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OPENING REMARKS

‘Fat race’ = actualy defined by the Owtord Dictionary as: "o
iy of life inowhich peopls are caught up in a fiercely compsti-
tive struggle for wealth or power; on exhausting, usually
competitive routing.” Mast people bve this woy. The long haurs

al the oifice the heo-phis-hour- ang, tiring commule, lime spent
away from their fomiies. messive competition from nzide ond
outside their workplace, efc. Most peaple waork extremely hard
fer escarn ooy 53 they con spand il Then they wark exiramely
hard to get o promoticn or o raise so they con make mome
money and soend more money on more expensive and foncier
stuff, Bt dur ng this wicious cycle, thesy are stuck [==Tyls | araund
and around, just one shock away [being fred or mode redun-
dont] from being in a terrible position in like

5o, what hoppens if you woke up one morning and don't want
ta bve this woy anymaore? When you've fnally decided that yau

donl ke the way wur Fulure lacks at the moment and wau
want to gat out of the rat roce? Message us drectly and lat us
shore some of the strotegies we've learned You'll be shocked
ter find oul thal retling aul of the ral race is nol as lowgh as il

SCEUMCE.

Yaonessa Hernandez
Editor-in-chief
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ENTREPRENEUR SPOTLIGHTINTRCDUCING

VINCENT ZURZOLO

Vincent Iurzols grew up in BEockawaoy Beoch, GQueeans in Mew York City. He's
aheays loved comic books as a kid, He decidad fo maoke a business out of
sarmetiing he loves so he begon buying and seding comic baaks with o Iend
- he was 15 years old at thea time. He starfed af the bottomn of the ladder, ha
wids aven salling comic books on the straats of Monbattan, Whan be groduat-
ed in 1993, he wos seling comic books part-fime through schaal, Six yeaors loter
ha merged companies with his parbner Stephan Fishbar, After years of warking
hard, he avantualy achieved succass and bae is now tha co-cwrmear of Matropo-
I Collectinies, the lorgest decdarshin of vintoge comics in fhe wond, in 2007
they starfed o second brond caled ComicConnect.com which is the premier
onling aucfion company in the warkd and in 2015 they storfed Metropolis
Galery which & the only gallery in Mew York City that focuses an camic Dooks
and fantasy art.

mMonayCentml Magazing recently caught up with Vincen! to ok about his
joumery fo entrepreneurshio and hare's wheat want down:

Could you please tell our recders a brief background aboul yoursell and how
you started youwr business?

| gresw U in Rockoweoy Beoch, Glueens in Mew York Ciky. | starfed os o child wha
loved comic books, | loved evarything about them. The staras, the amazing art,
tha fantastic hareas ard villains. | begon buying ond seling comic books with
frierct wiile in oy tesers

Can you describe your joumey to success? When did you start? Did you ever
Imagine you would become this successiul?

I"'ver bean sefing comic Books since | was 15 yeors old. | storted ot the bottom
ol tne kadder, aven selling comics on the sheats of Manhoiion, |eaarked hard
ond sef goalk and | am novw the co-owner of Matfropolis Colactichas, the argest
dealarship of vintoge comics in theword. | know Dwould Go well But wasn 't surg
hree | would becorme §1, | wos seling cormecs por-time thrawgh schaal but
whien | graduated in 1993, it was only & vears until | menged comgsanies witih miy
partnar taphen Fshlar, From fbere it wos just ke Suparman, Up. Up and Aveoy!

What ks your maln source of Inceme?

I'wix designed o lileshde from the buying, seling, roding and ouclioning vinhogs
comic books, arginal comic art, pop culture foys, ond mmemonalkilio.

What are you curently doing to maintain/grow your business?

In 2007 we storted a 2nd brand cobed ComicConnect.com which is tha
premier onding auclion campony in the warkd and in 2015 we started Malrap
olis Gallery which i the only gallery im KYC that focuses on comic books and
fantasy artf.

6 MONEY CENTRAL MOEY CENTRAL [
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What soclal media platforms do you usvally use o increase your
brand's oworeness?

Wa usa Vero, Focebook, and Instagram.
What makes your business unique?

| believe in our brand. My teom is possionate. We believe ond
ke wii ore The et ot whiolh we da, This comes through in every
thing we do. Cur clants know we care about them ond freot
tham with respect ond courtasy.

What form of marketing has worked well for your business
throvghout the yeorsT

A5 much as wea incorporate social media, e-newsletters and a
vanaty of online advertisng | find good old fashionad phane colls
aand meafing clants i peran moke o Dg dillersnce

How did your brond stond out from the rest of the ofher brands?

Wwea hove inventory and ouction offerings thot are unparalisled in
the world of vintoge comics ond orl. Qur location i midtown
KGrnaNan mokes us eadly Goceisible by 1he clant in the area of
will as those fiving through. We hobd § Guinness Records and are
aombassadors of vintoge comic book collecting ond invasting
Achiding glling the irsh comic Tar a milban dallars, Achon Comics
1 first Supermman) and the wordd-record $3.2 million for another
Action Comics |

What ls the toughest declslon you had to maoke in the lasi few
manths?

Tne foughest deciion | hod to make was whether or nof to mowve
mnfo o new area of colectibles. We decided agairst it and fo
I ar whiol wie ware doing, | am convinsed we mads he nght
decision.

What meney mislakes have you made along the way thal others
can bearn from (or something you'd do dilerently)?

o BT
LEMTHAL

Looking bock, before storting a brand mew lease | wish we
axplored buyving o ploce in Manhatian as the real estate morket
Picis exploced

‘Whaot hove you leomed in the process of becoming wealthy thaf
olhers can learn lrem?

I"vax bzarmad savaral things. While money can't buy you hapoiness
it cam make lite a it easier in cerainrespects. | feel vary blessed
in my life. | do something | am passionate about. | have o great
portner and team arcurd me. People kove investing in and
callecling Cormics and here pomean Iurher Tuels my posson

What new business would you love to starf?

| wiould love fo stort o restourant. | grew up in the restourant
business. My folbar was a restaurateur and chef speciaizing in
ediarn faod, It B in my aad. | knoe 0 1 wasn't in e comic
business I'd be in the food business.

Hyouw could go back in o fime maching 1o the fime when you were
Just getling started, what weuld you do diferentiy ¥

Theal 1% & 1ough queshan af | 1eel s Diesed wilh whal | have nghl
niow. Back in 1994 | started a comic conventfion business. | left it
quickly do fo differences with my pariner at the fime. Looking
Bk on i, Dwash 'd hove foursd a Wy 1o moke i seork as il has
bacomea a veary lucrative businass.

Whot advice would you give fo a newbie Enlfepreneur selling up
thelr first business?

Badigwd in woursell, arm woursell for Balhe wilh knawladgs and an
unyiedding thirst fo succeed. Mo matier what obstocles you foce,
avarcoma them. | storted cuf competing ogairst othar dealers
who hod rmeich miore money and kndwledge than | did. | saved
iy maney. leamnad my craft but early on ako utilzed something |
wos good at from growing up in the restauvrant busicess - custom-
ar service, My abiily to give that lithe exira 1o my chanlts has poid
dividends throughout my career.




ENTREPRENEUR SPOTLIGHT: GET TO KN

ROMY TAORMINA

Eommy Toorminag absays knew thot she wonted fo nun her own business one day, but
sha hod no idea that menths of puking would lead har there.

Ty
LR

the eventualy dscovered the positive effects of using acupressure wiistbands fo
alleviate her nouseo offer expenancing numearcus maonths of temble moming sickneass
clufireg Ber hed pregrancies, Disalisied with the exiting products on fhe moiket 1hot
she felt ware drab and uncomfortable, the hatched the idea for Psl Bands - an
FOA-cleared product that is both fashionabde and functional for others whao suffer from
rcuged, P Bands arg dnag-irde wiis! Bands for the rebal af roaueda due 19 moeming
sickness [pregnancy|, motion sicknessftravel, chermotherapy, and anesthesia. With Psl
Bands, thosa who suffer from the wary common, yet debiitoting condition of nousea
cean Pl Beltar - Balk in siyle and comion

Psi Bonds currantly sall ot Target. Mothedhood katarnity, & Paa in the Pod, Bobies "R"
Lg, REL Maiper, Amazan, of well g hospilals, and even intemabonaly, Aushialiong con
purchose them here: Lifeshye Porenting

0 far, approximalely one milion et of P Bands hove Bean $okd glabally, Enfresns
rneur Magazine calk Fsl Bands a “stroke of genius®™ ond it has also been featured os an
“Cr Pick" in the Oprah Mogazine.

raneyCeantral Magazine recently sat down with Romy fo find out moee about ber
journay to entraprenaurship and hera’s whot went down.

Could you please tell our readers a brief bockground aboul yoursell and how yeu
started your business?

PFukimg I whot rsplred me o fake the leap of falth info the entrepreneunal strato-
sphare. | suffered from debiitafing morning sickress during both of my pregnoncies
and wal Sick for more Ihon O yedr, | lound rousea reliel irsugh Soupesiung
wiistbonds but wos dissoflsfied with exiting products on the market, so | set out o
craate o superior product. both in form and function. to help those who suffer from
ricusea and vamifing, And fhal's when P Baonds® was bom, Cimically proven P
Bands are ocupressure wiistbonds, a medical device, that relleves nawsen dua fo
maming sckness, as wel as mofion sicknass, anasthesia, and chamaotharapy.

Can you deseribe your journey ho success? When did you slart? Did you ever imagine
you would become this successhul?

Fsl Health Sclutions, Inc. ounched in 2008, Psi Bonds now sell aof retalars such s Target,
sotherhood Matemity, A Pea in the Pod, Meijer, H-E-B. Whole Foods, RE. Amazon,
el i haspalals and intermaticnally, Close o 1 Sets Rave Bean sold, We are hanored
to help so many peops wha are suffering from nousea ond vomliting.

Whaot is your main sowce of income?

Psi Bands sall notionaly ond intermationaly.

“Puking is what inspired me to
take the leap of faith into the
mtreprmmuria[ stmtosphfre. ]
suffered  from  debilitating
morning sickness during both
qf'm}f pregnancies and was sick
for more than a year.”

‘What are you currently deing te mainiain/grew your business?

IFi Jarmary, |visibed Db, whens | ool bo ide O camed] | apoied far and was orewarded
a STEP Grant, o government grant thot helss small businesses succeed In fhe Infemo-
tional marketploce. and | waos offered o tum-key exhibit spoce in the US Pavilion af
Arcby Heallh 2018, the largest gathering af haaltboare and frade profassionals in the
MEMA reglon. After exnibiting at this 4-day frade show, | am now working with some
distribwtars fo finalize ogreemants so that we con grow our exgport Dusiness.

10 MOKEY CEMTRAL MOMEY CEMTRAL 11
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How did your brand stand ouf from the rest of the
ofber brands out there thol i similar to your niche?

Pii Bands ore wniquely siyish [avalable in seweral
fun coloms); waterproof [no mare sogoy wist bands):
odjustobda for o personalited ond comfortabe fit
and 5o ey shay slafic on he Naei-Kuan acuprasone
point, the point & clinicolly proven to rekave
nauseq; afferdable; and drug-fras.

Whal ia the toughest decizion you had to make in
the last few months?

It's achuialy o personal one. My oldest son [s o senar
i high school and will be going off to collegs. likaly
3 cillerent stale, injust a few months, TRe process
of “letting go™ has been difficult for me, | hove o
wiork throwgh miy fears of letting go and to acknowd-
ecicpe thal wie [my husbhand and 1) have done
evarything that we con fo prepare him for the nest
chapfer in ki life. Over the years, | hove often bean
rarmirdded thol fhere ore overdapping lessons as o
rnonparent and business owmner, We all hove feors
and doubts. Faars can be limifing. However. if you
hanar the fear and give Il congdaralion, you San
use the feor a8 a beneficiol tool o pove the way far
more strofegic decisons.

What have you learned in the process of becoming
wealthy that others con learn fream?

| bebave wea all define sucoass and waalth different-
ty. If you are waaolthy, to me that means you are
kaadirgg o rmearimciul like filked wilth peaple wiho you
ave and et love WAL, You hava l']E".-'ElEIFIE'I.'] n ]
perscnal foundotion of love and support that helps
v P calebrate, avercome, and shore He's axnern
ences, fogaetner

I you could go bock in a fime moching to the fime
when you were jusl getling stafed, what would you
do differenily?

LS

L&)
s
-
h |
= |
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Celebrale the highs AND appreciabe the lows, The
lowes are going to be the lassons from which you wil
gain perspectve and kam and grow the most,
beth personaly and prolessionolly

If you could go back in a fime machine to the fime
when you were first making o nome for yourself,
whal adwice would you give yoursell?

o' b 50 bard on poursel, You are daing he best
that you con at the fime. You wil make mistokes,
And they ara learming opportunities.

Do you haowve any lavorile business-relaled or
personal development reloted books?

| recommend dMalcoln Glodwell's books |(“Outhers,”

"Tipping Point,™ “Bink"|, and "GQuist" by Susan Cain.
wWhal advice would you give fo a newble Enfrepre-
neur setting up their first business?

Be effectve. Mot Right. No one ke the blome
gamea. Casting blomea ond treowing jobs are not
going 1o solve the problem, And everpone Boes
salutions, Cut to the chose and offer solutions

Eeep o Moo movirsg n frant of 1Re olfer, Thess sl
be times when you ore fipping and foling. Get
bock up and keep thosa feet moving in a foreard
dirgcticn painted al your goaalls). N somelimes
My be cnly ame small §1E"[.'.I. ot roka 1he step and
don't just talk about taking the step. Do

Lowe what you oo, Ask yourself these guestions,
Does your company's mission resonate with your
core values? Al fhe end of the day, does whal you
o Nl your hearts And does it halp othesd IFwill be
far easier to overcome challenges and lead fo a far
mice ennchang and growing eerisnoeourmey il
ol are abke to angwer yas fo these guestions, Your
haart wil be the driver you need to keep on goirg.
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ENTREPRENEUR SPOTLIGHT:MAKE WAY FOHR

MEGHAN LAURIE

Meghan Laurie was erginally on o path to becoming an
enginaar, but then eveniedly she reclzed fhot she just
coaldn't see hemsell enjiying every single day once she
started waorking in that field and that was the mast irnmportont
thirgg fo her.

5o she decided to follow a rood less fravelad — that of an
onling entrepreneur. Sha now has g seccassful busines vio
her Instagram acoount as an influencer, She has alo moved
info blogging ard created her wabsite, wwe.rmnegharniou-
ma.com. She has bwo ofher businesses as well. o boufique
coled Loured & Lace [wes instagram,comyshoplauredsncd-
loce, wwwlaurelloce.com| and a social growth agency
cabad SocialHackHub [wew socialbockhubacom).

MoneyCeniral Magazine recently caught up with this
inspiring enfreprenaur and hare's whaot want doser:

Could you please tell our readerns a brilef background about
yourself and how you started your business?

| started college as anengineer, but | just coukdn't see myself
enjoying avery doy once | starfed working o5 an anginear
cared that wiad the most impertant fhing feome, Aswas aboul
fo fransfar schaaole (and go inte engineening ogoin) | spoke
fo my mam ovar the phone and she somehow brought up
hovee craafive | was, and how mech | loved 1o 9o aver the
fop with school projects. She thought that | should fry 10
pursue something in thal oreno, which is how | got info
ciclwesrtising.

| reecaly think my rmarketing mirdset and craaftivity is why | am
where | am today, For my influancer bugingss, | afgincly
started by ftaking pictures of my travels and my favorite
ouffits just for fun. | lowad finally havirg good guality piciunas]
Thern all of o sudden i started 1o grow

Becousa of my success there, | decided that | wanted to
slart an onling women's clathing boutligque, Lauee! and Loce,
with a fiend. All of my sociol media nowledpe realy
halped hera.

and finaly, | get so many questions about how fo grow a
fodlcreireg Bea mine, so | starfed a social medio growth and
conslling company, SocialHackub,

Caon you describe your journey to successT Did you ever
imogine you would become this successful?

| starfed dowem the nfluencer read, the poth to gl of this. in
baate 2005, 1 neaver imagined |woukd gel Ta whare | om ladoy
at all. it all started just for fun, but then it became my fulltirme
job... which is someathing | still con't bekave to this day.

Whot ore you cumenfly doing fo maintain/grow your
business?

| constantly try to engage with my oudience on all thres
Dusineiel | locus seiely an ongonic Sacial madia 1ar my
businesses, so no poid advertising ot all.

‘Whot social media platforms do you useally use lo increase
your brand's awareness¥

Irstagrarm is the best platfors lor all thres by FAR| | also use
Focabook and Twittes.

Whot is your expedience with paid odverfising, ke PPC or
sponsored confent campalgna? Does i work¥

| neree frbadd 1nis and wiile i1 hos given rasults, | found | con
produce similar results arganically throwgh bord work, sollike
o facus on that.

Whot i your main taclle when it comes o making more
pecple oware of your brand and engaging your cusfomers?
How did your business stond oul?

My main toclic to gain awareness was to find peopla |
Tveugghl wowld like rmy Brand ond angooss wilh Inem, Show
thern that | am interested in them and | think they would be
intarested in ma. as wall.

‘Whaot form of marketing has worked well for your business
thraughowt the years?

Social, sochal, sociall

How did your brand stand oul from fhe rest of the other
brands aut there thal is similar to your niche?

Ag an inllpencer, | sload aul becauie ol a unigue Socod
media theme [which & huge these doys) and for being
opean and honest with my folloresars. | wdll talk o them obout
I Fuoseeast thirgs in iy Ble and Talk abaul depressian cancd
arsiety. | wont fo promote a healthier sccial medio for
==

For my boutigue, we are similar to o brAck-and-rmortor
bouhtgue in that we have only a few of each item which
rewcakess L% ar indaresting hwis! on he typical online stors

And for my social growth agency. | stond cul because | am
living praol 1l | know winal 1'm daingl

‘What is the toughest decision you had to maoke in the lost few
months?

RMOMEY CSEMNT
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The hordest dacsions I've had to maoke are who fo work
with ard wha o say no to, Whike | bnow which brarnds just
won't T vl oy Iileshyle ancddor my Tallowens, samalimeas
they do fit but won't work far some other reasan. it can be
hord ta pass on o brard that | octooly do enjoy.

What money mistakes hove you made along the way that
others can leam from (or something you'd do differently)?

The biggest money mistakes | made were at the beginning
of starting my boutique. We bought a lof of ifems fhat did
nat &l well and tred sofows unsuocessiul  morkeing
tactics. but that expanence tought us a LOT. While thare
wias 0 bt of money lost, it hedged us drastically improwve.

What have you leamed In the process of becoming
waalthy that others con learn from?

| learmed that it toke: a spacific type of personality to be
successiul o5 on enfreprenewr, You need fo ohways be
hiungry tor more, Alvways want 1o achieve more_ IF you aver
faal cantent with what you have, being truly successhid as
an enbreprenaur isn'tin the cords far you,

What new business would you love to start?

1w cibwecaps thimking af ness business opporfunities, bt lorn
nowy. | think what | howva i err:ugh.

_—
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if you could go bock in a fime machine fo the ime when
you ware first moking o nome for yourself. whot advice
would you give yoursel?

would fed myseff thal any fiends lost along the way
weren't rue inencs, 1o hegin with,

st o decent armount of friends and starfed fo see people
cisike me becouse they Thaught | was daing all of this for
the wrong reascns. My businesses weare not to ba in the
spiotbght, it wos fo boke something | loved aond moke an
incane rom if | would gel very upsel each time this
nappenad, but mey ife is s much better off now.

What is the best advice you hove ever been given?

Thie st aohice | ot was fram my husband. Every fima
wionted o give up due 1o lock of seccess, he told me it
wiould pay off eaventualy. He always pushed me and it is
thie recsion | am whess | om foday.

What advice would you give to a newble Enfrepreneur
safting up their first business?

Thera will ba a lot of kows no mattar who you are or how
much experence you hove. Bul the only woy o be
s eessiul s o push hroughs, The ows ane wihen you nesd
ta put in the maost effart rather than bocking off.
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Dvlan Ogline Lives the Vagabond Lifestvle of a

Laptop Entrepreneur.. And He Wants You to
Join the Club, Fast!

Drdar Qgline i5 wied 1o being underestimatad. IN's laughable, considaenng he Boll Ogine Digital mio a 7-lgune
busines by offering only one andca-direct response digital marketing-and doing it veny wall,

Bul amdang b febaw enirepransurs, he s somelhing of an oddaly. There's aafinilehd an "k Guard”- usuglly
owerweight, underiaonned, and kght on posport stoemnmps-that doesn't understand whiat he does.

When netwarking al bugingss canlerences, be womelirmes Jescnbes Agaency 2.0, he Iraifing program b leach
aspring enfreprensews fo do what he did-buld a leon, niched-down sclopreneur digitol agency offering
high-ticket sarvicas.

The “Old Gueord™ Boomers and post-Boomers of those confarences like 1o tell him he s a fool. How could ha
leove o much money on the fable®

He should (theay explain] offer a full sulte of digital marketing sensces. Ogline Digital showidn't ket s chents shop
amywheare alzal He should hire g team of graphic designers, ond a feom of coders, a team of SEC specialists,
arvd get a shiny downtown oifice for them all b commite to—five hours in fraffic 1o break ther spints good and
proper.

For @ mess 31,000,000 in axirg expensas, be could be making $1.000.500 mone in ievemne| Five hundred exira -
daliors in profit to brog obout on the ambulance ride to the cardioc ward!

Dodan cloesn't faed e a faal, He recently returned from nearly fwo manths in Southeost Aba, Spending most of -
=8 i time In Thallond. lving in a kighnse condo, and losing Rimself an fhe sireets of Bangkok or the forest frals of -

Chiong kai. If was his fist "mini-refirement,” inspired by Tim Farriss' The Four-Hour Woroseek ond Famss' own

favenite baok, Vagobonding by Roll Potts, He folawead that frip up with naorky anathar ranth in Eurcpe with his
h‘ longtime girfiend.
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FEATUES

S0, your froining program is called “Agency 2.0." and nof
because i's your second version, but becouse it oulines a
new approoch to ogencies. With thal in mind, what is
“Agency 1.07"




FEATFURE

Is there any danger of students getling into the business and
finding that they're competing with each other—too many
paople offering the some service?

The truth is that if you do evenything for evarybody, wa've
alrecdy hil market saturalion on that.

Hare is the kay - if you're managing ads for a plombing and
heating comparny. and a cor dealership. and a doctor, and
dlso badlding websites for restourants, and then you're also
doing 580, you don't really bacorne good at arything. It is
incredibly difficull 1o become the best in the world al every-
Thing,

It is darmn rear impossible o become the best person in the
waorld at "digital morketing.” It s relafively easy to become
the best parson in fhe world ot “digital maorketing for plastic
sungecns in fhe southeast”,

Thera's a million different niches, aond a milicn different ways
you can slice them up. People natwally hoave g scorcity
mincset, and If yvou ore an ogency dolng evendhning for
evaryone, you should howe a scarcity mindset! Because it's
going o be really difficull,

But if yvou are specifically halping plastic surgeocns on the
aost coast- of whalever, that's a random niche | ust came
L with - the truth is that you probably couldn't handle more
than five clients. And if you have five clients and wou gat
them going. you can have a six-figure agency, NS protdem.

| hawve a seven-figure agancy off of less than ten clients. 5o
the concept of scarcity s bockword thinking., We could
egsily odd another 10,000 niched-down agencles, and
thera's noway wea would reach market saturafion. Mot even
close, There are over 30 million smoll businesses in The United
States alone-ond growing. Sure not all of them are going o
be looking to add on the services of a digital agency but
thezy cre ALL looking fo grow.

What drove you fo be an enfreprensur and start businesses
from swch a young age?

For me, when | got into tha business, it wasn't becaouse |
wiaanted o hove o Lamborghing and a few Rolexes. Those
were not the things that drove me, What drove me was that
| didn't want to be poor. | didn't want to womry about how
I'm going to pay the water il or the alecthic il

| grenw up in Pennsylvania, in an older house with what falt
like zara insuvlation. | remember freazing my Gss off at nightin
the: middle of winter becouse It wos an old house, it was
expensive to heat, and my parants, justifiably so, didn't
wiant to spend the money, 5o all | cored about was fucking
heat!

Why did you decide to offer a fraining program? What waos
the jourmney there?

I had a lot of teachars that influenced me. a lat of coochss,
o kot of mentors. | don't believe anybody is self-made. That |5
a ridiculows concept. Sure | have worked hord. Sure | have
made a few smort plays. But if it weren't for those people
tecching me things, or my brother just having that book lving
around, | woulkdn't be where | am. 5o at o younger age, |
knaw | wanted to do some kind of coaching or teaching.

with [Oglime Digital], if a client is doing half a million in sales
Q yaar, and wea onbzoard tham. get their marketing working,
and they make a milion in sales next year,.. that's really
cool. But that didn't change the business owner's §fe.
Thay e just making more monay.
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So g
I had a stedent who jolned my fraining program last yeor ar ﬁ‘"
the beginning of this year. She joined the program in like, -
December of Januany. At the fime | charged something like
3500 to get on board. A month later, | tolked fo her on one
of the group colls, You could hear the tears in her voice,
wheere ., that was, like, her ast 5500, Her and her husband :
woara struggling. But within few weeks of jolning the program, Fiy
shia got her first client, and with the money she got from that
first client, she wias abde fa buy her kids Birthadoy presents.
Than she went on to buld o successfd agency. Thoat
chongead her ife. it changed everything atbout ber life.

S0 to say that | am sightly more passionate about this
training program ond helping pecple & putting it lightly. The
persanol fulfiirment | et is just... it's hord 1o put nfo words,

What mistakes do you think business owners make that you
try o correct in Agency 2.07

Evan if you're not building on ogency - avan if you have
sorme kind of proaduct thal you're going 1o dropship 1o
people o whatever ... something they get wrong ks that, as
fast o= possibée, you need to focus on getting the cash regis-
ter to ring. That is, making sales,

| zea paopla who, outside of starting a digital agency, thay
harve saome kind of preduct thal they're gaing to ship and
sell, ., they'll spend two years, ke, a long fime, getting their
Faocebook page started. Geifing pubklic relations going.
Gatling nice business coards, Getling a lancy |ego, All fhese
unnecesany things. When they actually try o get customers
and try to get sales. it flops. because they don't have
procuctimaonet i1,

Gatting tha cash ragister to ring as fost o3 possible is what
any digital enfreprensur needs 1o facus on, Thal's the ondy
wiay to prove product-morket fit, by someone actually give
you money for your product or service. You don't want fo
weashe a kol of time on unnecaessany things, Because the fruth
Is that wou're probably golng to fall the first time.

Yiou have 1o move Tost and remain Nexitsle, | protoably soy
“move fast" about o hundred fimes in fhe fiest waek of my

progranm!
Iz the Digital Nomad lite everyithing you theught it would be?

This is an incredibdy good questionl | was menfoding this
wounger guy recentty. ., probably O yeor or 30 ago. He's, like,
1% or so, maybe an 18-year-cid kid. And he works o
dead-end job, losl food or Dunkin' Donuls o something
slrnilar. This s in the small towen in Fennsylvania, And he's ke
“I can't do this. | con't spend the rast of my ife in this smnall =
towm, | want o “see the warld,'” -

everyihing | think it will Beg”

And | was like, "The visicn that you
b, where in your heod you're imag
balcony of your condo In some rg
lzoking at this city that you hoe g
explore,.. on infinite armaunt €

but you can do whaf you
15 WO KR yOour BIUSiness
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ENMTHEFREMEUR SPOTLIGHT: GET TO KMNOW

PAZIT PEREZ

Pazit Peres is the Warld's Leading Edge Award-Winning Vision Porfrait Photogrophesr, She
1% & Visiomary, Conscious Creatorn, Entrepeanaur, Authar and The lounder of the "l Howe A
Cream Academy." For more than twenty years, she hos coptured edgy stand owf
parsonality style portraits for professionals. arfists, celebrities, and families. She rebrands
parsonal ideniities with their vision far success Ihnaugh photography s They can see and
achieve their goak. in a short penad of time.

Wision Poriraits was Lo from her own persanal [aurmnay, Pazil weanl Irom rack boltom 1o
rock star at the speed of light and achieved her permanent life-changing transformea-
fior within 90 days. Being complately consciows of how she did if. Pozit vowed to spend
fhe redt af Resr Bile teaching these principles to increase the ife of others. By rebranding
thieir parsonal idantity through photography, they can identify with their vision of success
to ochieve thair goals, budd and Fva richer ives exactly tha way they picture it fo ba

ManeyCeaentral Magazine recently cought up with Pazit to talk obout har entreaprenaurial
joumey and hare'’s what went down:

What social media platfforms do you vsually vse to increase your brand’s aworeness?

To ncrease my Deands’ awaraness, the social medio platffarms | use ore Focebook,
Instagram, and Linkedin. | alsoowite articlas for Huff Post, Thrive Global, Medium, Success
arnd | am feotured as well in different mogazines, so o combination of all those halps
eapored my Drond, Becently | ol my awn TV Chanmed, so shay fumed as | el Turtbe
expand my brand awareness through my show.

What is your experience with poid odveddising, like FFC or sponsored content
campolgns? Does It work?

My expetence & mostly Throwgh Facebook ads, sales lunnals and email campaigns. I
a kttle tricky af first but once you find the right formula that works with your target
oudience, it becomes vary lecrative

What Is your main tactic when It comes to making more people aware of yow brand and
engaging your customers?

My main toctic was o become a magnet. The strategy is having my clients do the
talking, show off their vision portrait: and rasults they'va ochieved which allows ma to
ergacie)e wilth e Iiend's nebwork who are legeing amaozing commenls

What form of marketing hos worked well for your business throughout the years?

& happy sofisfied clent that tells all their frends, family and city about you B the best
markating your company con hava, pariod,

What is the toughest decision you hod o make in the last few months?

| 'wanldn™ say loughesth, ol rather challenging af il was a Dig growlh spurt and leanning
curve [yves | did manage to grow o few grey hairs) was taking my business from a
physical studio locofion to the world wide web of Onéne | have o dream acodamy, and
secandly mioving Inam Montreal o Miami fo Turiher expaond appariunilies

What is the best advice you hove ever been given?

Live magically. nat lagically.

Whot advice would you give to o newbie Entrepreneur setting vp their first business?
Pictura what you wanf to achieve [oka hava a clear Vision ) and Devalop your future
iaka right Mindset) of what you want To De = do or hove, lirst, Then advonce canficently
{take oction) in the direction of your dreams ond believe that in o chort period of fime

you will meat succass in vnespected common hours and live your ife the way you
piciure il to e
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MEET ONE OF T CO-FOUNDERS OF EAST MEETS DRESS

VIVIAN CHAN

Wivian Chan is one of the co-loeundan of East Meels Drest (EMD] - a company thot procduced he it modem
wadding and fashion brand for Asian Amencon brides. VYivian and her partner Jlenn wanted 1o buld o beouly
and fashion brand that halped brides celebrate fhair culture but without compromising thair shde or modem
aesthehics, They have besn entiredy bootstirapped ram Day 1 and hoyve gnaen tThein Company 1o a &ligune
annual recuring revenue in less than 2 yeors while halping thousands of brides around the word.

roneyCantnal Mogarine recently cought up with Vivion 10 discuss her joumey To entreprensurship and heee’s
what weant down:

Could you please lell our readers a briel background about yoursell and how you started your business?

My name is Vivian ond I'm onea of the co-founders of Eost Meets Drass. Wea're the firsf modarn fashion compo-
ry Io Biing mone Asian=Amencan representolion and inclusion 1o the oditionol wedding indushry By Combn
ing contempaorary cuthural designs, guality craftsmarship, ond dedicated customer expenance.

The i for Bast Meets Dress (EMD) orginated from my co-founder, Jenn's, pemanal sireggles wihen she was
|ooking for o madam verson of the cheongsam [goo)], o fraditional Chinese wedding dress, She wanted fo
waar a cheongsam for her wedding fea caramony o honor her parents ond hedtage but finding o modem
desagr thal fif her aesthatics fumed aut 1o be near impassible

Al tha tirme. har opticns wera limited fo suspicicus onling websites or stores in Chinotown with poor sendce and
@ namos selechon, Ulimalaly, Jenn resored 1o custam makng ber chaandgsam al a kacal 1ailor, | was her
Maoid of Honar and we both felt that Asion-Ameancan brides shouldn®t have to be confined to low-quality
apfions ar soowirg Yelp to find the one tailer whio could make o guality cheongsam from scratch, 5o we set
awl 1o creale o moderm brand and reinvent the cheongiam shopping esperience 1or ASion=Amencang

What ore you currently doing o maintain/grow your business?

Cumantly, given the circumstances hagpening arcund the woedd, which hos greatly impoacted the wedding
iractustny, we'ra pricrifing the things that ore within cur contral ard taking advantage of this downtime bo build
& kangi-termn Foundalion thal wall help grose our Dusireess, This includes:

& Foousing a lot on SEO=we've fripled the number of blog oosts wa're wiiting and publishing avary weak on
lapics tholf we knos our brdes ans searching 1ar, We'ne 1ociusing on becomemg e o= 10 resaunce [or aenyons
plamning a Chinese-Amencan wedding. along with blogs, we're allo dowbing down an creafting mare helpful
larding pages. reviews on owr site, etc which are all things that mprove our SEO.

» Expanding our callection (new dresses, men's, petsj-evean thaugh many weddings are being postponed ar
carcaled during this time, we know that bridas will sHl ore day get marred and thesafore, whike the demand
siche Ps slowed dawen o il we'ne locusng on designing rew dresses and aunching nesw oollechions (mone
accessores and outfits for the groom, and even a pats collection!) so when brides are back to shopging for
thigir wedding drass, thay'll have an avan larger cobecfion of designs and products to fall in kove with.

» Differing virbual and in-home axpanences—irom |-on-1 virfual bridal appaintments whera we showoose our
dresses to intarested brides and answar any guestions they hove fo offer somple dress kits o fry on at homa
wei v hiod o lob of success recendly with hese alferings

What social medio plafforms do you vsually vse to increase your brond's awareness?

Since we'ra In the wadding Industry, beautiful photos and veuols of our dresses are super important, This
gt that instagram and Pintarest are our teo mast used social madia plotforms and tha ones that wa help
chrive Thee mos] brond awareness and fralfic 1o oour @te

What is your experience with paid odverfising, like FPC or sponsored content compaigns? Does it work?

Foid advertising definitely warks in the beginning when no ona has eard about vow and you simply nesad fo
gat tha word out. We actually lounched East Meats Dress over o weeskand with less than 3100 by running a
simpke FB d 1o gather @mail addraies Irorm ntensshed leods

We than leveroged FB retorgafing ads {which hos the best-paid BOI for us), Google search and shopping ods
5wl 0% Elsy ads, 'We also tested Finlenest ads bul Taund ol it seosn't very effectlive and our res gnpromiol
ad pins on Pinferest perfarmed just os woell,
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50 | would sory that poild adverlising definitely gives
yvou foster rasults than 5BD or orgaric fraffic in the
beaginrng hough the lalter i mech mone sushainable
and s fres!

We've alsa storfed parirering with poid infleencers 1o
sponsar Irstagram posts and podeast eplodes. Far
this o work. you have to realy do your ressarch on
which influencers hove your Targel audencs. | can
b a waste of moneay If you chaose an influencer who
has a kot of followers but whose oudience doesn't find
value fram your praduct, Dan'l e alvaid 1o ask iham
for more specifics regarding  thelr folower demo-
graphics whien you're daciding.

What B your main laclie when it comes e making
maore people aware of your brand and engaging your
customersT How did your business stand oul?

‘Wa've always stood out from the beginring with these
I wialpes: modam designs, quality craltsmarshig,
and customer expenence you desare,

Fram fhe sharl, wee mode sane our homepage and
wabsite really spoke to Aslan-Amercan brides since
wa ware familiar with what type of pain points thay
whEre expeeriencing when it caome 1a finding a modem
cultural wedding dress or hosting o wedding feo
ceramony. [T was telling auwr story and oue mission in an
authenlic wey thal rmade us shand oul,

‘We also mode sure that owr Ul and aesthetfics ware
super modem and appedaked 10 our torgel demo-
grophic-thot's one of the easlest woays to stand out in
a maore fraditional industry since legocy brands tend
fa laak mare ouldated

Once wa started to grow, wiord of mouth ond positive
resiees [ie, social proal) from our cushomerns became
a big driver of growtin for us,

BEUSINESS

What form ol marketing hos worked well lor your
business throughout the years?

SEC and content marketing B noe: one of cur blgpest
traffic drivers and is essentially frae markefing for us.
Within our miche, we consstently rank on the fist
popes of Google for our specific product as wel gz a
ot of reloted topics related to Chiness weddings. taa
caremonies. alc... 3EO lakas: a lol of time [manlhs) 1o
really e yaur efforts come to fruition but | would
argue that it's cne of the best marketing strotagies
and worlhy priarilizing especially il vou're in g niche
market,

What is the toughest decision you hod o moke in the
last few mionths?

Righ! before COVID Ril, we had ow very sl pop-up
shap that wos successful and we recelved o ton of
eositive feadiback from our brides whc otarded. Wa
wonlad fa continue hashing pop-up shops in phasical
refall stores of spaces permanentty acress the cauniry,
ouf unsurpnsingly. we hod to caoncal these plans.

What maney mislakes have you made alang the way
that ofthers can leam from?

Mot being willing to spend money, In the beginning,
was ona of the biggest mistakes. Growing up in
immigrant fomilies. we wene aways Tough! lo save
moee thon we spend so at the beginming [and
bacauwse we'te entirely bootstropped), we ware a bit
miced reserved when i came 1o spending on ads,
poying for subscipfions, eto,

Bl wier reclizesd thal you have bo spend rmarey in ander
to eam maonay. Time s aso money and o5 a foundear,
it's important to pricritios your fime to be able to leam
guickly from experiments ond thal ollen regquires
spending money to test out a new dea/finitative,
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of owr brides are mamad, thay're planning tha nesxt

Pt ol their Ble, which & having kids) we'd love 1o I
start o business that combines Asian-American culture
and chitdran.

"y 1
1 |
vz '
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What new business would you love to start? i | [ !
We started in the wedding industry but now that mary U I '
—

Il you could go back in a lime machine to the fime
when you were just geffing storted, what would you do
differenily?

When wa first storted. we were super scroppy and
redaurcelul, We kunched wilh jLel o dress design an
our site and took photas of it ot o local pork with an
iPhone X, Cur philosophy has abways been to stort small
Bl slar immadialely, o owhile | wauldn'l change
anything about the speed in which we executed our
iden, | do think havirg ot least 3 designs on our ste ot
liesh woilad ve Basn Betler Iban just launchang with ona
This probably would've allowsad us fo get our first sole
much quicker than we did.

What is the best advice you have ever been glven? =
Ona al my lavante books i Alames Habits By Jomes

Clear. | love this book becouse it teaches you that
sucoess is the sum of smal efforts, repeated.

Bulding o company requires a lof of discipline and the
ability fo consstentty moke incremental improvements ;
{@elling 1% belter every doy| evenil you don’l see any § i
immediate, visible results, ERAT

. -

- == UNLOCK YOUR TRUE POTENTIAL

L SeOMING SOONE
Crviar lime, iF ol adds up and vou'll reach a lpping g - = i
point ot wos only possible as o result of all of your poast | :-_ --E h“'
affarts. :

:ﬁ ﬁh‘-’-‘uﬂ E:

Every time | feel ke giving up or that nothing that | do s |
moving tha nesdle, | remind myself of this gragh from . X S | Se——
the: book: T B - "'"ig - ﬂ—__ =23

What odvice would you give fe o newbie Enfrepreneur i““ I | SCER
selfing up their first business? m iﬁl *.t T e~ i“

Start small but start immediately and you'll figure ouf :
the rest as vaw go, Dan't Iy 1o seha for a prablem [ie, “"!“'H" g 1 I:.. PSS T e ] |

how to automate your operations| when you hoven't i # ==

avan gothen your first customer yat.

& lat of first-tme entreprenaues fall iInta the frop of wani-
ing to hove everything figured out bafore you start and
easily gel discowaged belore they aver launch ther
business. If you told us we hod to have 50 designs and
o beoutiful photoshoot ready betore we launched, wa

walld vl given up Delarg we aven sharked, [
o= B - - o S o e W v e |

About Est Meets Dress - : b tr ' -_-M

Eqst Meets Dress i the fist mademn foshion company fa
bring moaore  Asign-Amencon represenfoton and
frclugian ka e fradifionda! wedding industy by Sambain
ing contemponary cuftunol designs, quality craftsman-
ship. and dedicated cusfomer expeniance.
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NE WITH THE

ster], o family of
service compani i yrooch to real estate
myanagermant and preseralian,

Ower rhEl lost 25 wears, her |:nrn:;fna..5in‘nnn:|| 'EI'J'DEII'iE'I'II:E'i havwe all
BEEn anc e i ' APV LIRS,
ibdiry CIEf C ] i cirgd-think |='|
Srowing up su
sha sou arity by i

1o the commonin

3 tar rocsal pahice
with bold and wnaopal
ard o commifment fo coaring Tor ber leam members

IEI we fime-tuned our
waliness c 5 far
wa hald
tha ecomomy. and the
-’:.||l:|-:|rllrl|-'l:| our sacial me r_1|n
|.JI rant line ok
resf and recharge stop
50 lounched o mone
that rughl want 1o swatc
menr companies. This busin BOquUiras no p
5 and people have mare 1 e
£ T Phain rmanoQement Comisany,

‘Whaot social media plafferms do you vsually use to increase your
brand's awareness?

ty ronagament sconds dull as hall.

What is youw main lactic when il comes lo making more people
aware of your brand and engoging your custorners? How did
your business stand ouwt?

‘we wanl avenything about our brand fo be attroctive. From
fish language ta stylish infriguing kagos fo shiish spoces. We'ne

opE 1o Mg the ¥
al for a progert
and authenticity. 1 keeps o

What form of maorkefing has worked well for youwr business
throvghout the years?

‘Wa find |'IEI mast impoactiul r'runl‘-:.-hnn dodiar we spend B’
2 biEt o pheanh
arfists, and endeor

[ r:.r_'lrlr'-ﬂr'hu:-s I]I'Ilj (]
increase  our underscore fha volue
PUrpsS-cIrnver Fssion 0 O COompany,

What is the tovghest decision you had to moke in the lost few
manihs?

g E-.':-rl
afferad e "-ru:llng_. itwas a
ha-:rrt-rauh:ing da

What money mistakes have you made along the way that others
can learn from {or something you'd do differenthy )7

Wwa needad o larger resarve. \We've prorfized profit sharing and
i rmants i capifal assafs over builkding o substanticl cash
Al rcitare o the s i’
frommn 1|"rE huru:u!r thot C'
rr||-:|h1 FE-EI. 1.

Whal new business would you love to start?

| dreezm

cffer rotafing sche
witrk 3 osereEks o
tham DC salares without DC
FI-'E o pair hls program with an -:||:'1::an1|- -.:II:'J.:'-'lthrull'
f s g l&Earn  Ircichess,
) und, but that shouldn't it
opporfunities and the © |1IZ|F|I'E to budld wealth.

What s the best advice you have ever been glven?

wiasted momant.

Whal advice would you give to a newble Entrepreneur sefiing up
their first business?

Enjoy the early adrenaline nsh, Don't fheow athers under the
bws. Don't be afraid to say no. Wear your valuas on your sleeve.
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IVE WAYS TO BUILD MENTAL TOUGHNESS DURIN

UNCERTAIN TIMES

Far mest of ws. these past few months have really token thelr toll on our stress ley
ganeral walloeing. Uncertainty can be o difficult thing fo deal with at the best
but when ihere is nol o preceden) for maving farsord, we can find ourselves |
precarous position. This refers to both vour persenal life and your business life. I
I an entrepreneur you will understand how stressiul this time has been and now mi
ever, we all could wse a litlke clanity. Ths arlicle will explore 5 differant mielhods f
a little mental calmness. If vou follow this instrection, you should Improve
processing skills and hopafully. find the focus and resalva to plan your neest

itep 1: Put down your phone

fhat we spend foo much fime on our mobile phones B

hange of behavior, For example, You should not be Ioaking ot your
id-a-p s |t s extreamely detrimental to your sleep patterns.

Step 2: Exercise

‘As an antrapraneur, you will lead a busy Kfa. The only way that yau car
Bhings is if your body can withsfand the pressure os well s your min
strefches, lIft o few welghts, do whotever you need fo to get

 wour Body. This will improva yaur circulation which will significantiy i
functioning.

Step 3: Prioritize your tosks

One of the hardest parts about getting crgonized & actually sorting out the “level” of
pricrity eoch of your tosks requires. If you ara worried about somathing that s geing to
happen in 3 manths but kas forgotten whol is due formorow, you are nal going 1o be
abla o gat through your work. By focusing on the most Imporfant tosks and werking your
wioy diowm, you will ba albde to zaro in on ssues that need to be comacted or adjustad.

Step 4: Take a break

A Blunt axcwanl chop dessn o Fress just os much as o bumed-out candle will give no light.
It wou have pushed yourself to yaur limits, you will not have much room for impravement
or new vaniures, Taking somea tima off will akfow you fo recharge your batteries and
oftack yaur projects with new vigor,

Step 5: Breathe

Im ardar to galn a liifke more mental seranity, you nead fo leam how o focus on your
braath. This 5 a @mple maditafive technigue that will focus your thoughts on one core
mavement and sound [yowr breatin), This will alow yow o moment 1o gother yoursell
befara mawving on. You do not need fo nush through life and this = often when things go
wrang. Stop. Take o breath. Continuea...
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FIVE WAYS TO CREATE COMNTENT BUILT FOR THE FUTUHE

OF SOCIAL MEDIA

Social media has become the way to reach modemn owdiences. If vour brand Bn't on sociol media, you
Clor't @xisl, Thot said, just having O presencs in secial media is i longer anough Ihough., Hens are ive wys
your brand can sef the pace In the future.

#1 Know your audience

Tha instant nabure of social madia has its downsides. One of them is that yow audience can instantly click
of lap past your content. The Mt slep lowands making swe that your content is lasar-guided al grabbing
your audience's attention, and keeping their finger oeay from the skip’ butten, & ensuring thot you under-
stand who they ara and what they want. Study the analytics on your pages and find cut the age range,
nationalities, gended, Knguage, and inlerests of the peaple alreddy Vieswing yaur content, Arg Thay who you
axpacted? Who you fargefed? Are they potential customers® The answers might surnprise you and will olmost
cartainty give you valuable insights into how to more occurately align your viewsr base with vour target

demagraphic,
#2 Inflvencer marketing

The Influencer industry s set to be worth a whopping $15bn by 2023 Of course, paild promations by the
world's biggest stars hove beaen around forever. But fodoy o simple unboxing video from a well-respactad
TouTules ar O fef-second prametion iram on inuencer in your micro-Riche con ballaoan sakes alrmes)
ocwernight. Eoch platform has s Influencers. but Instogram leads the way as the platform of cholce for 79%
of brands. Focebook follows with 46%, YouTube has 36%, and Twitter trails behind with 24%. Which plafform
i Dl for you depand: partly on your targe! demagraphic, bul ideally, aven a small Brard will airm for al
lecist somie influencer exposure across mulliple plofforms?

#3 Video

AR yes, good old-foshioned video. Suggesting that video should be o staple of your social media stratagy
saami likke old news tThese days, Bul it was anly a coupde of yaar ago 1RG! businasas Sameé raund 19 The
iden en-masse. However, while the traditlonal promoticnal reel s a powearful tool without o doubt, there are
ways to usa video to creafe o much despar connaction with your brand. 'Behind the scenaes' footaoge can
QIvE vidwErs O mech mare up close and personal 100k intd who you are ad what yau do, stirengihaning
thelr bond fo your brand. Altemnatively, Insfructicnal and demo videos can shrink the gap in the viewer's
imagination bebsean your product on the screen and it being o part of their life. Comera giont GoPro has
curated a Righly powerful nlerface bebween its Brand and 15 customans By using both company lootage
ond customer footage side by side, They have proven thot encouroging your cudience not ondy to watch
but to porficipafte through sociol medio can be an incredibly powerful tool in generating brond engage-
rreanl

#4 Analyze your soclal media performance

k The analytics sections of youwr accounts hold some powerful focls, ond they empower you o give youwr
audienca more of what thay wank. Find out which posts get the most engagement, dwsll-tima. or convar-
sians and Iry 1o hind a commaon Thread Bebasaan them, Maybe all vour Best pelorming content is under five
sacaonds? Or, maybe certaln times of day see a higher click rate? Do froditional style commercials get the
traction you expeactad? There are counfless factors that could draw o common thema beteaan your best
warkl, Find the lfactors that matler and capilalize on them,

-‘\- .‘ #5 Have the right fools for the job

High-guallity content s essential. Long gone are the days when groiny 3860p videa ond stock fonts would cut
it. If you want youwr content to catch peopla's eye it has to be well-produced and distinctive. Yideo and
ol -E:-;j-lir'l-;. software can gel expansive and comphex al the high end, Bul IRere are o nember of Suslom
ar-fiendly optlons aut there with more than enocugh features fo let you put out excellent content for social
media. If yvou are up for a bit of DIY editing, then find the one that works for you and dedicate an aoftamoon
Ia l@arming how o make i1 sing. Alermalively, sel asde o budge! and hire freglancess 1o adil far you
Freslance talent con be found relatively cheaply and can shing your content up to professional standonds
in doubla time. With all the options available thera is no need for your social media content to aver be
anvthing less than shunning eayver again!
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St HEALTHY TIPS TG RFECTIVELY MANAGE NQUR

LOAN REPAYMENTS =

—— - s o

Wwith the economic crisis on the rise, people are compelled to apply for loars in crder 1o cover their
urgent financlal needs during times of emergency, Apparently. there are wide ranges of loans that are
ovailable for the public fo apply for - thera are cor loans, home loans, student loans, personal koons,
purchose loans, ond more, And the & goes on and on, While it moy be frue thot some [oons hove
Ioow-interast rotes and repaymeants: but, It is fo be noted that if we find curselve: indebled to o senes of
loans, thien., we will just woke up one day realizing thot we are already having a hard time paying off
treose boans and it will fake o number of yeors fo get out of Thoese debils. As a resull, it is highty advisable
that we manage well our loan repayments In order nat fo get eaten by our debis aiive and be waoshed
down into the drain of bod cradi history,

First and foremost, before you get yourselves into wonous kinds of loans: it s imperative that youw first
plan your repaymant system., You need to create o monthly budget to have a clear figure of all yaur
expanses ond your revenves. It is important to determine the paodly of your loan repayments so it
doesn't end up of the botfom-most part of your llsf and end up belng neglected. Eeep In mind thot
lcon repaymients that ara skippead will hove serous conseguencas such as inferest mates being higher
on ihe nexst repayment schedube.

Furthesmore, you must alo take into consideration that you need to keep a healthy record of repay-
mants 52 that you'll e able to maintain o good credif record and the next time you apply for a loon
you can enjay a much kywer interast rate,

Ald, vou need o develop a healthy spending olan so that you do not end up with o 2ero balonce aon
vour accounts every month, It will be helpful to save even at least $20 every manth for emergency
pUTDOEES.

Tou need to make sure thal you pay in full your credit coard bills esvery maonth; and, you can only do this
if wvau'll cnly charge a certain amaunt that you Enow you can afford to pay off.

I you are planning on signing up far a loan, you nead o Enow all the repayment plans avallable and
choosa the best one that will suit your preference, circumstance, ond budget,

- antily repayment cdue - ye el 10 GO
wour cradit HMpany 45 5000 Ok an make the net L5ary arangeme nis o
vour situation,

f i5 highly advisable fo pay repayments off with cosh rathear than with credit coards bacause this just
] L= y i ] fhen you become indeabt
her, And the : B s{alsgTs u fingd yoursed! unotde o
your dalts and rep
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ENTERTAINMENT
e NETWORK @

Salubre Entertainment Metwork is an entertainment
campany that empowers young people to bring aware-
ness to the less fortunate Salubre Entertainment
Metwork not only celebrates the beauty of each of its

beauty gueens, but It alse empowers them fo help
others in need Established by Maryrose Solubre of
Solubre Madels International, our projects and publi-
cations aim fo raise funds for a variety of worthy
causes, chief of which is to help Bunga National High
School (BMH) in Leyte, the Philippines rebuild,
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