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m quite carfain that evary sngle person I've spoken to lately has
cancems redaling 1o COVID=19 al the momean!, COVID=17 i nol
just making pecple sk, IFs actually making the global econonmy
sick as well and that makes this pandemic much mone femifying.
Govemment bodies from ol over the wodd are urging everyone to EDMA WACHER LOURDES CATAP JAMNE RAMPISELA

hielp slow the spreod of tha COOVID-1% through social disfancing,
which has lead fo various high-prafle enteriainment and sporling
events being canceled all over the world, and it hos also leod to
universities, and schooks shutting dovem, sevaral employess losing
lnesr jobs, and sevesal big and small Dusinesses goirg Barkrupl

0410 128 127 0410 432 178 Q424 120 005
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The only comfort | get is knowing that rock bottomn is as for as it

We help create the vision for vou
gals, which means thal 1he onby waay wee Can g0 is up. Thal saic,
COWVI0-19 will e doubl economicaly crigpbs milllcns of peaple all . [{] lna]_'le E.{'] u ]1- d tiea I'rl ﬁ ﬁ{} n-l E lrue!

over the warkd and fhis affects every single parson in varous paris
ol the ghobe. To owr felow entrepreneurs, | know thal you're all
fealng the heat as wel w0 we'd love to extend a helping hand, if
any of you would ke to connect while we're in the midst of the
COMWID1T cigis please don't hasitale 1o reach oul and mesage us
directly. Let's al get through this tagether.

Mike Kogon ealth through Property Investment

Managing Direclor

Join the Millionaires Alliance Club and learn Winning Strategies!
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2 SECRELS OF

Todoy, there ore milllons of bronds out these scampering for g
pieca of the customers mind. A branding exercise can bea
cabed o success if it con invake o cerlain emofional responss
whien menticned In a reom full of people, But i 5 oo 10 eosy
to get lost in the ocean when bulding a brand. S0 how do your
consurmers idanlify you n comparisan 10 vour Sampaetiton?

That's your brand. Rolex and Daniel Weallington, both sell
wiatches, bul whal sefs therm aport is the way they choose 1o
communicate thalr attriibutes ond medts to their respectiva
sagments.

and of course, g ‘product’ B not just defined by 5 attrlbutes
but also on how consumears perceive it. How a healihy snock is
pockoged can sef it aparl from o fied wafer, The calours on
the design and materals used on the packoging con be [ust
o: redevant to building perception as the preduct ifsalf.

GeMing slarted

Imagine you're Building o Bed and Breakfast busingss, selting
up @ brond would require conjuing up Imoges of conve-
nience on the premise as wel as on the wekbsite, fiendly
sarvics and 9 range of breakfast aplions. which comaeas with
cny BnB service and sharing the vision with yvour forget custom-
ers avary time they look up a simidar sarvice.

When coming up with o bronding exercise it would be
pertinent to considar the pointears listed below:

Let you brand ealour lalk

There is o shionger communicaltion methad than fhe nght
cobaur for your brond when [t comes 1o diving recall. sceard-
ing fo a report by the Secul intermaticnal Color Expo, P2.6% of
consurners respanded saying that visual aspect is whot makes
ther think of o posrticulor bremd,

Too much red on the cover and consumerns waukd know thot
the product deals in and with possion, White could signily
peace and purity like the Uniavear soop brand 'Dove’ whereaos
graen would mean eco-fandly and arganic rature of the
braangs Bke "Whale Foods
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Digital prezence

In the era we cumently Bea in, consumens absays want an apen
channel o engage with the brond, Make sure your digital
presence is consistent with your brard imoge. The colours and
the overall look and feel of the website should convay The
0me messoge ai the brand, Same goes with sacial media.
The offars. campaigns or any other engagament should be
planmed keepang the brands' care theme n mind,

Bulld a strong brand personally

A brond s rmare tharn just o product. it s a stare of mind and it
should be wvisible in ifs personality. When husband and wife
duey, JinSuk and Do Won Chang started Forever2], they buil o
yauthivd and vibront beand for the young who aspired to ook
as fashicnakle as a luxury brond like Zara af o fraction of their
cosh,

Superbority and Lengeviiy

The true purpose of branding 5 fo becomsa at the top of fhe
mind recall for your custerner. This can be achieved whan your
product & serice is seen a5 supenor 1o 15 compelilors,
Superor doss not mean the bast but consumens need fo
'parceive’ tham as such.

Alsa, If consumens are convinced that you are golng to be
there for a long time, they start looking at youw as a brond.

This hes nathing o do with the guality o customer sendee bt
the emotional resporsa that you con invoke within pecple's
minds.

Find your Influencer

In 1his exponentioly growing digital wand, influencens ae o
recent breed thot hos omossed following of internet usars:
People isten to what they have to sayv and bebave in | ¢
infencer con reliably toke your messooe fa your
audience and create a perceplion in your favor. The b ]
is that the cost and fime required is rebkatively lower i
troditianol morketing technigues, -

i
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MOBILE CAR DETAILING PTY LTD

Rovalty Mobile Car Detailing Pty Ltd has had the privilede of working on
supercars bearing some of the automotive industre’s bidgdest names
Lamborghini. MeLaren. Ferrari, and Bentley, to name a few.

50, where would you go fyou hove o oor whose warth runs inta the high flve, sik figures and it needs a littke sprocing
up? Any oid, aroung-the-comer detaling shop won't do! Forfunatety, thare is o compary in Sydney that mot only
sprecialises in caring for Fhese imealeabde pieces of enginaeening Dol will alsa come fa yau,

Meat Camarcn Av and his company, Royalty Mobia Car Detailing Py Lid. Ay has hod the privilege of working on
supercons Dearing some of the aulormafive industre's Bigges! namies = Lambarghini, Molanen, Festan, and Benbley,
o e 0 fewe, Getling his start in Bureps at anly 19 years old, Comeron used his sumnmer vacotan from univarsity
to saa the chonce that had opanad up fo work with some of the industry’s most creative professonals. His passon
and hond work evenlually larded Rim in Los Vegaos, aguabdy ane of the world's Besl meccas for ey and
indulgence, Ay infimately understonds thot to bes clants, their cos are nat only lobours of love but, e vestrments
as wel. According fo Camaron, his fimme in Las Vegas nof only gave ham the occess to a plentiful armoy of suparcars
bt he also goined the expeiance and nowledge o adhene 1o he infemational standords necessary 1o properhy
prafect and maintain a cor's featunas — on essentiol companent to ensure the lasting beouty and wccesshul sale of
a vehicla.

Mo biosad n Sydney where Av has opened up a state-of-the-art showroom, the 34-vear ald enfreprensaur reflects
on what it fakes to be successful in such a réicha markat. Ha soys, "I've realised the best form of busness is none
partnership and 100% owneship independence.” thot independence alowed him more raam for crealivity for
both the proctical (obove-ond-beyand core for each car and clent] and nnovative sides of hs business,

Ay's ubmost dedicalion o eoch cor and client has served 1o be the perfect morkeding sirategy, A 100% sofisfied
client Inevitobly leads to fontastic reviews and referals 1o olher potential custamean. Comesan aodds that “drect
marketing through engogng with the commumity and infroducing tham to the availobla quality sanaces in parson
and through videos.” b also praven successiul

Thnving im such a specialsed industry s not easy. Hord work i abwoys part of the formulo but Camearcn also calls on
thie previous experience of ofher enfreprensurs before bim in the form of varied range of Business develaprman
bocks, as well as an the whdom of Noam Charmsky, aon Amercon known as the “father of modem Ingubiics”, and
on Morio Puro, author of "The Godfathar” nowvels. To any aspinng business venfurers out thare, Av shares that “you
rmust be proactive and hove o good plan as 1o where to start and folow all fhe reguiremeants ol the woay bo The
operaficnalsation, Don't forget to leave room for surpses and altermatives.”

Ag Comeron Av's success grows (he has an evenieal goal of apening o branch in Melbourne). he dse aims to
rermermiber the best advice he hos ever been glven - “Work hord, Flay hand,”

GLOBAL MILLIONAIRE 13
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TOP THREE CAR TECH

CTRENDS

IN 2020

By: Patncia Higgins

Cors.,. they are much more than just o woy o get from A fa B,
From Al cruise control to smmort parking and even some news
aboul hose those fhing Sors we've Sl been wativg for., lechrsl-
oy (5 0 massive part of the automative industry. And winen you
blend high fech with supercar homsegower, you have even mona
reasen ta gel excibed, IS difficult o norow it dosn, but hese ara
three fop cor tech trends yvou should definitely know about,

Blechic supercars

Bactric cors hove been around for a litile while now. There's been
o fendency 1o think thot petal eguals mare speed and groni
than arnything that plugs inta o power socket, But haw about the
rise of elactnic suparcars® The vision hera is environmental sustain-
abifly meets high performance.,

Just think of the Teslo Roodster as the epitorme of this idaal. Being
able to offer o rabust eleciic powered wvehicle ond with na
compramse on aubward atiractiveneass (o shope similer ta that of
a Lotus) meant that Tesda definitely broke new ground in tha
markea! with b release. UWiimalely, this vehicle challengaed fha
bicss ogoinst electne cars and et the poath for furher innowofion,

And consdar the The Rimoc Concept Cne. This vehicle is
arguably the woddd s first genuine elactic Fypercorn, Wit sturning
looks, mora than 10000 hp and with acceleration to match a
Bugatti Veyran — Ihis wehicle really leoves no doubl a3 to tha
incredible rale of electicaly generated power in the future o
hypercar production.

self-driving cors

Self-griving cars ore a tech innovation that wouldn't leok out of
ploce o 'Bock To The Future' movie, While it doesn't aguite mean
that wea"wve now got robot chouffewurs, it doas refer to a vaneaty of
sansors which parceive surroundings — often negofing the need
far hiumcn nput,

The technology behind self-dhiving cos s odminisfersd by
oovanced control systems which inferpret serdory infommoation,

FEATURE

This con identify vioble novigation poaths as weall as bypass obsta-
chas and even nlerpret Signone,

This sownds like a graat solution for those thot con't or don't want
o v, IF right @ven solve the problem of nesding o designaled
drivar after a night out an tha town! But there ane stil o great decl
of challengas that come with this innovation: one of tham baing
that ervironmenial condifions ke snow, rain and heowy seel con
impeds sensars and imgor sofety. And, s exciling os it al s,
that's just the start when it comas to all the impdcoticns of this
fechnalogy,

High-tech in-cor features

Samething we con enjoy in the hers-and-now are amazing new
in-car featuras. OF cowse, cars are becoming smorter and
increasingly mone infuilive, TR maoars thal The diver benelils ram
unparalaled convenience and ease of use.

Addaptive cruise candral, guided parking, voice confrol and
odvanced dosh displays are just some of in-cor featuras that you
can now enjoy in youwr vehicle, Wheare once your cruise conircl
whaulic mainiain o cardionl speed, you Carn neres drives ey on The
maotonyay knowing you cor con slow down and speed up —
ahsrays of the parfect distance from the vehicke in front.

Increasingly sensitive porking sensors mean that now you con
manoeuver anywhere efforflessly so thare's no need to owoid
that difficull looking park] Voice conirol has Decoms even mone
user-friendly. Of course you con integrate all your electronic
devicas [phona, toblat etc.) to make getting to whera you read
fo go more expedient and, in o lof of cases. even more anter-
taining.

And whot about flying cors?

Fying cors are yet to be developed for publc uwse, but tha
fechnalogy s on its way, The Arspeader Mork | hos been creoled
by swstralian startup Alkeuda. it's said fo be the fist fiving racing
car in the weorld!

—
n
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"ALWAYS TRY.
WIN OR LOSE,
YOU WILL
NEVER HAVE
ANY REGRETS
FCOEEEIN G,

{

Imoagine if you kod a crystal ball that enakbles you to sea inbo your
firhure = wouldn't you use Hhis ervstal bal 1o avosd moking any
reestoikas and e avery possitle opparunity fo achisve successd
‘well, guess what? Thera is such a thing as a reaHife crystal ball -
and it camas in e farm of 9 persan vau San hum to far salid
acdvice aboll valr Business,,, Thal percn & usually relaemead 19 as
a “‘mentar.” Having a mentor 5 a must for any budding antrapre-
newr because fhey're 0 valuable resource who hove already
expranienced most of the chaberngss that you're il cumently
going through. 8o in effect, they achually hove a sclution fo those
challengeas,

Cins Graffagning is one such mentor. Chris iz a wel known Mew
Yark-Barm enbreprenaur, business influsnces, inmovalor, and avid
raveler who g widely recognized s one o the most mfueniial
mernfors in the wordd. A former low enforcemeant officar and
combal vetergn, he hos used hs expenence in the secwily and
ek mikigotion ndusbry anod he bos apediec it To the Dusiness secho
‘with his unigue =kil set, Chris was able to develop a niche morket
ir cTigs managemand

FEATUWRE

Chris wias recenlly named as ona of tha 'Tap 10 Most Influentic
Faople n 2020 by Yohad Fnonoce alongiicle Dig namas e os
Gary Yoynerchuk and Lisa A Romano and for good reason. He
bezs several occolades under his bedt: besides being nomed as
ana ol the Tog 10 Mash lnfkennial Peogds in 2020, e wios alss
included in ¥Yohoo Aronce'’s elusive Top 10 Mentors fo Follow in
2020 list. He hos effeclively developed several global businesses
an and ot Wal Sfreel and e s sevenal sucocescil anlrepre
nawral vertures under his belt incleding a successiul global risk
solutions company. Chris octually specializes in business develop-
rmeenl and hig passion 15 1 ek monatize a udding enfrepre
neurs' ideas through his very own non-profit mantorship program
Sefilediuccess” Through this detoled program. ha's helping
EMMargng enmeprensurs develon ther own businesses, He g
helping them monetize and leam the ins and outs of tha indusiny
when it comes to busines: developrment and risk mitigofion

Tha Global Millionaire Mogozine recently caught up with Chiis to
dizcuss his recent soccaes, and find out how he s planning to
conlinue Mo ingoire evenyons who wonts 1o Bad ther Dusness
fowards succass and hera's what wenf down:

Could you pleate tell our readers a brief background about
yoursell and how you started your business?

| arey Trarm Srafen [san, Mess York andd | guisss val SN wony | am an
enfrepreneur (lawghs]. By experiance, I'm a fraveler and business
developer, Marg imporfanty, | am o father to my teo wonderhu
kicts — Christapbar and Chige and hushand 1 my Smazing wile -
Daniela. | started my career in low enforcement and took that
same service with me o Afgharstan s an infanbryrman in the LS
Ay, | have Cilrmemcled all al 1l expenerncs in securily ard rsk
management fo the private sector where ['ve helped develop
nicha morkef oreas in crisis monogement such as secunty avacu-
aticn onc repafiafian Serviceg, In 2014, 1ok my awn rek [ Dun
intended| and co-foundaed o global risk monagement fim that
procadas cuting edge global secwity and logisfics products and
servicas, Most recently, | fopnded SaffledSucceis 1o provide
mantorship fo budding entrepraneurs.

Can you describe your journey o success? When did you starl?
Did you ever Imogine you would become this successiul?

| think my journey stortad whign Dwas o 1eenager and my Brolnes
michoel and | started o |'.".‘II'IE|5.E"33."IQ Comizany with our dod
wias 13 at tha fime and my dad was my meantor. He fowghi me
ataut he impartance of Rord work and never guitting withau
me av'en redzing it. At tha fime, work seemed ke a chome but
had no idea the impoct starting my ocwn business ot that age
LIk harve o TR rest of rowy Bfe, e il E dlicd ToRe rme o winibe 1o
reqlize if. | believe everyone hos success within them. I wasn't
unfil | weas Fort in .ﬁ."ghc'-.ij'ur' af 24 veoars old Jid | stard wnnlirg
Freares St O masel], Furthemmons, 5l owosm' T uniil | wias 332 yeors o
wihen | started conmecting ofl the dots from differsant years of nmy
lifa to firelly reqize whiat | wos meant ta do. This was the year | leH
wOrking 1ar someons alse bahing and promiged 1o never be g
part af the ¥-5 grind ewver agoin.

Whal are you currentty doing 1o grow your business?

Social enginearing is o oifical aspect of busness deavelopment
Take prde in develaping my netwark and Bulding relationships
with my clients around the wordd. SetiledSuccess B my newsst
wvanture to help enighten those struggling with findirg swccess.
airm e meenbor a8 Moty enireoransunial minds as | oan Dy sharing
my expenances and knowledge in the hope that | con educate
and maofivate people info o successful busness ocuicome
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‘Whaot social media plafforms do you usually use fo Increase your
brand's owarenessT

Cumantly, my largast presence is on Instagraom (@oenchnsgraff,
Wi ledsyccess], | also wlilize Focabook and Twitler s wel

What s youwr experdence with poid adverfising, like FPC or
sponsored content campaigns? Does i wark?

| am vary oware of poid odvartsing; howavar, | sill believea in
aldschaal sackl engneaing, more  speciically,  Pageting
sty hoshitogs and accounts and engaging in drect conyesr-
sation fo infroduce yoursalf and conmect throwgh similar interasts,
This halps buld strongern, ongerkasting  relalionships and can
uthmetaly proviece better busness exchangas, | o nob 52l any
products or servicas via tha infemmet: however, | direcily angoga
i conversabion wilh hundreds al social medio accounls daily 1a
confinge to dive Drand crwarensss for my mentarsheg plattarm

‘What is your main foctic when # comes to making more people
aware of your brand and engaging your cusiomers?

SefledSuccess is riew i the sense af il provicineg o frea platfarm
1or enfreprenaurs 1o camnect, downlood educational matenal,
arnd natwork with other likemindgad individuals. It 5 a chance ta
e molrvaled and irspired o monetize ome's ideas and deaams,
Thee uniquaness albaut i & that 1H's free. | abaays say folo yous
passion, not monay. § you fobow your passion the money wil
come, My poasson i 1o help olhers, In fhe cose of Setfediucces,
""IF‘:HTHI'“Q athearns achieve ther versin of sucoess '||'4'l.'.l|.|-='||"- busness
davelkopmant 13 my goal.

Whal new business would you love to sharl?

I thirk storfing Sellediocces allows me fo see info moany new
Dusiness apporhunities, Wha knows, | may mvest or Decams
parinars with onas that caotch T attantion!

il you could go back in a lime machine o the fime when you
were first making a name for yourself, what odvice would you
give yourself?

I would tell myvself fo hold on to tha dovs of hoe ng F'IZI'l'"'r; to hosa
a litle longer. When wou firgd slart waw fake Big rsis, ywou hoee
"'If".‘|"|l"|l.;1 10 loge and stress s minmal, YWhan you starn Expenancing
succass, you con lose evenything. That fear of going bock ta
Aothing Sauses hastalion. Yauw're nal wiling to take an such risks
arymone becouse you hoave something 1o lose. Although | am Dy
no means amywhare neor my finish ne. | do miss the beginning
phcses, Enjoy hose mamends becouss thal B where bistory is
made,

o you have any fovoriie business-relobted or personal develop-
ment related books thal you can recommend?

I ddon™ weant bo saund Bios, bul | have g book coming out end of
tie yedr — Sethe For Soccess, | think mony peaple will enoy 11, As
far as outhaors go. | like Jocko Willink and Gary YVaynarchiuk, They
both hawve severdl inspring  books publshed and 1 bowee
Dookmiorked pages that | canstantly ium back ta tar reterence

‘Whot money misiokes hove you mode along the way thot ofhers
can learn lrem (or something you'd do differently)?

FEATURE

Enfrepranawrship is o nsky businass. Warking in Corporate Amencao
ardd an Wall Siresl, 've seen mojor compornes e milions of
clobars, Fortunataly, | wias abde to uflize my s on Wl Street to
awizid marny of thase misfakas. To succesed on your ocown, you have
to undoubbedty foke risks, Dol Fhose risks con and shoukd be
calcubated. Start small ond scale a8 you hove some expensnce
with succass. This will keep your business and ony losses manoga-
kil

What hove you learned in the process of becoming wealthy that
others can learm from?

E-E""IQ wadlthy was naver my QDI:“. Like | sond, -J'J“'SLlirg my E-'DSEiDI'l
wicas crd sl i | abeioys woanbed to provide for my family, The
mnancial status son of came ance the market started Fll.'.l.‘l'-l'-'l.'T Y
accepling my work. That is a great faaling. But baing wealthy is
orgaric, I1's apersenced and you hove ba strugole with he reclity
that nof ey Qna wil lke you, My advice to others 5 o E|l.’::.'
humble and realze there's o WOy somath ng ta learn. TE'QDI-':I?E'EE
ol fhe arigin nor hoe Big vou gel,

What form of marketing has worked well for your business
throughout the years?

My bockground lies within the axperfisa in sacurity and nsk
manapement. In thes spoace. relalionship buiding is The bes
I'I'Il.'.ll'kE‘lll'“lfj sodJbicn, It takes a lot of sweat EqquIry o develop and
foster relobonships between individuals. However, those relation-
ehips will last a long fime, In buginass, | don't ook Tor "one and
done” chents. Devaloping a frushwortiny relationsheg ensues yeors
of collaboration.

How did your brand stand oul from the rest of the ather brands aul
there that is similar o yeur niche?

Rlght nowe, Settlediuccess i free and it offers opportunities to
connact dractly with mysalf ond other business colaborators for
o an one odvice and mentaship

What Is the tovghest decision you haod toe make in the lost few
manihs?

The global COVID-19 pondemic has been tough on everyone
arcd | Fhink many paeaple hod bo make hord deckions, Far rme, the
hardest deciuan was 10 doubde down on my Sethedsuccess
mentarship and lawnch throughowut ths paricd of uncertainiby, 545
rggquiras fime and finoncial resounses 1o Bunch, | dedided 10
CONTNWE Maving forward and ’hl.'.ll*.'E:'i alu] the wnch date
becousa | know thare are so many E-'EIDIZI|E put there contemplat-
ingy theeir coreess during COVID and nesd fo Sonsurmee my infarma
tion 1o help them make the I.'.|'|l.'1r'|;".‘!:‘| neCessary fo succead

What is the best odvice you have ever been given?

The bast advica was gi'-'E"I weas to always Ty, Win or bose, vou wil
naEver hove any regrels for frdng

What advice would you give to a newbie Entreprenawr seting up
thiir first business?

When you dia, there are two numbers on your fomicstona. The
yEOr you were barm = the veor you died. Poce vourseld! | is o lang,
stressiul, revwearding rood, Ergoy the dash
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Shaiiialéé

shanma Lee i an intditive hesler and celebity manifestatan
cooch. She is the #1 best-salling author of The Soul Freguency:
Your Haalthy, Awakened, and Authantc Ule and the bast of
The Soul Frecuency Show podcat; leading the convenalion
on rasing your energy frequency and creating a life founded
on fruth ard ofigrnment. She s o speckes. businesswoman, and
consuttant to eseculives of Fortune 500 camparas, celebiities,
influencers, and fashion indusiry experis.

Wilh ever two decodes of expenance in sales, marketing, and
business developmeant couplad with her intuifive gift of irsight,
she B on axpart in leoding purpose-driven individuobk and
suppering the development of ther care mision from the
greund up. Shonna Lee hos been featured in Awareness
tagazing ond the intermationol docuseries, Deprassion and
Ariety Secrets. Sha ik a canfributar o Medum, Tiny Buddha,
and Elephant Joumnal and has been featured in numerous
podoosis and infemabional redia shows. The Global Mogazineg
recenily cought we with Shanra 1o discuss her joumey b
entreprenaurship and hare's what went down:

Whal are you currently deing 1o grow your business?

ty busness haos been in o bme of ropid growth over the past
servenal ronths, My tearm and | ore curanly developing o rew
digital program that will lsurch this surmmer and a proctitioner
program that will keunch in 2021, We are looking at fine-tunirg
proceses within the Busingss 1o siieamline our fime ond be
able io better serve aur clienfs.

What 1s your main tactic when if comes o making more
people aware of your brand and engoging your cusiomers?

My Busginesss i rur on ne pinciple of energy oul. energy in, This
means the more enengy youw expeand in flowing infarmotion to
others and conmacting, the more business will naturally flow in.
| b Tesflescd Phis dver The yecang and i proves 10 Be e, Cur
“anergy out” sources are podoosts, biog posis. articles, social
madia and | have a heoithy referral busiress. | don't womy
rrch aboul standing aul ger 2, 1 am mare nlereslad in ihe
natural enargetic connection that happens when you authen-
fically share yoursalf. | howe been very forfunate to grow
congighantly and sustainably Boted on i pancipke,

What form of markefing has worked well for your business
thraouvghout the years?

Cifferent types of morketing are good for different types of
produclifiendcas/pragrams, bul the most elfective marke!-
ing s the ward of mowth or referal for bwo reasons. Fistly, if o
parsan knows somaong wha has done business with you, they
are connecling with you because they already lesl connec-
ed to yow ar yaur brand. That s a nice authentic jurmping-off
paint. 3econd, there & no cost of customer ocguisition. Thare
15 0 ample edchange buill on the loundation ol a ool
conmection.
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What i3 the toughest decision you hod to make in the last few
months ¥

The ket few months have been challenging for se many
businesses as thare was no way o forecast tha neaed o
mmulote o business from o pandemic, it wasn't on anyona’s
racionr, Bacauyse | dicd rdt hove any live events planned, and
no launches coming up as we are in development. thera
was not a big impoct on my business. Ovar the kast few
months, we have Deen in active development of programs
that assist people throwgh large scale fransformation as wea
feal this information and support is wary necessary at fhis
firrie,

‘What money mistokes hove you mode along the way that
olhers can learn frem?

Gash, thare hove been many ond | balieve fhat monay
mistakes are part of enfreprenaurship. | hink they are impar-
ant s long a5 you leam from them and apply what you
leomed. | hove taken big risks over the fime of building my
Duginess. Risks that | would net neceianly guide athes 1o
take. | am nfutive. so | have a little odwvaniage in knowing
that it would work out i the end. 5o, | felt uncomfartably
comieriable tepping out i big woys mary mes, | leel it &
mportant to have a pod on any buedget, fo have savings, to
kzep ageansas os low os posible, ond ofways be ravising
and cutling costy where you con, The key fo healthy
financials is in lowering expenses. For instance, over the past
faww manths whan many businessas lost thair revenue, thosa
Fhat were alile 1o sheamling axpenses baught thamsehes
rnore fire and staying power.

What is the best advice you have ever been given?

Wy dod always tought me that busy people are fhe ones
whor gel things done, They esecuta af a hegh aval and he
taught me fo “do it now". When you foke oction on things
Quickly you spand less life force enargy on them. Waiting to
Cix thangs takes e, energy. and Coas tired, Peopla arg
aherays surprsed ot how guickly | respond and work. The tneth
i5, all we really hove i this moment. | like o get things done
af thay come in and maoake e mod! of avery moment,

‘What odvice would youw give to o newbie entrepreneur
selting up their firs) business?

Connect with people! Look in your sphera and start reaching
ul = get peophe excited aboul wihol you ane dairdg, Bring
wour winole salf o everything you do. Be meticulous with your
wiord. Show up for people. Work with people that youw ganu-
mely cang ataul, Hirg omasng ard brllion! people that g
good ot things that are mot wowr strong suit. Think about
systems and processes that support your desirad growth -
Fhasy will Be the key 1o dcaling somaday, Caunt your wing,
Howe funi
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Professional Photography Service
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5 WORDS THAT WILL CHANGE

EntFé”ﬁ?é”ﬂéﬂ"ﬁghlp

Entrepreneurship is “the pursuit of opportunite bevond resources controlled.

This definiton was formuloted by Professor Howord Steverson. the godfother of enfreprenawrship studies at Horvard Business
Schaal, For mone thar 40 years, ha hos been o bowesing ligure af HBS: the mon who Bleraly dedined entreprensurship and iaueghl
thousonds af the warld's most successhul |.TITE-|-E5.:IDI'I'.'.I|5-

4

Once utered, These woards will e hord 1o lorget ond will change hawe wee choose our patbin lite, Thease woards will dedinilely halp
yau buld a theving business,

Entrepreneurship

The word in guaesfion & a vital cna. It is also one that is misundarstaod. 's not simply about being o boss or owning a business or
evan abaul making money, 1S aboul @ way of aaking al he seord and e chaices

Pursuit

The joumey of an enfreprenaur involves taking action, evobdng, endeavoring, keaming, and cutshining (anctner 5 words with
clout]. To pursua is to persistently exart yourself ond moke an effort |(despita hardship, huordlas, or despondency - thay say tha rood
o sinccess and e raod o failure cre alrmost exacily the sarmee ], Thee baak ' Pursuil; The jourmey al an Enlreprenesur” falks atbout how
some of the most successhsl entrepranaurs grew from failing te succeeding in life.,

Dppodunity

A frue entraprenaur pursues opportunity and saes every challenge as an opportunity to break throwgh mitations. Entrepraneurs
"geine the day”. Whotever our pesonality P, the desine we all bove 10 Tl our potential most be done by Folawing aur heaart
but ako faking our broln witih Ls. Froper planning, mapping out goals, and belng focused bings good resulls.

Resources

The botam lina i, it doesn't matter how litfle you hawva at the stard, just "Shoot for the moon. Even if you miss, you'll land among
thex shars” says Moemon Vincen! Feoke, Don'l el the apporturalies oo pursgs be limited By the assels you curently hove, Inshead,
2t the aoppeal of the oppartunity serve os your gusding light. Where there s g wil there s g way. For esaomple, not having maney
will force you to beacome mone resouwceful. Think outside tha bow, sea things differently, ond by chaosng the easy route fo make
0 decision B nol necessanily the best ovalobie aplion

Coronavirus

Yes, COVID securas 5 phace a3 ang of the 5 words, There's nd doulst about it Coavld-1% s ;I‘.Hlng the way we oo business, A
paorodigr shift that can lead fo an gha-momant for tha entreprenesur in all of us. Whist Covig-1%is a fatal blow to the conventfional
ik @oonomy, it also makes it an ided firre for entreprenaurship, T offess an oppartumily 1o @levale pusuils on the ade, o start-up
draans ond 3eas,

In clasig, maybe it s atbiout me fo reinven! vouset? Stor with yvowr emabional and physica sall, This is the best reclounch pod 1o
l'.lE‘\’.':ﬂl'r"IﬁQ a battar er’.rrepr&fl:-.-ur - It's the uitimate e hock
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A BEGINNER'S GUIDE TO SUCCESS$FUIS

With all the talk of artificial intel-
ligence, video marketing and
virtual reality, it sometimes seems
like email marketing is behind the
times. But if you think email is
dead, you’re wrong! The reality?
Email marketing is still going
strong even today, and 1s quite
possibly one of the best marketing
strategies for your business.
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What entices vou to open an email? It may
a compelling subject line, a discount
or free dill, or knowing that there will dei
nitele bhe ymething interesting in the
contenit.
., Pr
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5 WAYS TO LEAD YOUR TEAM INTO AN UNKNO

As the world starts to amarge from the forced hibesno-
lan duwe to COVID-17 lockdowns, Bosinassas ling them
selver stepping info unchorered woters in the
workpdaoa. Mat anly do workplocas need naw profocok
and palicies o be putin ploce i Terms of health regulo
tions, they are also having fo receganise ther work
spocas arnd rastructure thair businesses. They hove fo
confinue 1o be praduchive degoite nol knowng winot
thie reevew micernial 5. All thot & cartain rght now s that we
will contirue to e hit by woves of this pondamic for the
foreseaakble Tulure, 50, whal we can Tocus on s the now
Here ara 5 ways to navigate through this fog of uncer-
tairvhy

1. Trusi must be your loundabion

T gpiikde 0 Tean Thol hos been ouncdenng ard oare just
r".-ﬁru:gir:g o keap ther heads above walter 1o a new
restored future reguiras tust, As author Staven Covay
SOy, UTrust B e giue of e, 1T the loundational prnd)
plE‘ that hoids all relationsheps.” Youw ead 1o dedicate a
lof more time fo team building. effeciive communica-
lian and checking in on ieam membens ndividually on o
reg..llur | Ta

Yo will more than likely already Dot higher eesl of
trust whilst novigating the earky stoges ond lockdowrs of
the Coranamrirus. Mow is the fime to build on that and wse
11 2% 0 foursdation Io proee your 1eam and yaur business
to sofer waters.

2. Boundaries musl be cleor

Boundaries may have become uncleor with much of
e warklonce working remalely or on redeced shifls
Thare haven't been as many meetings and in carkain
instances  work  envircnments  hove  onsformed
completely. A whale laf of Toctors fhal rever hod 1o be
taken into consideration before, like a team mamioer
whio has o teddar unning orgwnd in the middle of o
mom meating oF living inoan orea whare  Infermat
connectivity is an issuwe,

This demonds 0 ness woy ol Thinking around orgonisng
work fo ensure that 'wD'ﬂil'lg hicurs and Cdel.i-:'-i'-'lrj-' 5
sustamable. Sethng bowndares is essenbial. Working
Fveuirs caned firmes sl be cear and accommodale any
extanal foctors or ch::rerges. feamn mrEmibers may
hove. Bgeciations about defverables, fime-trocking
and meatings sl be cleor
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3. Document your plon

T orvced any confusion about how You are dead NG with
tha practical aspects of peopla retuming to work and to
BASUME Sveryons § on e some poge abaul The wony
forward im these uncertain times, put your plan inwriting.
wWiaka sura thaot evaryone understand that it is o working
documeant and encourane employess o conbibule 1o
it. If people hove o document that outlines what s
expectad of them, what the compony & doing to
ersune ther health and salely, whal e shar=, mediurm
and "ll"lg-rEl'l'l". gl.':lﬂlh are, and how they'ra oG 0 start
mowing towords them: navigating these wofers shauld
b plain sailing

4, Fut your people first

I woul look at how kEadens across the wold have deal
with the COVID-19 pandemic you wil notice that those
wihud hove pul ther people fish, those wha have Bean
cansstent, oommuncated i.'.‘Ei.'.lr?:.' cnd fl'E'I.'leE"I'I'-h wath
ther constitvants, those who hova shown composson
cind weren'F alraid of making difficl decisians, thae ane
the leadears wha hove dedlt with the pandenic the mast
effectively. Take a keaf out of ther books and put your
peaple fist, The new way of daing things dermoncls That
leaders ara in fouch wiath the emohtonal -.-.-El-he-mg of their
team members more thon ever bafore. Pul tham first,
nurfure them, hose empatby and in doing so you'l ifed
them up and laster a sense af W'Ell-l‘:éll'lg 1IN LT team

&, Lisken to your feam

This = probably the most important of thesa 5 fips and
thie carmemon threod in all af them, Listen, Led your tearm
I.'.II.':II'r CIPAE N ORSCUESIDNS and ﬁ|l.'.||"ll'lll'|l;| around the
fufure of the organisation. how it s going o odopt, how
teaams are going 1o collaborate mone elfechvaly, ond
hoee sustasnable productivihy 1= gaing o be aclheeved.
keep Istening. Listaring not only fosters frust and loyalty,
it oo ghves heom membars an opporiunity b partic
Pare In S.!'Ii.'.lrill'“g thair new work emvinnment which
virteglly guararnteas thair productivity levals. The change
wie o all facing & radical, The wodd as see ki il hios
bean fumead upude dasen By an unkmosn emnenmy wiich
has affectad evary sngle human being on tha planet in
wEaryingg degrees, IF i a verny siresshul e Tar eseryona an
al fr'ﬂl'.f‘ﬁ, st & wital ol as a leadar, wol LIp Y OUr garme
and do whataver is necessary to lead your feam with
purpose and with empathy
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GERMANI

JEWELLERY

Germani Jewedery hos been estoblished
as an [falian brand in Australia since 1985,
It became a househaold name for fine
jewellery when It became an exclusive
sponsar for the national TV show, Sale Of
The Century' from 1988 ta 2001.

Germmoni's  extensive  experdence in
creating disfinctive, cosmopoltan, unique
and exquisite jewellery B evident as he
wias cwarded the prestigious Diomond De
Beers Awards, designed ond manufoc-
tured fine jewellery for the Soudi Royal
Family, Gueen Noor of Jordan, the Duke &
Duchess OF Wellington, Elzabeth Tavior,
Princess Diana and other well known
intemational dignitores around the world;
thus gaining him infematicnal recognition.

Germnani houses o huge range of quality,
colowsad gemstones and loose dicmonds
sourced frorm Belgium, Switzerdond and the
Far Ecst. Customers can enjoy the luwury of
purchasing directly from the wholesoler
and having the jewellery made in-house.
Eoch design s lteratively reworked unfil it
fits the customer perfecthy.

Prices ore extremely competitive due fo
the magnitede of Gemani's aperafion.

MULLENS ST.
Nhinb T @ G T e

NI L0, CORL, ELLL

PROBABLY THE MOST
AFFORDABLE & FLEXIBLE
PHOTOGRAPHY STUDIO HIRE
IN SYDNEY

AFFORDAEBLE ABOUT US

——8
F L E x I B L E PROBAELY THE MOST AFFORDABLE &
FLEXIBLE PHOTOGCGRAPHY STUDIO
HIRE IN SYDNEY

LOCATED IM BALMAIN, MULLENS 5T. ETUDID IS5 A
PHOTOQGRAPHY STUDIO SPACE WITH THE WOW FACTOR.
MULLENS ST. STUDID IS THE PERFECT CREATIVE SPACE
AMD 15 AVAILABLE FROM A% LITTLE 50125 FOR & MOURS
DURING THE WEEK, AS WELL A5 ON THE WEEKEMNDS.

* Hire anytime between Tam - 12am weekdays & weekends
* Mo extras for: Weekend, Evening or Early start times

* Prices include the use of the white paper backdrop.

* Privacy - You are left to your own divices

= Ample FREE unrestricted on-street parking

PRICING TABLE INFORMATION

HRS STUDIO EQUIPMENT TOTAL PRICE
iy E1Z5. 00 S50,.00 £175. 00
5 5166 .25 562 .50 5218.76
& £187.50 575.00 S262.50
7 STVE.TS 487.50 S3I0D&6.25
] $250.00 S100.00 SI60.00
a 5281.25 S11z2.50 £393.75
10 5312.50 £125.00 5437.50
11 $343.78 $157.50 Sam. 28
1z S375.00 S150.00 SE5Z5.00

The studio can be booked with or without eguipment.

COMTACT: Sabine Gruchet TEL: 0405 751 646
EMAIL Info@MullensStreetStudio.com.au
WEE: www. MullensStreetStudio. com.au
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