are based on a flawlass-
ress that doesn’t exish.” said Killbourme (in a 20146 addrass at
Harvard University).

The question remains: has amything really changed whean it
comes to promoting body divarsibty in mass markeling? Are
wa gaining any ground in the nome of female empower-
meant? O, are we still back in 18717

Lat's have o look at the positives, It's true that some coun-

tries have implemented initiatives to improve body image
diversity in the media and the fashion industry, This has

22 GELOBAL ELITE QUEEMS
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tfor example in lsrael and France), and the develogmi 5

of codes of practices such as the Australian Industry C'

of Conduct on Body Imoge.

In recent years, giobal brands ICPenney, Dove and Nike
have all attempted some form of marketing mission in a bid
o promote body diversity. JCPenney provides a controver-
sial example with its 'Here | Am® campaign. Launched in
2014, this ad seres lfeatured several prominent plus-sized
woman ‘breaking the beauty-standard mold® on 'their
journeyvs of both worddly success and  personal
sell-acceptance’. However, defractors slammed the cam-

paign as ‘glorifying obesity'.

On the homalfrant, we have seen several brands follow suit,
One to make the neaws: aclivewesar label The Upside, who
lounched an od campaign [alse in 2014) that featurad five
Sinspiring women', including ‘plus-size’ model Laura Walls.
However, it's really up for debate if this model could even
be considerad voluptuous [apparentty she is a size 14 and
betweean 3-& sizes karger than a normal, industry standard
madel but, she kooks pratty taut and trim overall ).

Local suppliers and beauty industry brands are also joining
the ranks. Royal Sociaty. an Aussie tanning brand with a
vegan stance is making headway on social madia with a
currant 12,8k following. They also buck the trend on body

diversity with a smattering of candid shots of 'everyday /

lodies getting a tan and enjoying themsealves out and
about' disployed amongst the obligatory starlefs and
aspirant lifestyle contant. It's a refreshing step in the right
draction.

wWhat does this all equate to? Let's face if. It's a hord road
impocting beauty standards. Both the studies and the
practical examples show thara's still a long way to go.

Whikt it's in our best interest as an altruistic human collec-
tive to represent ol sizes, oppearances, cullures and
creads - it's not always in the best intarest of advertisers
and their bottom dollar. In a world where evarything s for
sake at the rfght price, athics come off second best. I's
probable we will be sesing advertsing's 'noked maidans'
for a while yetl

Thera s some hope that lies with the more ‘grass roofs’
inifiatives to influence the fides of change for the greater
goed, 50, if you are in influencer in the world of advertising,
branding - or, perhiops own Your own Dusiness in a ratevant
indusiry - then do remamber, the power to promate body
diversity might just rest with you,

o Ny

o
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lakeup Lips

TO LOOK LIKE YOU'RE WEAR [N

In the past couple of decadas, wamen paid a lot of altention to brightly colourad lipsticks and dark mascara,
Howaver, thasa days, the mare natural lack is more appaaling. It is akks haalthier bacause heavy makeup doss nol
seop info the poras and there is less 1o clean off when you go to bed al night. Of course. a liltle makeup is necas-
sary in order to bring out 'rhaﬁl:_i-uﬂ of your features,

Here are five beauty and makeup fips for that aweasome natural look:

Cleanse the skin '

You need to start with a good cleanser as weﬂ s good moisturizer. Wash your skin wall under warm water. This
pravent it fram drying out. Tha moisturizer should have a good 5PF factor, which will also help prevant the ;kln fr
drying outr and becoming dehydrated. o

Light Foundation

Focus on a light feundation, instead of something that is going to be too harsh. You may want to think of a meis
izer with a slight tint. This means that you don't have to opt for a foundation which can clog up the poreas,
slight red tint around the cheaaks. However, don’t go overboard with this. It should bea kept as natural as possible
Experts suggest that when you using foundation, it should be appliad with fingars and rubbed in because this w
laok more natural.

Blush

It is easy to overdo this as you may have seen ii i past whan women applied heavy makeup. To make this

natural as possible, laok fer a craam which will up to your skin tone. Have a look at the calor of your lips al E
match this up to the tint. Stay away from the .. which will laok less natural, Blend this in well aver
chesk bones as well as the lips.

Eyes

, A
It is important to focus on the was'ﬂm:iulh whan thasa are your bast feature, However, it is important
overboard with mascara and eyeliner either. You can de more harm than good when you apply t
mascara, because you won't bring out the colour of your eyes. Your eye lashes just need o slight cogl
people use a cream on their evalids because powders con become caked.

Gloss

There are many ways that you can bring out your lips. You will have achieved the notural look by now
can finish this off by a lithle color on the lips. There are many natural colors available on the market. Y
find something that is just slightly brighter than that of your own lips, Have your gloss with your so that
ply it. There are also sprays available which help set the makeup,
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