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OPENING REMARKS

teel very privieged to be writing this messoge os the

editor in chiel of MoneyCentral mogazine This is o
special time In our company's history as we celebrate our
4th amiversary. We have spent the past 4 years continu-
ng to buld our brand, which hos now become synony-
maous with our commitment fo helping entrepreneurs fram
all over the waorld.

As o company, we have seen much change over the past
4 yeors put it is impertont o note whot has not changed
at MoneyCentral, namely our commitments to providing
the very best o cur readers

looking chead, we are focused on continuing to build on
the strength of cur brand—in helping entrepreneurs in
their journey and m b'ir-gn-g positive change ta the
communities in which we work and live. | am incredibly
excited about this journey and truly believe the best of
MonevCentral is yet to come.

Yanessa Hernandez
Ecitor-in-chiet
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Bryan Legend s an Australian sell-made milionaire, entreprenaur, and
the fourder/CEQ of Clever Dafi Ply Lid. Legeand i Rrerally living up 1o his
name o he's conguered the Cryplocurency world: a niche thal
drives uncerainty 1o tha minds of most investons and entreprenaurs

For the periad of B years thal Bryan has been in Cryplocurmancy, ha's
masterad the art and craft o neor parection,. An embadimen! of
strafegic planning and execulion, Bryan has hit gold in this field with
his innate cryplo-orented mindsal, he evidence of which can bea
sean from the seccessiul start-up companias he hos created from

scratch, complamanted by his estimated nel worth of roughly 2.6
million dodars.

The cryplo industry hos expanenced substantal growth over the pasl
fere ywaaars, making milicnoires and Billionaires in the process, "Crypla
itsell isn'l going anywheare, bul most Crypla's are. What | mean by
thict is the luture of Cryplography and Blockchigin s here to siay, bul
7% of the Cryplo projacts thot exist today won't be araund in the

naor futwre because thay are simply not geared the right way in a
decentralized manner”, Bryan remdarked.

As an antreprenaur, Bryan is one of the mos! brilliant minds among
his paers. In refraspect to his beginner days, [H's baen evideant thal
Bryan Legend has always hod the inbred ability in sales and an
unmatched inbulion in negotiations. Bryan Legend dropped oul of
high school at an adarly age o pursue highar goals, and he discoy-
erad hase brilliant traits in his eorly 20 and nuiured his giff o
productivity by fraining others in ‘the art of the sale’; employing a
direct approach to sales with proven rasulls,

Bryan & a irm believer in branding, o conceapl which his busingss
suCcess is builll upon: He balieves thal the way paopla perceive
your company ks a direct refllection of how they will engage with
you, "Abvays pul emphass on youwr brand imoge by buiding a

rusted nome in your industny and making sure youwr customers
corme firsh.”. sovs Bryan,

With widespread atlention from interasted parlies scaltered
frerm around the globea, Bryan's company, Clever Defi Phy Lid, |5

imta Decantralized Financea [Defi], with the goal to shake things
up’ In the linancial industry,

CLEVER DEF is an innavalive new DOEA Protocal that works an
the bBlockchain by aotomalically  distibuting sl Intares!
paymenis to elgible benaficiares ol CLEYER Token [CLVA).
Storing youwr waalth offers o pay much greatar interes! rales
" than primitive bank lechnalogy, which s for autdated.

oo

"l believe that all financkal insfitulicns and finronclal products
should be dasigned to appropriately ‘suil up' for the rapid
change the digtal age is bringing upon us. We are offering
more decantralizad servicas wheraby giving the empower-
ment fo usars, and the public & where my tolal focus i now
fomweard.”, sald Bryan of his company's services,

MoneyCeniral Magazine recantly couwght up with Bryan 1o

discuss more about his company ond his journeay as an enfre-
pranaur hera's what weant down:
—

What would you consider as your greatest accomplishment

E o F as an entreprenew?
”’H‘-' F}L"}'il'l'd 'flf 8 years [l'll’tf El'}-"ﬂﬁ hﬂﬁ hl‘ﬂﬂ in Cryplo- Baing abile to work for myself and pave my awn path by not
CUTTency, l’lE‘IE T’r’l&b‘fﬁﬁ.’ﬁi th,-: art Elﬂd L‘J'.':LH to near having to lollow anybody alsa's rules & an inbom need and
e J : i J i '.f being lucky enough o be sami-retined ot the age of 37 s
rjm_'jf?':l lon. An em 7ﬂdlmﬂnt l-"ir5f Fa [EEELE plann ”1‘\]"13”"- something 1o be groteful hor as my main accomplishment.
execution, Bryan has hit gu-lc[ in this field with his

Ako, | have always bean very malerolistic ot hearf so

baing able o afford a lew axpansive toys isn't such o bad
thing eithear.

innate r‘.r_ypl!n-m'i:‘.nhrd mindset.
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What do wyou think makes you
successtul in your field?

[ belleve in somathing whole-hearl-
edly and set a goal to accomplish i
because of that same beliaf, | wil find
mysedl giving up all other life priorfties
and dedcate my sole elforts to
agoccomplishing  that  task. Namely,
slarting a new business concapt or
arharorise,

will give 11058 focus on doing avary-
thing in my power o make sure if is
succassiul and being productive with
my Hime allows me o novigale those
wolers, Mol geatling distracted swith
any culside events thal would couse
me to lose focus and not letling the
sight af thal goal wuntil it 1s completa,
allows me to stay mativated through-
oul The whole process,

Can you tell us more about CLEVER
DEFI? What is it all about?

Clever DeFi ik the first fruly decentral-
zad protocol gwing power o fhea
miany, rather than the few, and offers
a new decenfralized linance [Def)
faken with an innovative design that
utes Blockchain to détibute secura
interaest poyments o holders on a
l4-day cycle. Bach cycle offers up fo
1% compound inferast and with all
888 schaduled cycles 1o complela in
st owvar 34 yedrs, Clever Token
({CLVA] has been programmed fo
mael g lorecasied average B0l of
BO.40% par annurm,

I con be kboked al s the mew,
mprovead, and smart way fo stons
your waalth.,

How long did i it actually take fo
develop CLEVER DEFI?

The Kea concepl woas inatlally
thought of by myself in an antrepre-
reaurial brainstorming sassion noedarly
20019, Mot long after the first stepping
slones weare pul info place by putting
fogether the bullding blocks of what
wiot o bacomea as CLEVER. The nama
brand CLEVER speaaks for itsed] and
commands an expectation from the
pubtic that the profocol B smar,
All-krnawing and Intellicently
desigrad.

Archilecturally, thare has bean a lof
ol Invalverment rom developers In
constructing the programming code
theat goes in hand in hand  wdth
deploymeant of the CLEVER Protocol
that has token  many  weeks of
rigarous festing and auditing o make
sure it proves to be exactly whal wa
20y it B and does whal we say it does.

How can we gel more information
about CLEVER DEFI?

The easiest and best way s 1o wvisl
hifps:/fchva.com, wheare you will find
dll the Information fo leam mare o
perhops inveast.
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Chris Cebollero 5 an intemafionally recognzed Emergency Medical Services leader, leocdership expert, bestsell-
ing author. ond odvocote who's possionate about helping people chart o new direction. even in the midst of the
miost challenging of sitvations.

His professional history is Fttered with process improvement know-how, This knowledge provides executive-lavel
support to achieve oggressive business and personal gools, He brings thoughi-leadership ond over 25 years of
organzafional design success. Hs carser hos been defined by sloshing costs and exploding growih in the healin-
core orena. In foct, he constructed his heolthcore management ond small business consulting firm on thot
foundation,

Some of his key areas of expertise include executive coaching, leadership development, emotfional inteligence,
change manogement, Kaizen, Agile & Lean methodaology pracfice. relationship building, business plan creafion,
orgonzaofional process improvemeant, motivationol and keynote speaking. and healthcare/EMS fransformation.
He hos been recognized for his strategic leadership as the Chief of EMS fior Christion Hospital, he hos been deliver-
ing inspiration to infermational cudiences for over a decade as o highly sought-out speaker and he has also been
writing bestseling books on leadership.
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Chiris Cordillo 5 one of three owners of Costle Windows, o
Mew lersey-based corporafion specializing in replacement
windows and doors, B consideraed one of New Jersey's most
successiul entreprensurs. Cordillo started ot Castle unlood-
ing trucks part-time, ond by the fime he tumed 28, he
bought out the company and turned it into what it is today
— o multi-milion-dollor business that continues to flourish into
one of the lorgest window companies in the notion,

Cordillo wos inspired by his father's success os o sakes
manager for Castle Windows, The two spent long days
together, where he become infimately fomiliaor with the
product fine, Cardillo also found that he loved talking to
people and educating them about Castle Windows and all
it had to offer. For Cardillo Jr., falking about Castle Windows
wias 50 much more than a job but an opportunity to save
the people he met money and increase the value of their
homes, When Cordillo 5r, was given the opporfunity to
open o Cosfle fronchise in New lersey, Chris immersed
himself more into the business thot would eventuoby
hecome his.,

He went on to study business markefing ot Rowan Univer-
sity, His professors told him that his focus on windows was
too narrow, but Cordille bnew that there wos no plon B
Windows was his future, Caordillo put his educafion info
practice as he climbed up the laodder at Costle Windows.
he soon proved his worth o5 o leader in the sales manage-
ment team. In 2005 the reting Caordillo 5. sold the
franchise to Chris ond his poriner Mick Caordillo,

Beginning with only o loose conglomerate of independent
offices. the fwo owners negotioted the purchose of all the
Costle Windows bronches throughout the enfire northeast,
Caostle Windows is now the sixth-lorgest home-improvement
company in the country with offices from MNew Hompshire
to Florida ond in Michigan., Castle Windows has been
installing windows for over 4 decodes with over a million
windows sold. It wos nomed Best Window Company by
South Jersey Mogazine and Best Executive Team by Smart
C¥X0 Magazine,



Jennifer “Jen" kem i a San Francisco Bay Area-based bronding and
marketing expert who gets enfreprensurs seen, heard, ond paid - for
being themselves

She’s the creator of the Master Brand Method: a fromewaork to devel-
op powerful braond crchetypes that win customers' hearts, leveraging
Jennifer's 17 years of corporate expernence and her lounching of
multiple companies

dhe uses the Master Brond meihod in digital sirategy coaching for
emearging enfreprensurs, celebrity brands ke Oproh Winfrey Nebwaork
and Steve Harvey, and major corporations including Verizon, Blue
Cross Blue hield, and Bank of Hawaii

Jennifer serves up straight falk wropped in love, becauwse she under-
stonds entrepreneurs' chaollenges: 3he built o refoll business and
become g millonaire at 32, only to lose it allin the recession two years
, later. She s now the successful owner of three milion-collar
brond-building businesses and the maother of three children,
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Romy Taorming abways knew fhat she wanted to run her own business one day, but she
had ne idea that months of puking would lead her there,

$he eventually discovered the posifive effects of using ocupressure wristbonds to
adlleviate her nouseo after experencing numerows months of terble moming sickness
during her two pregnoncies. Dissatisfied with the exsting products on the market that
she felt were drab ond uncomfortable, she hotched the ideg for Psi Bonds — an
FDA-cleared product that s both fashionable and functicnal for others who suffer from
nausea, Psi Bands ore drug-free wrist bands for the relef of nousea due to moming
sickness [pregnancy], metion sickness/frovel, chemotherapy, ond onesthesio. With Psi
Bands, those who suffer from the very commen, vet debilitating condition of nousea
con fesl better — both in style and comfort,

Psi Bands cumently sell ot Target, Motherhood Maternity, A Pea in the Pod, Babies "R
Us, REl, Meijer. Amaozon, as well os hospitak, ond even intemationally, Australions can
purchose them here: Lifeshyle Parenting

S0 far, approximaotely one milicn sets of Pd Bonds have been sold globally, Entrepre-
newr Magozing colls Psi Bands a “siroke of genius™ ond it hos glse been fectured as an
O Pick™ in the Oproh Mogozine,
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KORMEIL!

Dr. Tanya Karmeil is an intemationally recognized. Boarg-cerified dermatologist, professer, and medicol consultant. She
combines deep clinical expertise with o talent for delivanng supenior patient experiances, Wheather in her private proctice
or as a Clinical Professor of Dermatolegy at UCLA's David Geffen Schoal of Medicine, she s dedicated to educaling her
patients and the public about dermatolegy as it relates to thair health ond well-baing. 5he & also an amazing take of
success. From being an mmigrant from o war-torm country to graduating ot the top of her closs from UCLA and starting
o very succassiul bouhque dermotology prochice aond skincora ling in the most competitive areas of the country — Dr.,
Tarya & datfinifely on entrepransw who s moking o mork in this warld, She 5 continuously growing and imvenhting new
wiays to help patients, from virlual vists fo products and innovations. She also serves on advisory boands for charifiss and
15 9 manfor o many young minds nterasted in parsonal advancemeant,

After graduating from UCLA Geften School of Medicme among tha tep in her class, D Kormeail complaeted o competifive
faur-year Dematology residency af the prestigious University of Calitomia, kvine. She wos also a two-fime Regents S5chal-
or, In addition o her medicol degree. Dr, komaill hos completad o number of advanced madical training n clinical
research os well as vanous cerlificatons that enakle her ta stay al the torefrant of bast practices cosmetic dermotology
far har patients. She s also proud fo hova recaived numearous honors and owards for her contributions to the hsld of
dermatology. including infernational awards from the Chilean Society of Dermatology and Vensreology, the XvI ClLAD
Congress of Dematalegy in Colombia, and at the Waorld Congress of Demmatology in Buenos Alres, Argenting in 2007 . Har
publcafions hove appeared numearous fimas in peerreviewed madical journals ond book chaplers, Two of her publica-
fiaris i the British Jownal of Dematolegy hove been fransiated into vanous lkanguages and wers among thae most cited
articies in daematalogy. D Eormedl has beean lealured on felevision, as wal as in pent and online. 5ha hos been sean on
The Dactors as well as on Mun2 television and in Dermaotalogy Times. Whearsver she s cfed orinfenviewed, she spreads her
possion for combining cdvancead science and fthe art of madicing to improve heaalth and baauty for every skn lype,
evary afhnicity,
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BOLDBAATAR

Uyanga Baldboatar has always wanted to becoma a doctor since childhood and her mather has been by her side
since day one helping her lo achiave her childhood dream. To achiave this dream, she studied Oral and Mosdiofa-
cial surgary in Mongolio, Eoraa, and the UsA, and in 2013, she finally opened har baauly clinkc in Maongolia as the
culminafion of all her hard work, Fast lorword 1o foday and Uyango is now the lounder of Cinderello beauty clinic
= @ clinic that performs cosmetic surgeries and non-surgical freatments and is cumentty one of the top clinics in
Mongolia. Besides being an accomplished enfreprenaur, Uyanga also hoppeans to be a model and In foct, she s
cra ol 1he brand ambassadors lor the luxuiows O0GI brand.,
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Fabnzio Moreira is on Ecuadorion paoliticion ond businessman. He cumrently resides in the United Stotes and runs The
Moreira Crganization which B on organizafion that was owarded by INC 5000 as one of the word's hotfest digital
agencies, Along the way he become o profific ongel investor and venture copitalist, eventually co-founding the
Brockhym-bosed record label ¥IP Music Records — a lobel 5 best known for manoging the bookings of the ropper Souljo
Boy from 2013-2014. VIP Music Records was born in 2009, and today, the group hos agreements with The Crchard
Music, Sony Music's distribution division, To heod its ARR department, the company wos able fo get Dwayne
Domonick Grant to join them, o tolented hip-hop recording arfist, record producer, songwriter, and rapper, known o3
D-Teck, who is a former executive af Konvict Muzik, He s abo o voting member of the Grammy Awords as well gs an

intemational speaker,
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Brondi Gregge. FMNP-BC is o licensed nurse pracfitioner, the founder ond medical director of Mint & Needle, o
medical aesthetics practice based in Middietown, Delaware, She is also fhe founder of the EmpowerfMINT™ Skincare
medical-grade skincare line, which focuses on providing effective, medical-grade products to enhance skincare
and self-core gt-home, Brandi, who caome from o rescurce-restricted envirgnment, learned the impertonce of hustle
and leoking your best to feel vour best and boost your confidence, eary on. Her initial draw to medicine and
becoming o nurse practitioner was closely related to unfortunote health-reloted issues that hit her family throughouwt
her odolescence, Focusing on a career path in medicine helped her explore science, heglth, and business, Brandi's
passion for oesthetic medicine grew as she saw the impoct aesthetic medicine has - not just on the cutward
oppearance of patients. but olso for the internal fransformations s o result, This resulted in Brondi foking the leap
into enfrepreneurship, opening her medical gesthetics proctice, Mint & Needle focused on natural results with o
wellness mindset in Fall 2019
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Hicole Faith went to NYLU with stars in her eyes hoping to get a crack at the fashion industry, but atter tour internships and one gradu-
ation later, she realized that she had no clea what she wanted to do. She decided to work for a staorfup where sha ended up honing
her tech and design skills by empowering entrepraneurs to build their online business,

She became physically and emotionally il from the strass of her ? o 5 job, 50 she took o solo frip to LA for bwo weeks to recharge.
Once she got there, she didn't want to go home bacausa she loved solo traveling so much.

She started out just freelancing but guickly became frustrated by crappy clients who disrespectad her expertise, She wos tred of
negotiating rotes and being token advantoge of. Thera are many coaches and lifestyle entrepreneurs sslling the “dream™ of
lounging in a hammock on the beach, but nobody actually makes it happen for you, Sha knew shea cowld do that, so she re-branded
her enfire business o align with her ideal clients [sophisticated soloprensurs).

As g pioneear in the location independent movemeant, she is theilled to continue to demonstrate how to choose a life of reedom on
your terms.,
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2020 5 finolly overl And in a year thot presented so many different challenges, it is worth locking aheod to determine the
wiays in which 2021 con be better. And when it comes fo running yvour own business. there ore o few considerations you'll
want to beor in mind to moke next yeor successiul, no motter what haoppens.

Read on to leam about some mistokes fo avoid making in order for your business to have the best possible year.

Mistake 1 - Not Having a Business Plan

If the pondemic events of 2020 ought fo have tought business owners anything, it would be fhe importance of having o
salid business plan, not only for the everyday running of the business but also o business continuity plan in the event, your
madel should be forced to chonges very guickly, Mot having o business plan moy spell out certain death for your business
in the event of on emergency

Mistake 2 - Being Afraid to Go Virtwal

Along the same lines as developing o plan. if your seling point is aoble, don't hesitate to shift your brond onfo the intfemet.
If wou hesitate in this areq; you miss aut on a confinued connection with not only your existing clientele but for any new
people that SEO keywords might bring in

Mistaoke 3 - Foiling fo Keep Up with the Supply Chain

As long as the world exists in the shodow of the 2020 COVID-1? pondemic. it is absolutely necessary to keep good tabs on
the supply chain, @s there is o potential for the supply chain to stow or stall, Foilure fo know where your products [and the
matenal they're mode of] come from, or failure 1o hove o confingency plon in cose nl shiutdowns or produect unovaoilabili-
. runs an unneceassary risk for your business

Mistake 4 - Foiling to Keep Up with the News
It's important o be awaore of conditions inside your state and city of operation, s these may impact any measures you

may need to put in ploce. Failure to ba well informed moy hinder your productivity unfil details become clear ond
decisions arg mode;

Mistake 5 - Mot Prioritizing Your Customer Oulreach
The events of 2020 hove olso made it cleor how vital a strong business-customer relafionship is

Use any onling presence that you have (emadil, social medio, etc.] fo communicate business updates fo your customers
Let them know exoctly how it is thot you'll be operating within the pondemic situation. and whot they con expect if their
expefience will change [e.9. longer telephone hold fimes. decreosed employee copacity, reduced product aovailability
(=] LB

Failure to be forthright ond perhaps even sympothetic with your customers con daomage o once strongly held trust, and
make bouncing bock from any fime down difficult,

A Final Waord
2020's COVID-1% pandemic has, in many ways. set the baor forwhat entreprensurship ought to be in the "rew world.” It is

increasingly important, then, to take these lessons into the coming years fo ensure that your bottom line dooibget
tumed upside-down even if the rest of the world does e
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The world conlinually challenges us 1o be our best possible selves, bul how con enlreprenaurs best ensure that thay are
prepared lor thase challengess

From company conduet fo company communication and the impoct imposed by COVID-12, wea will discuss the best
responses [or entreprenaurs 1o foke. Keep reading lor other challenges that entreprenaurs must consider in their luture
plans as waeakl

Company Communication

Tha COVID-19 pandemic has revolutionised the way that we work. We have begun to lake fo our desksat home fo gal
the job done, and this has severaly impocted the abillity of your company to communicale with aach other, As workers
are no longer in o concentrated araa in their offices, entrepreneurs are bacoming increasingly warried as 1o how best
measal company targets,

-
A graal way fo boost communication mathods is through the use of video streaming services such as Zoom. This allows
the concentration of your feam into one area once again, and assuming no fechnical difficulties, allows the re-astablish-
ment of clear communication.

Company Conduct

Consumars ara becoming increasingly interasted in o company's position on social issues. and 1his is a crucial chaollenge
fo enfrepraneurship. if you are unable fo understand what your consumers want. it migh! be difficulf for your company
to appear reliable. As an enfreaprenaur, by gauging on undestanding of consumer wants in your opproaches (o things.
you may be able to implemeant more eanvirenmeantally friendly initiatives, lor example, showing consumers thal you are a
company (hat cores aboul the wider issues and not just aboul business.

Company Compefitiveness

A an enfreprenaur, you will abways ba compeating agains! the next best parson, bul COVID-12 hos seaveraly changed the
way that we do business_ It is not worth targeting your marketing strategies to things that people are only going to see if
they enter your stores, as online purchasing has skyrocketed, For this reason, it & crucial tha! you develop your sociol
medio presance and begin creating a presence on thare that your consumers can inferact with, allowing you o remain
mare compalitive in a much more difficull world,

Company Health
Whilst doing business is the primary goal of any entreprenaur, considaring thal your workers, and yvoursall, need to take

core af such a critical ime s also crucial to productivity and overall hoppiness. This is becouse it can actually damage
intemal relations il people are dissatisfied, making this a top priorty matier.

*'-‘ o ——

1 Taking fraquant breaks is a greal way to look after yoursell, and understanding thal some workers may be more affected
s thian others shows your willingness as an entrepraneur fo be corsiderate and caring of your worklorce.

Company Finances

Finally, money may be fight of the mameant due to the impositions of the pandamic; and if s | alise that
asking lor help is necessary al this Hme.

I you have loans, speak to your bank about potential extensians, and tap Into your network to sea il thay are willing to
support you in any way possible,
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