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OFENING REMARKS

Sometimes, success can be o double-edged sword

On the one hand, there you are tulfiing your dreams,
achieving ol the goals that you've set tor yourself
While this is loudable and should be celebrated, one
hos to stop and moke sure that that success isnt a
selfish one. 'What | mean is, are you alone in that
winner's circle? Or are you there being cheered on by
the people that have loved you and supported you?

n that race to the top: did you leave everyone behind?

think that's what makes MoneyCentral so special
That while the mogozine haos grown in leaps and
bounds, the group behind it hove stuck together though
tall Curs is o tie that binds and one that has proven
strong over the years. Bring on all the adventures,
2021 We're ready for it

Vanessa Hernondez
Eciter-in-chiaf
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We help create the vision for vou
Lo make vour dreams come true!

/ealth through Property Investment

Join the Millionaires Alliance Club and learn Winning Strategies!
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3, GET TO KNOW DR. RICHARD
ister

Dr. Richard Shuster is the host of the Daily Helping Podoast which is regularly downlooded in over 70 countrias and has featurad
high-profile guests such as Patch Adoms, Hal Ered, Bob Burg, John Lee Dumas, David Osbomn, Temple Grandin, Daorle Clark, and
many othears. His mission is to help others bacome the best versions of themselves and as o result, make tha world a better place,
Many of his guests are well-known authars and his audience tends to be focused on personal growth and enfraprenaunial in
natura. As o result of the success of his show, ha's now lounching a nonprofit which provides tharapy sarvices for children, We
recently cought up with Dr, Richord fo discuss his journey to enfrepraneurship and hera's what went down:

Could you please tell our readers a brief background obout yourself and how you storted your business?

My carear bagan in the IT sector although while building a consulting company, | wos severaly injured in o car accident which
amang other injuries resulted in a broken bock. This started me down a new path in which | wanted fo have o mare meaningful
life and help others, Mow, I'm a clnical psychologist and host of The Daily Helping Podoast (www._thedoiyhelping.com)| which is
regularly downlooded in over 70 countries, | created The Daily Helping as o means fo have a greater impact than | can os a
clinician. |'m grateful for the opportunity to work with my patients althouah as g poedcoster. my recch is for larger,

Can you describe your journey to success? When did you start? Did you ever imagine you would become this successful?

| storted working on my show in January 2014 but launched it in June 2017, During that paricd | was up af 4:30 am seven days g
week working on creafing the nfrastructure for the podoast bafore my family would wake up. Al of this was done completaly
outside of radifional business howrs in which | worked oz o psychologist. During these early moming hours, | was constanily sending
out ermnails to potential guests. getting the website designed. creating my business plan. etc, My goal was to hove at least four
manths’ worth of epsodes recorded before | launched so | was never prassured fo scramble for new guests which allowed me to
find peopla who wera the right fit for the massage of my platform of helping others. Once | launched, the buzz was very pasifive
from the start and began getting noticed in the media which further helped my show grow, I'm humbled ond grataful by the
people all over the wordd that download my show and reach cut to me letting me know how it has impacted them. | believad
that it was going te succeed bacouse of the hard work | had put in but that it happened o rapidly blew me away.

What Is your main source of incomea?

provided by myself and my team fo help people become the best versions of themselves which is colled Persanal

can be purchased fhrough my show's app, This too | spent a considerable amaount of fime developing and it In

elements of my bockground including fechnology and psychology, I'm also in the process of witing my ficst book which 1'm
excited aboul. For me, everything | do drils down from my mission of helping others improve their lives. Whie |'ve considerad \‘&

Bacaouse of the growth of my brand, I've been able to generate income from speoking cpporiunities os well os theough a my*
aks

sponsorships for the show, |'m very mindful of ensuring that any strategic partner or sponsor has to be the right fit,

B MOMEY CEMTRAL MOMEY CEMTRAL 7
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Food for the
knowledge from the
tools to win at

Whal are you currently deing to maintain/grow your business?

A number of things. As the show continues te grow, | have beean
able to attract lkarger guests and am increasingly asked 1o appeor
on other podoasts, Speaking and participoting in digltal summits
alsa furthers brand awareness of the podoast

What social media platforms do you wsually use to increase your
brand's awareness?

Mostly Facebook and Twitter. Both have ther place and serve o
Inform my oudience of the show's happenings.

What is your experience with paid advertising, like PFC or sponsored
conlent campaigns? Does it work?

| can only speak about Facebook FRC campalgns and it has bean
vary effective. | would advise thof before using the ods be very
clear on what your goals with the compaign are.

What is your main tactic when it comes to making more people
aware of your brand and engaging your customers?

I'mn hecky because | am a dochor which helped me galn mone
credibility out of the gate both In terms of attracting listeners bul
higher profile guests as well, The feedback I've been given regard
Ing my show s that people really gravitale fo my show's message
and my story. | also really ey ond focus during my inferviews on the
guests ' why more than their what, This usually results in @ more
emctionally impoactful story which sticks with people.,

How did your brand stand out from the rest of the other brands out
there that is similar to your niche?

There are half o billon podoasts out there and so many ane in the
same spoce as ming, Once more, | think belng a doctor really
helped me but | glko hove an armazing team behind me In ferms of
T p":;ldl.lcfic!‘ of the show and It sounds top-notch as a result, Plus,
peopla as | mentloned seem fo be really alfracted to my show's
messege and my #mydallyhelping movement inwhich | encourage
listeners every eplsode fo engage In acts of kindneis and post thal
In their sociol media feeds. The combination of my show's message
and the abiity for a listener fo feel good about paving their part in
rmaking the world o bethter place hos helped me stand out from the
crowid.

What is the toughest decision you had to make in the lasl few
months?

Thare are shll 5o mony things Dwant 1o doowsath this platform. The show
t called The Dally Halging for a recson and | eventually intend ba air
daily epEades. While | considared adding more epeodas duing the
waek, | decidad to put thal on hoda for row as I'm actively
engaged in ather pregacts such as launching a nonprofit for kids. |
hove mone fun nlarviawing than anything 've ever dona and
hoated e make hat [lemporary) decsion but gathing my nanprabl
aff the ground s a top paonty for me

What money mistakes have you made along the way that others
can learn from (or something you'd do differently)?

Tha biggest mistake | made ended up baing a huge life lassan lor
rme. A ana poinl, | ke my show was close o ganerating ravanuea
and | considared fokng a hospital job which would hove tempoaror-
Y improved my finoncas ol the expanse of my tme. Dunng this
paenad, | los! soma moameantum and endead up spending a fon of
hime and enargy on this. In he end, thal pastion would have further
mited my ability 1o facus on my show and | fook massve achan
after fhe realization and launchad my Parsonal Helping service
offenng. Mol going o work lar that hospitol was the Bas) thing thiol
ever happeanad to ma and the lesson is. don't EVER allow your
dastiny 1o be putl in the honds al athars. Go after whal you soanl
and naver slap untl you gel there.

What is the best advice you have ever been given?

Whan | waos training at a haspital duntng my postgraduate
educalion, arasident who sansad wa wara lealing avarvhaimaa
once said to mysall and my lelow studant frainaeas that "the
work will alwoys gat dona.” Whaot he maan! was that no motter
whal 5 on our plate, we have the capacity 1o geat it all coccam-
plished but now as a parant, [ viaw this «ith additional meaaning.
For me, | thirk aboul this odvice as an incdicatan that ot =5 ok 1o
clase that laptop and speand fime with my fomily. The woark will
always gat done but our kids only grow up once and we don't
want fo miss it

What advice would you give fo a newbie Enfrepreneur sefting up
their tirst business’?

Ba very clear on your wihy. I your businass goal stems from a
value-driven mission, I will be easiar lor you to accomplish than if
your abjective i 1o salely moke monay. Ao, surround yoursall with
paople thal are gong to support you and distancea yoursadl fram
those hoat won' L. This hos bean rasearchad counfiess hirmeas by moany
people buat the most succassiul peopla spand fime with othars wha
think ard act similarly.,
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FOUR ESSENTIAL ELEMENTS OF A SUCCESSFUL

ONLINE MARKETING CAMPAIGN

Through fime. onling markefing i evelving thot helps tronsfammn lives. In the passing of years, there will be
changes in the manner that people moke fransactions through the Intemet, which means thot morket-
ing online con alse change along with i, In order to go olong well with the possible changes in the
virtugl morketing procedures, you must know the essentiol elements that will surely lead you fo o
supccessiul business endeaver onling, The following ore the most vital elements to know about online
merketing for an efficient business venture aver fhe Internet

Market knowledge

Prior fo endeavor online. you shauld first know your target oudience. The moment you hove effectively
leamed about your torget market, it will be eqasier to start for you of that paint, Once you olready identi
fied the market that vou will deal with, it will improve your chonce of leoming obout the marketing
strafegy that you will use in the entire transaction in the business, Market knowledge is the foundafion
of any markefing technigue whether doing an online or physical fransoction,

Responsive websile

A responsive website is composed of imoges, videos ond other important elements of an operational
website, Your site should hove o series of copturing lecds that can help you goin potentiol custamers
fhat yvou might not be expecting ot fist, A website con be compared to a virual Brochure wherein you
will hove a cotolog of your products and services. Hoving your own website will surely help in establish-
ing a good busingss idenfity for your business

Conlent

Your confent means a kot in online marketing, In most coses, a business can eosily be identified through
its content that is why it is necessary for you to come up with o high guolity content. Infemet marketing
is @ broad areq in fhe virtugl world wherein you are most likely o encounfer o series of competitors in
fhe some niche 0s youwrs, A business has higher possibility of geffing known in the morket becouse
content is easier to confribute online

Quality design

Aside from the fact thot you need to hove a guality content for your site, it is as well essenfial fhat it has
creatfive design to otfroct potential customers. A good design for your website is o great investment
fhat will give you higher chances of increqsing the number of youwr oudiznce. You should maoke if to g
paint that you invested to guolity design to make it more comfartable for your customens fo deal effec-
fively with you. Poying ottention to great design is o way far you to amive at the beast results for your
business

Lecrming about these elements of anline marketing is the first step towards o successful marketing plan
over the Intemnet, Making money online goes on o coreful procedure in order to increose your soles ot
fhe end of the day. When you wark an each of these elements, you will be able to produce more soles
and revenue by the end of the year. In this case, you can call your business fruly g success,

10 MONEY CENTRAL
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SIX STRATEGIES THAT CAN HELP YOU ACHIEVE YOUR

GOALS FOR 2021

Since 2013 content morketfing has become all fhe more popular. And it & seen that small businesses
ond also startups are investing o lot fo create content. This frend has arewn In the coming years.
Even the physical stores hove gone the confent marketing way. it is found that thi & the best ond
lecst expensive way of building frust and oo ottracting customers.

How thare & more competiion so only confent creation will not suffice to gomer customens for the
locol physical store business. A novel strategy needs io be deploved fo stand out. This can be done
by following o six-step strategy.

1. Content marketing

Ondy creating high quality content cannot be considerad as just an option but it hos become a
necessity. This confent needs to answer the querles of the target customers. Create content for vour
blog, do guest blogging and ako you can target some blogs where potential custormers can be
engaged. You need to take this content to whese the audience . You need to be octive on all
possible sociol medio networks ke Quora, Twitter ond so o, This will allow you fo chat or communi-
cate with your custormers directly. Then you con clo create emall courses, share content, write
whitepapers and/eBooks all which ore engoging which on the Industry and which the customers will
find interesting.

2. Reputation management

Having a website atso means that both good and bad reviews will be written. The good may bring
more custormens but even a few bod reviews are enough famish your image. |t B the dissotisfied
custormners that vent cut ther anger on the websites which can be detrimental. 5o what s the
solution for this? You should put the process of reputation management in ploce. Using a fool fior this
purpose positive reviews will be maximized ond a follow-up updates and emaols. And then minimize
negative reviews and o follow up oction by opprooching the dissafisfied customers for their
feedback. Keeping your repuiation is vital for custormer growth,

3. Inflvencer networking and outreach

Influencers are found in every Industry and they command o lot of respect, As a local business
person you need 1o be in thelr good books. Even if such people endorse your business vour credibility
ond reputation will skyrocket in no fime. You need to engage with them in the recl workd as well s
the anline world. Start with adding them to your sociol networking sites like followling on twither and
50 on, Ao Inviting them to your cutlet will be o good move o boost your business.

4. Bullding email list

Companies find different ways to reach their custormers in this age so you should not stay behind.
One of the ways is fo bulld an emai Bt of the potential oz well oz the curent customens. You need
to keep updating these customers of the new products, and exclusive offers this will remind them of
your presence. You can use pop wps and opt ins for this ond get the attention of the custormers and
ko odd new ones by conversions.

5. Offer of online shopping effective

Onine shopping is the curent frend. If you are not already offering this service, then you need to
think on these Bnes. It is easy to get Info the ecommerce business these days. Selling the products
anline as well as in a physical store will actually rot let you lose your customer base. In foct, it can
Increcse because ofl kinds of people can now access your products with ease.

&, Fucebook advertising

Ir the world one sockal media netwark that has fhe moxmem number of followers & Focebook,
Advertising on this s economicol as well as torgeted foo. Pald cdvertising on this plotform i really
effective for small businesses. Choosing o target oudience, you con place your ads and help boost
your business with ease. All you need to do is have a landing poge. free giveaway can be added
on this page. Then using the Focebook advertising, you con direct traffic to an ermall list, it will be ke
you are switching on a traffic button. You can start off with just a small investment and then increase
it grodually, .
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FIVE POWERFUL WAYS TO INGCREASE YOUR

INSTAGRAM REACH

Over the vears. Instogram has become a vital channel for businesses o perseonglly reach
out and connect with their customers,

Instagram, o photo and video shoring app, hos around fwo billion acfive users around
the world, ond every day more than 70 million photos are uploaded on Instagram. Unde-
niably, it remains af the top spot when it comes fo followers’ engogement rofes,

30, what do ofl these stats mean? For businesses, it means that Instagrom offers o whole
lot of opportunities for engogement. As such, it only makes sense to invest in growing your
Instagram followers and engogement, 5o if you are locking for ways fo increase your
follower count and boost vour fan engogements, then fry these five simple steps;

1. The Importance of Having a Call fo Acfion

What is a call to action? Ideally, it's your brand telling your followers what you would like
them to do by leading them to the path that you want fhem to toke, You con egsily do
this by getting crecfive ond either placing the call fo action in the image’s coption or
cregtfing images with built-in texts, You can even post a picture and then ask your follow-
ers to tag someone whom they think con relate to yvour specific post, You'll be surprised
to see that your sobd followers will probably guickly foke port in your call to action,

2, #Reach More People With the Use of Relevant Hashlogs

On Instagram, one of the most effective ways to stand out i by using hoshtogs, Hoshiogs
work by orgonizing fopically relevant videos and imoges so that Instagrom users can
eosily identify interesting and relevont content gitogether, Hoshtags are what make your
Instagrom content eqsily found, Instagrom users find content by searching hoshfogs on
their own or topping through reloted posts for o specific tag. You con leveroge the use
of hoshtogs to deliver your content more effectively to vour farget oudience, You can
diso use it fo find relevant conversations where you con engage in and reach out fo
more users, [fyou've been using the some hashitags for several months, there's o possibili-
ty that people hove akeady seen your content so they hove decided to ignore it, By
chonging your hoshtags here and thers, you increose the chonces to reach new poten-
ficl follorweers, Try to also use hoshiags thot are alreody trending; you® gef more evebolls
on your content this woy. You con efther wait until o hashtag reloted fo your industry is
trending before yvou use it or use frending hoshiags that oren't necessarily directly relofed
to your industry, Don't forget to encowoge other users to use your hoshtogs, it's simple; if
yvou want other users to use your brond’s hashiogs, then you're going to have fo
approach them fo ask, Lastly, fry fo include hashtags in your fist comment so it doesn't
ook messy and it doesn't oppeor gs if you're spamming your post to get maore looks,

3. lLeveroge Your Coptions

An Instagram coption B a wiitten description or explanation obout the Instagram photo
yvou posted to explain what the post is abouwt, Instogrom coptions can nclude emaojs.
hashtogs, and tags., If you think Instogram is just for photo sharing. then you'ne wrong. You
con post high-quality photos along with remorkable capfions or even shart yet copfivoi-
ing storytelling. Don't underestimate the impoct of words. Think out of the box and use
compeling capfions to copture your target gudience's atfention. While amazing photos
are the bockbone of Instogram, wards can definitely enhonce your content by telling a
story, providing context, oradding o touch of mystery, Your Instagram coplion con share
cool selfie quotes, say something cool, and funny or direct customers to your bio link,
Insfogrom posts with the best engagement tend to have Instagrom coptions that have a
call to actfion. You might ask your followers to share your post by something like "like this
if you agree ond fag a fiend who needs to see this," You could also use your Instagram
capfion to osk g guestion ke "What do you think of fhis look? Yes ar no?” And of course,
you con ask people to buy your products by simply asking people to click the link in your
bic. By having a call to action in your caption, you ore engoging your followers and
strengthening yvour relotionship with them, Effective Instogromn coptions get people
talking, sharing. or purchasing your products. |F you've got o decent size qudience, you
can even vse emajis to leave [ittle hints in your Instagram capfions that can send a
hidden message across without really saying anything to give it that air of mystery, So
before you create o post, make sure you come up with o few Instogram coptions first
before choosing the nght one, This way, your coplions don't look os if theyre g rush job.

18 MOMEY CEMTAAL MONEY CEN
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4, Stoy Active on Instogram

Being active on Instogram s mperafive if vou want to grow your folower count, Moke

yaurself visible o your followers by responding fo them, Something as simple as Rking or e e A :
commenfing on ofher users’ posts con go o long woy o boost your fallower's reach ond e s T
engogement. Since Instagram is now hiding the number of ikes your post gets, it's : oy =
harder to gouge which content of yours performs best, While you can see how many = i.,;
ks your posts get, your followers can't, so fhere's no bias in getting o ke on a post just e

ey

Decouse it looks ke a populor confent. These days you need to ok further info your
content’s performonce ond frock comments, Instagram Stories views, shares, or even
direct messages fo measure how your content performed, Monitoring whot vour follow-
ers ore saying obout your content, whetherit's positive or negofive 5 a port of engaging

vour followers. Try fo thonk people for their posifive comments, or for togging their - = J G
fiiends fo your content. You need to respond to comments whenever users ask you e - 5 =
questions obout your photo or vour business. By taking the fime to acknowledge your iz

followers. you are making it come acrass that you core about what they have to say, It e -
doesn't toke much of your fime to respond to comments and guestions. Taking the time o - : i
to respond to comments olso creates strong brond loyolty ond shows fhat there is o real : TR PR
person that cores behind the images Ty L T

|
|
;
| s, .

h

5. Promaote and share your Instagram posts on your other Social Netwarks, T e %

Iy
R

Other than Instogrom, do you hove other sociol medio accounts? How about o e S 2 3 ¥ - — :

Facebook, TikTok, or Pinterest? It will help if you ket your followers from other social - e : — y - = = - T e
media platfarms know obout your occount on Instogram. Posfing or sharing your = ; : ; ik s -
Instogram posts on other social networks you hove is a great way fo goin more followers
and let g new oudisnce discover you ar your brand. Facebook, Instagram. Tumibir,
Fickr, and Twitter are usually fied up with each ofher so cross-promotion & just as easy.
You need to get creative when it comes to promating your Instagrom occount on
other sacial plotforms fo drive more followers, -

Final Words

:-hﬁll' 5

m.i\nﬂ.

: With owver 500 milion ocfive Instograom wusers, it's no doubt that hoving o prolific :
s Instograom occount is an exceptional woy to boost your reach. Be committed to shonng ik
= remarkable content, leverage your engagement, ond sive for consistency, With the
right approach, in no time you'll see all your effcrts will surely pay off.
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In 2017, Ryan founded Elamant nternational and successfully launched the company
. . . b | ] . i i« .
1 Mo I|I;I 1 [lwo dozen counlries, spanning e continents, inciuding massive action
| E AL | & | [ | .

throughout Africa and Asia. Today, Elamant is stronger than ever with revenues of
more than $200 million and growing
C LW LN . L E L ...\_\1I &

Fyan Evons B a seral entrepreneur, philanthropist, public speaker, and fomily man. In the eary 2010s, as his fist enfrepre
neurial venture, Byan founded o technology company that he grew to multiple locations, employing dozens of people.
After a successiul execufive transifion there. he wos appointed as the Global Operations Director for o billon-doliar
multinational corporafion where his focus and passion were on sirafegic planning, global growth, and fraining. He wos
successiul in growing that business to more than three millicn global affiliates before leaving to start his next venture.

In 2017, Byon founded Elamant international and successfully launched the comparny In more thon two dozen counfries,
ipanning five confinents, including massive oction throughout africa ond Asio. Today, Elamant is stronger than ever with
revenues of more than 5200 millon and growing.

Fyan hos been featured in mulfiple publications as wel os online resources, video channels, blogs. and forums, He hos
spoken in person and virfually fo millens of people oround the wordd. Byan has been marmed for 17 years and & o deveted
fother to four omozing kids:. MoneyCentral moagazine recently caught up with Byan and here's what went down:

Could you please fell our readers a briel background about yoursell and how you started your business?

wy beginnings actually typify the Amercon Dream, | grew up in the Midwest and alwaoys envisioned occomplishing great
fhings. Howewver, ke so many otvars, | didn't know how those dreoms would become reality. | gof my first taste of enfrepre
neurship while owning a local software cormpany. Although | was featured in reglonal publicotions for my work, | knew |
hod the capacity fo do more.

Ay big break came whean | was Marketing Directar for an infemational company ond wos instrumental in taking It to
uvnprecedented heights. | realized then; | could do even maore. The company | curently own, Elamant Is drastically
different frem the other ventures. However, the experience | goined over the yeors prepared me for this moment

When did your entrepreneurial fiair first reveal itsell?

I've been very blessed to travel the world during my fime in Asia, | developed the skillset of connecting with people from
different cultures and backgrounds. Succeeding as an enfreprenaur, is oll about finding ways fo bulld and maintain
relationships. When | discovered my obility to connect with people from oll walks of life, thot's when | began leveroging
more effectively.

How did your ile look before being an enfrepreneur?

Baring with o capifal “B", Ask o Bon what life locks ke in o coge or o tiger what life locks ke not being able to hunt,
Entrepreneurs hove a spirt fhat must be unleacsned, and we'll never be satisfied with any other life.

As an enfrepreneur, what is if thal mofivales and drives you?

Helping ofhers reach their full potentiol, Freedom means different things to different people and for me, it meons living to
your copacity. anything less is bondage, I'm motivated by the thell ond chollenge of showing people they can even
when they think they can't.

in ane word, describe your ife as an enfrepreneur and explain why.

Unpredictalle. Every day is different, Every challenge & unigue. You wake up with a plon and hove fo be adaptable

enough fo chonge thosae plans quickly because you don't always know what a daoy will bang. That's whaot makes the
joumey so exciting for me.
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What were your top three mofivations for starting your
business?
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Whaot do you put your success down fa?
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What would you say are the key elements for starting
and running a successful business?

What are three biggest challenges youw have faced
growing the bwsiness ond how did you overcome
them?
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Az you grew the business, what have been some of
the most important leaderships lessons you hove

Whaot do youw hope to see happen in the near fulure for
small businesses all over the world?
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LIVE YOUR DREAM

.........

1.2 & 3 BEDROOM APARTMENTS
NOW SELLING

LOCATION
‘ Chapel Lane & Lister Ave, Rockdale NSW

LOCATION
580 Princes Hwy, Kirrewee NSW

SOUTH VILLAGE

—

CONSTRUCTIOM STATUS
Under Canstruction

CONSTRUCTION STATUS

ALFARN Ready lo Mawe in Now
WhcamiLe

THE
NO.1T
IN ROCKDALE

et 91 o R 5 o
VILLAGE
VIBE

LOCATION

— ZB7309 Trafalgar St, Patarsham NSW
THE SIDING

et S CONSTRUCTION STATUS
Undar Canstruction

VICKY CHEW | ALBIE PRIAS MIKE ILAGAN
c A L L T 0 D A Y 0449551236 | 0402533587 0410477890
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T THE FGUNDER QF SJL CONSULTING

CI—IF%ISTIE LAWLER

Christie Lowler i5 the founder and owner of CIL CONSULTING, a piche
maorketing agency that serves the restowront. hotel ond entertoinmeant
chains ocross the US, She's also the founder of their philonthropic amm -
The WITI Group —a 501 [c]{3] orgonizotion that aims to promicte the future
femaole leaders of ourindustry through mentorship as well os finoncial and
ermational support whan they find themselves in obusive or otherwise
hicstile work environments,

Christie founded CIL CONSULTING in 2009 while completing her MBA asa
woy to stoy engoged in her career while completing her studies. As
Founder & Owner of CIL CONSULTING, Christie supports clients by creafing
beverage morketing ond training progroms for the Bkes of Alomo
Drafthouse, Americon Social, Arcis Goff, Drive Shock. and Ragship Restau-
rant Group. Chrisfie is also the host of Lowler Out Loud: Miking up the
mMainstreom — o weekly podoost feoturing frendsefters ond newsmaokers
oround the hospitality industry.

Prior fo the re-brond of CJIL CONSULTING in 2017, Christie was consulfing
with AREAS, Smokey Bones, ond Shula®s after spending seven years semving
as the MNotionol Accounts Monoger for both Sidney Fronk Importing
Company and Lovozza, After managing moee than 200 occounts ocross
fhe U.S., she wos excited o bring her knowledge of the soles side full circle
fo help her company's clients drive thelr beveroge strotegy forward.

Before entering the waorld of soles, Christfie worked 0s o newspoper report-
er and went on to create the marketing office for MWERE Europe covering
southermn Germony while stofioned overseas with her active-duty
husband, Upon moving back to the LS. in 2004, Christie got her first toste
of notional accounts beverage marketing ‘while creafing fraining and
beverage progroms for HMWMSHost, Consolidoted Restouront Operofions.
Cutbock steokhouse, and House of Blues.

I #2018, Christie dscovered her deepest purpose 5o far s she developed
the charitable side of her compony founding The WITI Group. o 501(c)[3)
foundation focused on supporting ond helping the women of the hospi-
fality industry. She is oko proud to serve os 0 CORE Ambassodor.

CJIL CONSULTING is WBENC Cerfified a5 o Woman-Owned Small Business
and Chrisfie serves as an odvisory board member for Dotassentiol's ‘The
Bar.” she's o member of the LS. Women's Chaomber of Commerce and
fhe Femole Founders CoBective and also voluntesrs with the Women's
Business Center of Houwston.

Christie olso speaks publicly on corporate culture strofegy, morkefing.
braonding, ond sales strategy ond her first book will be published in 2021

moneyCentral Magaozine recently caught up with Christie to discuss her
journey o5 on enfreprensur ond here's whot went down:
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What are you cumently doing to maintain/grow your business?

We are a niche markefing agency that serves the restaurant,
hoiel, and entertainment choins ocross the WS In just one
week, our clients were all shuttered and we had fo pival our
business model fo stay ofloat while we wait to come to another
side of the crisis. That responsibility falls on me as the owner of
the company,

Qur smoll business is shifling its mission by odding services ond
products to our portfolio fo attermpt to stay ofloct, We are a niche
marketing company focused on the food and beverage indusiry
and most of our chents have no need for our regular services os
they are not operating in the monner they used fo (if of oll) before
the Coronavinus pondemic changed everything.

| asked owr team to give me new ideas where | con collaborote
with them and fund theirideos 1o help our company grow, We are
now offering weekly educational webinars to support cur industry
as ane of our pivots, This is o marketing strategy for us as the free
sessions create volue when our industry needs help more now,
than ever befare,

We also pivoted fo create o service we ore caling The Chef's
Tabde. We are using our existing skill set and strengths as o compa-
ny to provide nuintion-focuwsed recipes and menus to the health-
core industry across the U5, The program consists of multiple levels
of service all offering celebrity-chef curated food and beverage
packoges and menus that-are customizable to the needs of each
facility/digtician,

We oim to continue to grow our services and product lines as our
clients retum fo business ond find new and innovative ways fo help
fhet unigue needs,

What social media plofforms do youw uswally use fo increase your
brond's awareness?

We primarity wse Linkedin s our network s very strong within our
industry, However, we are engoging in Instogrom and Focebook
more frequently to gain exposure for the non-profit orm of the
company — Tha WITl Group, We are cumently Undergoing o social
media strategy rebrond and planning to oftack the platforms with
a new |oak soon

30 mMOMEY CEMTHAL

What Is your experlence with paold adverfising, like FPC or
sponsored content compaigns? Does it work?

Qur marketing strategy s much more network focused due fo our
niche, However, | do see the value of using spensored compoigns
and PPC opfions for companies with different models, And we will
be using those methods for some of our products as we canfinue
to evolve that sirategy

What is your main tactic when it comes to making mere people
aware of your brand and engaging your customers? How did your
business stand out?

Qur primary toctic is goodwill toward others, Mot o method as
much as an ethos. Through our philonthropic am. we aim to
promate the future female leaders of our indusiry through mentor-
ship o5 well o3 finonciol ond emafional support when they find
themselves in abusive or otherwise hostile work environments, As
part of our ouirecch to help others, we hove donated 312,000 in
recent weeks to other philonthropic organizations that helo our
mdustry's most vulnerable — the kitchen, bor, and restaurant staff
thaf have found themselves without income,

As port of our efforts to use marketing as o positive change agent,
we have been offering free weekly educotional webinars fo
support our industry a5 one af our ways fo give back, We arg also
donafing 10% of our sales fram one of our products, Wake Up Wine
to our foundation os an effort to fundrase through sales. As the
Morth American Wholesoler for this wonderful innovation, we are
able ta help our industry by giving back ond promoting o befter
guest experience. We have olso pivoled our business fo olso serve
the healthcare spoce by using our experfise in food ond beverage
to creote customized. nuttition-focused and celebrity-chef cungt-
ed recipes to serve both patients ond coregivers

What form of marketing has worked well for your business fhrough-
out the years?

As o markefing company, we are akways changing our opprooch
te match the needs of ocur clients and new customers. We arg
lecky to hove that capakility o tum guickly, We hoee abways relied
on our relafionships and the strength of our network, But as we
evolve. we are also venfuring info new avenues with social media
morketing and brond engagement
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MOMEY CERTRAL

31




32 MOMEY CENTHAL

FEATURE

What Iz the toughest decision you had fo make in
the last few months?

The hardest decision | made was also the easiest.
With my clients shuttering ond going into furlough
situations, | decided to offer my parsonal support
at no charge, We went from constantly working fo
focusing on how we could be the most beneficio
to our clients. It isn't o great finonciol model, but |
would rather do the right thing tham the profitable
thing right now as we ara all hurting. | knew that
we weren't the company that wos going to maoke
money off the poin of others. 5o we hove
sustained ourselves through new projects and
business pivots while we wait for our post revenue
streams to evolve through this

What money mistakes have you maode along the
way thot others con learn from [or something
you'd do differently)?

| self-funded the company in its genesis as well as
through our growth by reinvesting revenue fo
grow, | do look bock and often wonder if | should
hove odded a line of credit for the business to help
us over unforeseen hurdies

Whaot new business would you love to starl?

| am actually already working on that os | hod an
idea for o new product in December and was
crafting the plon when COVID hit. | hove been
steady in my R&D and we plan a soft launch in the
coming months, What makes me most proud of
my first CPG effort i thot | am working with other
women-owned and family-owned businesses thot
also happen to be members of The WITI Group, |
am using my network to grow and that mokes me
feal ke | am accomplishing something in spite of
the challenges we all are facing

If you could go back In a fime machine to the fime
when you were Just getting started, what would
you do differenthy?

| have made so maony mistakes. but | have no
regrefs. If | say | would have frusted myself sooner,
that would be honest, However, if | hadn't learned
what | needed to, | wouldn't be where | am today
S0 | am grateful for my mistakes because | have
learmed more from one mistaks than | ever hove
for @ multitude of successes

What is the best advice you have ever been
given?

This is a great question, The best advice | hove
ever received is advice | had been given more
than once before it sunk in and took hold. | was
told fosee myself the way others see me in positive
wioys insteod of only trying to waork on the negative
wiays | hove been percepvad, | now live this model
giving the same odvice to others

What advice would you give to o newbie Enlrepre-
neur setfing vp their first business?

It's the same intemal speech | often give to
myself...There will alwaoys be pitfalls to starfing your
own business. Listen to your inner positive voice
Because if you don't trust yourself, then how could
anyone else trust youd
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For further information regarding
ALAND projects please contact:

Vicky Chew 0449551236
PIA vickychew(@pia.com.au

Albie Prias 0402533587
PlA albieprias@pia.com.au

Mike llagan 0410477890
PiA
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8 WAYS TO DRIVE MORE TRAFFIC TO YOUR

WEBSITE

Every ofher company or business hos ifs own website or online portal, You will be anxious fo know if the information is reaching
for and wide, especially your forget audience. It is imporiant to know that every person wihao visits your website s o potential
customner,

5o, how exactly and effectively con you aftract more customers fo boast vour site fraffic? Here & a tell-all guide on how fo be
successful in fhis matter, Mol only is it hard work, remember that your competitons are doing ther best ool

A simple secret o help you in your endeovor, is 1o follow the frode secrets which work for your closest compefitors, Why would
you want to woste fime frving to experiment new techniques without knowing if they will work for your company, indusiry or
domain?

The following technigue will tell you how to "steal” they key words and back links in order to leap frog them in your wekbsite
<=

All you hove to do s folow the steps enumerofed below [each and every step for moamum resulfs),

1. Your Site; make important and effective in tweaks in your web site ond uvse maximum numoer of fools fo boost your ranking
Omong your competitors.

2. Competition: Find oUt wha your real compefitars ond who can tum out fo be fough competitors in the near future, Keeping
clese tabs on this information con give you o good pespeciive about what you have 1o de fo sioy aheod of them in the rat
race,

3. Kevywords: SEM Rush is ene of the best tood thot helps with the reseorching of keywands. Using the oppreprate keywerds can
increass your website fraffic by increasing the number and freguencies of hits to your site,

4, Crganic Rankings: This will give you an insight info the mest remote areas of your closest competitons and using this informa-
fion, vou will know where exactly to increase your focus,

3. Buiiding links: Go fhrough the websites of your closest compefitors so see their link building processes, Tweaking it o your
odvanifage will ensure mare froffic flowing into your own website,

4. Advertiging: Compare all the strategies by your top three or top five compefitors and see what works in your domain or
industry, Use the same strategy to suit the needs of vour web site ond those of vour customers and potential clients as well,

7. Social media marketing ond monagement; The lorgest number of hils hoppen in social networking domoins due 1o large
rnumber of people present in this spoce, It & also easier to carve a niche for yourself in this space since it gives you maore spoce
for creafivity and innevation.

8. Reporting fooks: Use such took fo generate impartant data obout your website and where you can channelize your atfenfion
in oroler to stay of the fop of the ronking chosts.

SEM Rush is o tood that helps you with improving the froffic to your web site. This tool helps you fo zeTo in on the most commeon
comprehensive words relafed fo your demain and business, Using these words in you 1 website ond blog will outomatically
increose the number of hits to the website thus, considerably increasing fhe traffic, This in fum means thot you will have mone
patential chants who will leter tum inte loyal customers.

search engine troffic makes a big difference as the browsers will naturally go in for the website at the top of the search list since
it is closest fo what they ane searching.

With this tood, you con understand the growbocks of yvour website, its speed ond oregs of improvement. Collect benchmork
data fo give you o befter idea about the closest competing website fo compare with your own, Remember thol more paid
searches might couse a drag in the speed of your web site. Orgonic searches being higher in number compared to your paid
searches can help in the ranking of your website analytically.

Also, check the number of key words that are distributed in the blog and content seclion as key words when ploced strategicol-
by will help your web sife hove a betfer rank in the seanch list.

Following the simple above steps will help attroct mare troffic to vour website ond success follows!
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49 Johnston St, Annandale NSW 2038
Phone: 0416 095 875
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