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TOP TEN MODELS OF THE MONTH

Social media is without d
cotion chornel and as suchy needs

and taken sericusly. That's why various
and businesses have woken up fo the ness
ish an effective social medio presence 1o .
touch with their customers and readers on' @i
personal basis - -

Social media is defnitely a solid part of the fabl
our publication hence the reason why tt
Mode Magaozine is working hwice .
active on Focsbook, Twitter and Ihstogram b
these charnels present a great opporfur
personal feedbock from our readers W
thousands of folowers across el of our sooal
platforms and I'd kke to personaly thank cur reg
and followers for continually following o
supparting us cver the years. That said, plea
hesitate to give us feedback whenever you
chance, we'd love to heor from you

lenny Hu
Eclitear-in-chie



i S U Moic Fuchs wos aiginally Gam in Austnalia but she grew ufrin Ameica, and row she's BEEk home in Sydnay, She lives in Sydney with her
i 1 perents, her Drother, her 2 pet birgs, and her pel grevhaend, She has been modeing for gbaul g vear now ang $e's rnever besn hapaler,
e S Injosttha postyearshe's ocquied over 102000 folowers. on instogrom, worked with ko fashkon and Hush Hueh bottique ds.a commearcial
<.~ madel dons o hairshow for Paul Mitchell, modsg ito o Top Medil find, gone to Boi for leASoionSupesmade] of the Year compatition,
) i ghcl Do sed o 5 for the M ALt D' Blegonce pageant.d can't wall fo see what the fu s far me
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Sharmnon Yictoro Biis s o
Zh-wear-oid  model wha's
gind, canng. and e
She has a passion for fitness
and feshicn, Sheé recenily
stortad I.']I.'E-."IQ work am T
aond FAm. ond sha's
gxiremely exciled o see
what the Tuhana hokzs, dhe
no: oveoys been drven
o ambilious rom a
VOLUMG OO0 Wilh 0 Dusiness
mindset. 5he  become
sef-pmplayed in Jonuary
and she fald hesal heat
2020 will be her best veor
el cesspaites Thee pardermic
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Laura Bland is a 2-vear-ald athlete. Sha was onginally bom and rased in Paris, France but shea is now bosed in Gold
Coast, Guasnsiond - she curerity holds o Double Bochalor Dagrae in Businass and Psychology. In addifion to her
acndernic lite, she representad the ausiaion Team in Vollesgballin 2017 and e Quesandang bearms yisors prior, S
nicss 4 veors of expenance in the modeling industry, specialsEing in commancial, pint, swinmwear, fitness, and runway.
She g0 ploced top 15 n the Queerslard State Finglist for Miss World Austrolio,
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Natasha  Aandeson 5 o
25-year-ald  model  whao
ariginalty hails frorm o small
towen in Mewhoundland, She's
cumenily warking os o safety
odvisor in Fort  MochMurray.
Sher's @ Sun woarshiper and ber
fowourte ploce to spend timea
is the beach. $he's exframely
Butabaly and ophrmshic and she
anjoys everytning outdoarre-
latad from huntirgg and fishing
o hiking and gardening. She
loves spending fime with her
famiy and friends and she's
virry excibed to s ol the joy
the rest of her life will bring,

MODEL AND MODE 9
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Bath Wakermeyer & 26 yeons old
and she has bean a ful-ime
frealance model and travelar for
the post hara years. She's possan:
ate about the acean, conscious
Iving, @nd forever shiving o be
someone  that con make o
pasitive differance in the wodd no
mathar how Big or smaol. 5ha's
ol very posionate  obout
supporting organisctions  thart
rescue kids from froffcking. Her
lowe lor the ocean, aunling. and
daily adwvanhuras is what got her
into swirmssaar modeding and now
she's spreading ber wings and
making har way into the fashion
ardd commarcial wand. Sha lovas
iood so you can always find her
close by to an ocai bowl. a good
coffes, rarman. ar franch fries.

HALL
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Chantela Lauise Hallis a passionale. culgomg, and Bubbly model, She's Surrenily
wiorking a5 o Metalliurgist Laboratory asbktant in o copper mine in Cloncumy, 3he's
an emerging mode! and she was ako o Miss World Australia State finalst for
Gueenslarnd, Her hobbies inchede hanging oul with her famiky and Fends, diving
her Jeep Etiffy_on_the_move, and playing with her puppy Lala. She also enjoys
going to the gym and going to tha city. She lives in o small country town called
Talga in Far Harth Queerdlond and she beleves in foking every opporiunify she
canta better nerses and laam,
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Andraa cchaver is an actor madal, nfluencer, photographer, snger, and TV prasenter. Sha shudied Fm and Tv
al Canlial TAFE in Perth, Westam Ausiraio and she's the owner and lounder ol Galden by AF, hardmade jewely ‘_ ; l ‘ !_ ‘\

Yuan Lin B an expenencad mocelinfliencer wiha's
alwiys anganised and who absways tries o put in 11008
in anything she does. $ha's got 2 yeors' expaienca.in
cabwak, TVC'S ond fhe fashean indusiy in o

She's cumanty studdng at the University of Sydn 1
she lowes sports, music, and froval. j
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Lily Douse b a science groduate who cumanity
winks 05 0 moded ond sporls presanier. Sha's
estremaly oclive and owlgoing, !I"r&hua:furriﬂn

ﬂus:hlctnthmm}mihmrmalmm':
in quananline fght now, so sho can'f wdil to ged
bicick fo frovesing with her work ond hopehuly 2o
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ABMBROINTMENT
Twvo new Hovalle Models: Hana .mm-rnm.m location with Studio 49

Fhiotographisd '||1|. TR Y |"'||.|.|'.?'\-'|:m Mesclel HAMNA aod HEATHER
Styled Tt GHARLCTTE YEENCE S BOW ERETRDVINTACGE
Hair by GENEVIEVE BABA Makeup by ROGUE MAKELUP
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GET O KNOW JEREMY

INFLUENCER AND FITNESS EXPERT

Fitnes expeart and Bullt with Sclence founder lerermy Efhler s an FME and HASM cerfified
kinesiologst dalvaring science-based fraining programs that con all be done ot homea orin
thex g, and seholeses vl ol filnaes, With o proven record af success, Jerermy bl helped
milions af peaple change their lives through his YouTube channel which Doasts 2.57 milion
subscribzars and owvar 233 milion combined video vienss,

leramy’'s obsession fiar f."l‘.']ll'lg an evidence-based, objectve approach to working out
began ever since he was a kid. As a child, he wanted to achieve the aasthietic physigues
thal he'd see in magazings and Halbvwood blockbusters, He began warking oul wilth his
father, picking up tips from athar mamers of the gym and reclized every singla parson had
thair cown methods, and guick "hocks." Bvarything from drinking a galon of chooolate milk,
to ecling o dazen &g = 1o performance-enhancaing dregs. Unforiunalely o Jerssy, and
sirmilcarky far marny individuals, ha wios a noturs Iy skinmy kid who hod o hord time L'lL.I|l.']iI'|g
muscha,. and refused to wse ary drugs to “chaat™ his way thera, and thase guick fixes didn"f
mcke sense, and aften led hirm 1o Tes terible, 1D wasn't unlil e slarfed usng raal, proven
rasearch that he started sesing results, and ke passion anly grew — even fraining ks daod inta
the bast shape of his ife, too.

leramy cresated Bullt with 3cience fo optimre fraining with methads that are proven and
shizwen through thie scientific literature fo e the most effactive waoy to frain. Jesarmy's goal
wilh Bull wilh Science is 1o bring o mone scienlific ond reseorch-Doacked appraach 1o the
fitriess Industry and weed aut the B and "bro-sclence™ that the Irdustry s full of at thea
mamant. Jeramy's frairing methods are bosed on countless hours of research on pear-ra-
vieweed shudies and Talonc=emar, Jeremy™s science-backed Irmining pragrams includea
Begmner BUILD, Infermadiate BULD, Baginner SHEED, Intermediate SHEED, Female LEAM,
and Femals BUILD. Additionally, Jerarmy offars 1-on-1 coaching

Model & Mads Magazine recently caughit wp with Jeremy Ethier to discuss his joumsey and
pick his brain for some diat ond fitmess tips and hera's what went down:

Coan you lell us moare about yoursell? How did you gel started in the indusiry?

I"'m hall Filping, hal! French-Canadian and cumenily ving 0 Vanoouser, Canoda, '
besn obsassed with everything 1o do with fitriess far s larg a5 | can remamier. | ployed
pratty much evary sport out thare growing up. and aventualy transitiorad that time/e Ty
info 1he gym enviranment. | ool my personal fraining cedification as saaon as | could once |
turnad 18, and from then on puseed a Bochedors Degree n Rin*e&ﬂlng-.- winle gttaining
varnows other cartificafions aond leoming from workshiogs. Shortly after, | fook that krowladge
cnd my obdsession wilh Tness online by pasling content on vanows sacial meadia platlarms,
Thraugh that, | develapad a lorge following and lounched my comparny Bullt With Science,
and evantualy got to whare 'm ot today.

2, Haw did you develop an inlerest in fitness and whal drove you lo pursue thal passion anto
social media?

Everything pust kind of happened naturalty. When | first gat mvotved b fifness, | hod a roogh
start. It seemed like | had tiad evary training/ruirition plan cut thera, folowed the opinions
and advice of alhers al the gym and andine, bl nothog seemed fo “click™ for me,

FEATURE
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| Peervir really gob Bhe residls thal DesamPescd, I wasn™ until | gor mane
educofed, did maore research, Bamad from other EerESEIDPCIE
within fha field, ond eventuoly bacome o professional myself, did
| reecaize hvial TR i O Fon O redsarch aul there wilh regards 1o
fitness, Within this ressarch, it basically ralls You - winal wioirks
warsus “whot doasn't work" when it comes fo how to approach
wor Irairang Gnd Auiriban, | was obsestad with This reteanch and
sosamt Countless hours gOIreg mro it. Based on that rewearch, |
craated a carfain way of training aond eating that was proven fo
wark Sirsze I weds grounded By scenbilic resaarch, | lested the aul
with rregself ond with @ handful of clients, ond the results it created
ware incredicle. | knew | hod developed something special and |
ke Tl F oweoudd Be o shorme I dign’ shara 1 weith e wearks
becousa | krew |L.S-' oW Ny peopa s cowd help, Ths s wihol
prompted me fo stort posting my findings ond methods online
mgindy through YouTue ance (Rl s whare | could axplain These
methads e best. Turns out, thare weare milkars af ofer L“-EIIIFHE
out there who ware n tha some boat as | once wos - nssiroted
willh Thes distrus? in thee indbasiry ard jusl kaaking 1oF "wihal warks”
They kwad what | put out and that was e “sacrat” behind the
success of my social medio cccounts ard company, Built With
Science, Bul i simpale, ol | did was sharad the tnelh and that s all
| confinue dalmng to this day

3, What do you like most about being on inluencer?

| lowe the personol conneciion yvou can build with your qucienca
Winen | ok 19 my QuedsEnce on sackl media and aven when |
maeat them in persnn, 11°5 ke wa'res |ﬂ""'lr"=.' It's proba Ay Wiy | ger
such a strong sense of possion and fulfilrnent from helping out my
cudiarndea in ary way hat | can

4. in what way has secial media changed your life?

| EIE| moticed in public maore and more often. | remember the first
time someone recognized me in public o couple of years bock. i
wiad al The gym. | wod shacked and Souldn'l bekave b, 0 Tall 5o
walnd to me., it's stil weind to me now, but 've ] Ta kove il
Wwhen | meet fans now it's ke wa're family becousa we've
already Bl sich a pesonal camneclion through sacial meedia
Wea con relale, g&r I.'EI|:'}"'Il;|. and JoEE with aach ather ngni off the
bak. | lowe il

5. What are some of the dificullies of being in the indusbry ¥

Crbnitisly, are of fhe Dagoes! dificullies b Daing edgpoied o
hate/cifickm. it's one of the dowrsldes of being n the spatlight
Ma matter how many positive comments I'd read., | used to still get
comphelely bummed oul ofler reoding jusl ane  negalive
comment and it would min my doy. Mow, |'ve leomed to block
that owt. it's o constant struggle but | don't let that stop mea from
daing what | love ard Peslping ol

ancther dificulty would be not knowing whan to “unplug". Social
média can delinilely get 196s ol lirres, espacially whean youre
Cconstanthy ﬁh."gr;-ﬂﬂ Imhe I, LEmUng Nossr 10 foka fima LIy Py
it, especially when spending time with loved ones, 5 a constant
slruggle given tThatl my weork i haavily invalvad with @acial madia

&. How does your thought process differ when creafing confent fior
Ingtagram versus content for YouTube?

FEATURE

YouTube iz my bread and butter. I1's Ty lavarite I.'.ﬂl.'ﬁlfftl'l'l"' ond tha
platform | dedicate the maost fime and affort to. (t's whare | con
et modt nlormaalive and daliver the most valoe D the way |
2ryay the mast, |r'.i'lllgrﬂl'l'l |L.:’\.!' doesn't provide that same coapabl-
ty far ma. Mot fo menficn thot my audience is lsoking for solutions

e mash of Hem heod over 1o YouTobe, rather hon nshoogram,
wehen looking tar salufions, 5o, | freal Youlube as the prionty but shil
wse Imstagram to share a e mere obout my perssonal life and fo
share short yel mlormalive  sippel/previees o my  BRoer
Yaulube videos.

7. Whot are your long-lerm goals for your social medio occounts
and Bullt with Science brand?

I'd e fo confinee growing my plallarms and Qoining  morse
aexpasure Tor Bult With Scence. o well as canfinue ﬂE'\'ElI.’.IF.III'Il;I
and releasing innovotive products and brnging on mora folent
anba the beam, Al Bhee sarme fime hougb 1S imooriand thal | slay
frue 1o rysed my Cones aiudience, and my values especially o our
team continues to grow — espacialy as we expenanced rapid
cproredb and aur learm grows inosize, Inoan industeg Tl of daishoost and
r"ui.IE:-:':{:r'ug nformation, | want Bullt With Science to remain the
beacon of ight and sowce of truth for pecpla to trust regandias:
al where The Tuture Iakes us

8. When choosing whether or not to work with a brond wheo wants
o work with you, how do you decide? Which brand sponsorship(s)
are you most prowd of?

I'm extremely picky abaul this, | ook ol vales, Do he woloes of
the brand algn with my values. the wolues of my cusfomeans, and
the voluas of Built With Sciencad If not, than there's no way I'd
aven consider o colabaraficon with hal Brand, Far thal reasan, |
WEary roresy da orond i|‘.'llf'.ll"5l.':l"‘ﬂ'll|.fl.‘\. of cobaoorations, Howeaver, |
dafinitety am open to it if it feek nght, and if my oudience would
Iruly benshl fom il For axarmpla, heee's beaen o few inshances
whera |'ve F':&I"ii.'.ll‘-f'.“d'r' Wsed products that QEnLAnesy am o fan af,
and gladly share that to my audience becouse | know thay'd
el il cs weall, As for sporsaships 'm most proud ol 'm morae
F'tl'l:-u-\.'.l af the F."A..h".“:r"ﬂl?‘:l'?' kﬁﬁwlf‘.‘-:":";lﬂﬂ ole researcheans 've colaba
rated within some of my videos. | just recently colloborotad with
weorld=renowred spinol researchear D, Shuart MGl on one of my
lotest YouTube videos which went great, |'ve always been a huge
fam of him and his work, so geting to put out contarnit with him wos
a big achievement far me,

9. If someone ls going fo make your e into a movie, who would
play you?

Laanu Reaves. | think he best matchas my personalty. He seams
dawen o earit, colm, collectad, yel has O sernse af Rurmows o3 wall,

10. What are your future plans? Inside your career or out of it

| weoldd like 1o focus an continued growih, Qworensass, cind sspon-
sion of our feom and product line for Builk With Science. I'd ako
likex P stoarl faking up mare hobbies, earming new things, ard just
set mg marg nime a=da tar I'I"“‘gn'.‘\..‘zl". 5I..I‘T.II'II.'_.|_ for exd "I'II.'.IlF‘:. 15 S0
thing I'va absays wanted to stort deveting mona time 1o learming.
Trerviding and seaing more of the warld is definitety another pricnty
al mine|
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SUIT HACK S

THATLL MAIKKE ANY MAN LOOIC OEXY

Dot you want fo lock smart and dopper? 'We know you dol Fashion & an oddly strange fhing — what's hot in the
scang now would probably be the old news lomarow, Eeaping fabs on the rapidly changing trends sn't
avaryone's cup ol tea. YET we all wan! to prasant the bast versions of oursaiveas o the waorld. Whean it comeas to
mean’s fashion apparal - you redally got to nal down how o shyle a swll From wedding receptions o evaning balls
fo business maealings ond galas — a ant would toke you evenywhara!

l-tting ponts or jackets: untlattenng colors; a sihoualte that dossn'l occantuate the beast of your shope - all this
can folally breok your look even when you spend thousands on getting a graat suit tosored for yoursall, 5o, play

smoart. Check oul these FIVE suif hocks every mon must know far thase would make you look instanthy sswey! Just ke
that! Let™s contmue then

Leave No “divot” Behind

The key fo looking super sexy and smoking hat in g suil is to occentuate the best of your body posture, For thot,
you need o ensure your jocket fits you perfectly well, The shouldears of your jocket should be comfartably sneg:
oy divot would mean it is o tod bit loose ond thot woudd complately niin the entire ook

The Essence is in the Length

What should be the length of o suilt's jacket is a question that many men struggie with! Here's the answer: as a role
of thumb vour jocket should reach just around the knuckle of yvour thumb, This would make vou appear taller and
of course sexiar!

Unbutton Thy Jocket When You SH

White standing up. l=ove the bottom buthon aof your jocket undone far belfler fit and posture, But when you sif

make sure all of your butions ore undonea 5o your jocket i5n't hiking up ond you are sitting conhidentty aond com-
fortably.

Pay Attenfion to that Button-Up

White dressing up in o two-piece, most men fend fo overook the power of the crisp button-up they need under
the jocket, The better fit it hos, the betier your entire look would pool together to be,

Flaunt it with Confidence

Women dig confidence! Men do loo. Pick cobors and accestorias such a fie-pin; baulonnienes or lapet pin 1o
accentvate vour look and then bring on some power posing gome|

MODEL AMD MODE 27
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Bodybuilding expaert ard senol enfreprenaue Armand Ped is no
stranger to hord work and overcoming adversity. He was ance a
seventeen-year-old scropwmy kid who usad to ba bullied o lof but
he mode o delinilive decision fo do something obout i, He
decikded to gef Infa welghts o thal no ane weuld mess anownd
with him anymore ond twe years later, ha was rawarded for oll
his hard work with a first-ploce title in the feenoage division of " Mr
Mew Jersay’ which then lad to winning the heavwwelght division
in tha same compsafifion two yeaors loter,

Armand Pen was oniginally Beon as the son of Porfuguess porents
whao emigrated to the U5 thay setfled in New lersey whan he
wes just 12 years of oge. He began compefitvve bodybuilding in
the '?0s and ali af his hord work eventually pald off a5 he starfed
winning one oodybuilding competition after another. Besides
caming first in the teenoge division of “Mr, New Jersay.” he also
phaced first in other badybuiding competitions such as the Junior
Bodybuilding Mew Jermey Stote Championships as well as the
NPC Suburban amaong offers

Fast forward to today and Ammand B now 0 successful enfrepre-
niEur, inwastor, arlst, authar, and mofivational speakar. His fitress
gaoals are quite different now since he's alder and he dossn'
compate in bodybuilding compeatitions anymora, howayar, he still
works aut thowgh just fo stay it ond healfby, Inhis Book "Ungonol
leled Success”, which wos published n 2017, he shores b recipe
for success, He's also frequently engoged as a motivationol

S0 MODEL ARND RGO

speaker, His genuine desire 1o help otbers o ochieve tue
success, white keeping the focus an thelrr professional and
persenal well-being, is what inspires others fo find thair own path
to wictory, Armand also hoppens 10 be o mentor o severol
high-profile pesonalities such as Mew York-based fashion madsd,
actor, and formear bogng haavywsaight chompicn Rudy Bundini
whio hos modealed for several high prafile braonds such os Dolce
Gobbana, Mike, Armanl. Yersoce, Calvin Kleln, Roger Dubuls,
Philipp Flgin. and Hennassy among ofthes, He also happens fo
be one of the world's fop maole models who was recanily
featured on Forbes,

Model & Mode mogozine recently cought up with Armond o
discuss his journay in the world of modeling ond bodybullding
and hara's whot went dowrn:

How did you develop an inlerest in fines: and whal diove you la
pursue thot passion onfe soclal media?

| developad an mierast in fifress when |was o scrowny feenoge
wanting to improve my physical oppearoncea; | bagan waight
Irr_]ining— at the age of 17 vears old

How do you balance malntalning a fit bedy while belng busy
with being an enfrepreneur?

By maaiing my workouts o pricdty inomy life, | obsoys make time for il

"OINC EIVE
FITNESS
GOALS ARE .
DIEEEREN
NOW, | WORK
OUT JUST TO
STAY FIT
AND HEALTHY S
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We also note that you were a lormer bedybullding champlon, when you were compet-
ing, what was your dief like?

i “-‘I.!ﬂa

| begon competitive bodybuilding in the "k and the following i a st of my bodybuid-
mg achisvaments: Fist ploce of the Junior Bodybuiding Mew Jarsay Stote Chompion-
ships, fish place ab the ke, New Jamay campelition, NPC Suburban Overal 'Winner [lirs
ploca]. third ploce at the NPC Jr. Hationals, fourih place at the HPC Ir. USA Chompion-
ships and sixth ploca af the HPC USA Chompionships. My diet bock than was low fof,
miocesale corbabidrales. and ande grom of profen gar gound o Dedy weaighl

Being now thalt you're older, has much changed in ferms of your fitness training and
diet? If so, what has changed?

Since my finess goalb ore diffesant now, | work out just fo stay ® and baalthy L 1]

e

Do you have a moment ln your career when you fel it was the pinnacle for you?
1"/ S0P GRSy w nmy COreer s0 avety Gy 150 few pirnacks,

Do you hove any "secrefs” to bodybwilding success thot you would like o share with
Everyoney

The sacrat to bodyvbuikdng succas is fo just be consstent and stay the coursa, never
e upl

What's your view on the sport of bedybuilding right now? Whaot do you feel has chonged
gince the days when you were compefing?

| bedave tha sport of bodybwiding has changed in tha direction of becoming mora of o
frescik showd | prafes the asslnelics of o physguee like “Fronk Tane's™ aver Ihe by
rmonsters of present-doy bodyviouliding.

Are there any people you would like to thank for helping you gel to where you are
today¥ s there anyone in parflcular who Inspired you?

e, | would like to thank my wile Fran Ped wha ahwoys Subionad and Dellewed in me
We turther nofe that you're 0 menfor to some of the top mole models in the warld, which
models are you mentadng at the moment and hew da you juggle being @ menior with
being o successul enreprensur?

| méntar RBudy Bundini {@rodybundini) «ho i Mew York-Dased fashion meddal, oolar,
and fomner baxing heovywelgnt chamgéan. He was recognisad as the male model of
the yaar by IMTA, Budy has so for modelad for high profie bronds such os Dolce Gabbao-
ne. Mike, Armand, Versace, Calvin Klen, Roger Dubuig, Philipp Plen, and Hennasy and
hos appeared In numenous nunways, campoigns. magozine covers, and bilboards. He
& olso cumantly one of the word's top male models who wos just feotured on Forcas.
What are some of the diflculiies of being In the indushry?

Yo b 10 ool uied 10 Baing repecied wilthaul laang Taith, jusl remambar Thal wome
one will eventuoly say yes becouse it's just a number's gomel

If someone is going to make your life info o movie, who would play you?

wioybe Dwoyne “The Bock" Johnson (laughs)!

The 'LIGHTNING FAST Round:

1. Best comiort food: Taglalelle pasta oppad with shaved Block ineliles

2. Best pick-me-up: lust olways be yourself, newvar pretend to be someone you're notl

3. Lozl good movie 've seen: 'Tha Gentlemean” staming Matthew sMoCanoughey, Charlie
Hunnam, Harry Golding, and Michalla Dockary,

d, Three mosif important characterlstics in a person: integrity, orgonization, ond loyalby.

5, What havent you done yel thot you wish you could? Vigl Ausiralic

For more details abouf Armand please visit iis official website on www.armondper.com
ar foldw Armondg an Socks midion wid g focial medhs Socounils Ingfogeam (e

woyl. Focebook [@AmmandPerBodybulidar], Teibler [jormondpen). ong  TkTok
(S@amandpen.
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EFQUAL IMAGE SALON

Equal Imoge Salon Balmain is o welcoming sclon locoted in the heart of Balmain We are a smal

Boutique Salon that's able to offer the ulimate one on ore experience. Equal Image Salan specialises
in the latest trends from colouring, precision cutting, and various balayage techniques

Customer satislaction is our priority. When you visit Equal Image Salon Balmain, your visit will be
greeted with o smie and with & consutation in which we'l discuss the condition of ol hair, scalp
preference style, and colour

Products we carry: la Biosthetique ¢ Olaplex

Services Offersd : Cut 4 Ladies Cut + Wash + Blowdry € Men's Cut + Wash + Blowdry € Kids Cut 4
Blew Dry 4 Colour % Regrowth € Foi / Highlights € Bolayage / Ombre € Keratine €+ Fermanent
Straightening % Treatment and many more!

QUOTE
MODEL &« MODE
WHEN ORDERING
FOR AN
EXCLUSIVE

" 3 DISCOUNT



FEATURE

By Pairicia Higgirs

The female bady has long been the promational tool of odvertisers,
aven oafore the widespreod proiferation of mass media. As both an
aspirationa ideal, and s G festement 1o he foch fhal sex sells - tha
e of affractive females in adverlsng can be raced back 1o o8
aarly as 1871, whan Pear Tobacco featured a ‘noked maiden' on
trueir peackoging cover,

Fost farwarad to 2020, and we are now occustamed fo the amipdi-
catian of beauly standards in the aniine world. A recant shudy By
the University af Melboume shows that a disploy of ‘low levels of
divarsity in body size. ethnicity and age among model’ comprss g
hypical fashion mogasne's imagery. This 5 even more dishoring
given that this content i alforded o viral reach through diglial
medio platfoms.

With the fse of ‘insta modals' and Influence moketing, we con sea
thiat cruel and fickle beouty standards are very much alive and
kicking. And whal's the consensus?

o be o mlevant, occapiable aond bonkobls fermole n fodoy's
digifal era shill, for b most part, means being young, white, atirac
v, and slender, Althaugh, depending an the prevaling maood of
the moment, it moy ako egual the oddition of o *bubbla boofy' or
'kick-arse albs”

The namaw represantation of body imoge in the media iz inked to
'Dody dissaltsfachon’ - ks maoy loke the form of eafing disorders,
sulcide, depression - or, same other myriogd mondfestatan, This i
accountable for the vague, yet stil very palpable, psychalogy of
'not fesdling good enouwgh”

This viewed iz echioed by author and od catic Jean Kilboume. She
deconstucts the subconscious messages in odverisermants and
descrbed how they create a ‘fode culhural envirenmeant', “Wornen
and gifs compara themsshves to fhase imoges every day, and
lailure 1o ve up fo them is inevitable becouse thay ane bosed on o
feredesaness that docwn’t exist,” woid Klbaume [0 o 2014 oddras ol
Harvard Uriversify).

The guiesfion remalns: hos anything really changed when I comes ta
promafing body diversity in mass rnarkefing? Are we goining any
grourd in the name of femole ampowearmant $ O, are we skl bock
I 18717

Let's hove g look af the posilives. 's brue thal some coundries hawa
Irmpemented nitlatives fo improve body image dvenity In the
miedha and the fashion industry. This has incleded effaris to regulate

FEATURE

WHERE WE ARE NOW ON THE ROAD TO EMBRACING BODY

minimum body sze of modek (for example in lsrasl and

France), and the devalopment of codes of prachices such as
the Austrolian Industry Code of Conduct on Body Imags.

In mecan! yeors, global brands JCPenney, Dove and Mike
have all gttempied wame form of marketing mission in o bid
to pramote body diversity. JCPenney provides a controversial
example with ils ‘Here | Am' camgaign. Launched in 2014,
this ad seres feotured several prominent plus-szed wamean
‘breaking the beauty-stondard mold’ an ‘their jouneys of
both worldly success and personal self-acceplance”
However, debrgcian siammed the compalgn os ‘glorfdnag
obasiby'.

On the homefrant, we have seen sevaral bronds follow sult,
One to make the news: activeweor labeal The Upside, who
kunched on od campaign (alse n 2014) Hhot fecfured five
‘Inspering women”, nchuding “plus-size’ moded Loura Wells.
Howensar, it s really up for delbate if this model could even be
corsiderad volupluous [opparently she & a sice 14 and
between 34 sizes lorger thon o nommal, Industey standond
model but, she looks prathy tout and frim overnod].

Locol suppliers and beouty Indusiry brands are oo [@ining
the ranks. Boyal Society, an Aussie tanning brond with o
vegan shance § moking headway on social media with o
curent 124K fallewing. They oko buck the frend on body
divarsty with a smattening of candid shots of ‘everydoy lodias
geling a lan and arjoying themselvas oul and abaul’
duployed omongst the oblipotory storets and  asgirani
iestyle content. it's a refreshing step in the right direction.

What does this all equate 0% Let's focea it It's a hord rood
impacting beauty standards. Both the studies and the pract
ool excmples show thera™s still o long way o go

wWhilst it's in owr bast interest as an aiftruistic human colliective
o reprasent all sives, appearances, culfures and creeds - i7s
nof abwens In the bestinterast of advertsers and Their bothom
dodar. in a world where evenything i for sale ot the right price,
alhics come off second best. It's probeobde we will be seeing
ocverfisng's "naked moidans’ lar o wihils yail

These s some hope that lies wilh e more 'grass rools’
initiztives fo Influence the fides of chonge for the greates
good. Sa. if vau are in influsncer in the word of advertising,
branding - or. parhaps own your owm business inoa relevand
nclustry - then do remamber, the power o promote body
diversity might just rast with you.



sERMANI

LLL JENT Y

GERMAN

Germani Jewelery haos been estoblizhed
as an ltakon brond In Ausfralia since 1985,
it became a household name for fine
jeweellery when It become an exclusive
sponsor for the national TV show, “Sale Of
The Century from 1988 fo 2001

Germani's extensive  experence  in
creating disfinctive, cosmopoltan, unique
and exquisite jewellery 5 evident os he
wis awarded the prestigious Diemond De
Beers Awords, designed and manufac
tured fine jewellery for the Soudi Royal
Farnily, Gueen Moor of Jordan, the Duke &
Duchess OFf Wellington, Elizcketh Tayior
Princess Diana ond ofher well known
ntemational dignitaries around the world
thus gaining him intermaficnal recognition.

Genmoni houses a huge range of quality
colowed gemstones and loose diomonds
sourced from Belgium, Switzerdand and the
Far Ecst. Customers can enjoy the lusury of
purchasing directly from the wholesoler
and having the jewellery made in-house.
Eoch design Is itesafively reworked until it
fits the customer pedfecthy

Prices ore extremely competitive due fo
the magnitude of Gemani's operation.



SALUBRE

ENTERTAINMENT
e NETWORK @

Solubre Entertainment Mebwork 1s an entertainment
campany that empowers young people to bring oware-
ness to the less fortunate Salubre Entertainment
MNetwark nat only celebrates the beauty of each of iis
beauty gueens, but It also empowers them o help
others in need Established by Maryrose Solubre of
Salubre Models International, eur projects and publi-

cations aim to raise funds for a variety of warthy
causes, chief of which is to help Bunga National High
School (BMNH] in Leyte, the Phiippines rebuild,
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