The ultimate guide to the hottest talents and entrepreneurs Fram all over the world nternational | May 2021 | 34595

MAKE WAY FOR

Q1 I

ENERGY PARTN{=igkS

FOLLOW US ON TWITTEF C/STARI ITR, AG & LIKE US ON |




TABLE OF CONTENTS

Actress to watch out [or in
2021: Find out more: about the

stunning Jessica Marchi
Power Play: Get to know the

inspirational Terry Carter

Cover Story: Introducing the Cover
entrepreneurs  behind  Solar

Energy Partners Solar Ene
Partne
W Statement Maker: One on one

with the beautiful Madison Get to know
Crofr the men behind
one most

14 Lifestvle: How to achieve and prominent
maintain a totally well names in the

install on

halanced diet
indus

6 Business Tips: Five surefire
steps for better social media
engagement

COPENING REMARKS

AUSTRALIAN MILLIONAIRES BUSINESS NETWORK

Our May issue for this year is one that stays orue to our
central focus on all things entrepreneurship. However,
at StarCentral Magazine we are passionate about
empowering talents and entrepreneurs worldwide. It's
only natural that we wish to share informartion thart is
beneficial to this cause, including some weightier issues
that are of topical relevance.

It’s a unigue blend of content that shapes our Autumn
edition. It's a jubilant celebration of exciting new talent
that is enhanced by articles that pay due attention to the
important factors that affect us in society - and, in
particular entrepreneurs. We hope you enjoy reading it
as much as our team did in creating it.

Mike Hagan
Managing Director
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| had a strange start to my 2020. Sev- Minimalist. ethical Drgan"c
eral things happened in quick succes- : : ‘

sion that had me just scratching my " I @@
head but at the same time. it filled with FOF thE Intel | |g€.‘ﬂt, EIEgant ®@

the conviction that it meant some- + health conscious woman. @kﬁtEhE‘USger

thing. So cadll me nuts, crazy or just
plain idiotic, but I'm going with my gut
and I've vowed that my 2020 will be
unlike any year |I've had so far.

Have you felt that way too? Have you
been in that moment where logic is
screaming at you: “NO!" but intuition,
in a persistent whisper, is telling you:
“Go for it!" | believe we all have. But
it's our reaction to it that sets apart the
DOERS from the DREAMERS. So, maybe
following your gut might not work out,
but at least you'll KNOW,. There is no
worse torture than regret, than asking
“What Ife" over and over again. 5o, I'll
leave you with one of my favourite
quotes, written by a young writer
named Erin Hanson — “What if | fall2
Oh my darling, what if you flyg"

Jenny Aluning S ;-
Editor-in-chief
| Wontfo Adverfse? Emalk kissy@starcentaimog.com Modson SRS
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Jessica Marchi iz o professional actres: with o decade of acting experience, both in film
and theoter — she & curently bazed in Sydney, Australia. In o world wheare diversity on
screen is ever-expanding, her distinct and ambiguous look sets her apart and allows her to
ploy o wide ethnicity and age ronge. She has troined of MDA, Screenwise, and other
octing schools in S3ydney. She iz akbout fo underfake a course run by Ben Matthew: and
ancther by Les Chantery. She has alsc guditioned for @ musical theatre couwrse run by the
hule studic and hos got accepted. She has focused on one on one coaching with the
talented Luke Ford as her private acting coach ond vigorously training her Australion and
American accent with perscnal cooch Rokbert Maxwell. She is a singersonguwriter with an
alioum coming cut in 2021 and she's also o casual model.

StorCenfral Mogazine recently couvght up with Jessica to discuss her journey in the enfer-
tainment industry and here's what went down:

Caon you ftell us more about yourself? How did you get started in the enterfainment
industry?

| honestly abwoy:s LOVED the entertainment industry. Whather it was singing. or dancing, or
octing, | hove alwoys been o perfoming kid. It all starfed with my oclbsession with the
musical Greose and since then | never stopped singing ond dancing and acfing.

Although | lowed all of that, | never actually chose to do it professionaly as | thought |
should've had o 7-5 jokb.

| have ablwoys been very ambiticus, so | started my own e-commerce business when | was
22 years old as well as working a fulk-fime job, all after finishing my university degree, but |
ouickly realized | did not ke what | wos doing and drepped it oll te focus my life on my
passion, which is octing.

| o crginally [talion, been here for 12 years almost. | am curently a Miss Word Australia
MN3W finalist which is really exciting and | om ako working on an EP with music | personally
wrote which will come out later thiz year.
What do you like most about acting?
llove 'pretending” fo lbe someone else, finding similarifies with the character, and creating
o story... and | love taking the risks because fhere ore no actual conseguences. Acting is
fun, you get to play just Bee when you were a kid, that's what | love.

What are your weak points when it comes to acling? How do you try to improve them?

| abways try to improve my acting skl by confinuously attending acting closses and
surrounding myself with ke-minded pecple that want to grow.

What are your strong poinfs as an actor?
Iwould say that my strong point is that | cwn o clear lane. There iz only one me in this wordd

and |I'm the only one that can bring what | bring. And this goes cut to every other actor, |
think cwmning and knowing your uniqueness is your strong point.

6 BTARCENTRALMAGATINE. OOM



s | URE

Whatl are some of the difficulties of the
acting business?

Whal has been the most memorable
experience of your career so far?

Who have been the most inferesting
people you've met so far?

What are your future plans? Inside your
career of oul of it.

The 'LIGHTNING FAST Round:

1. Last good movie I've seen:
| #latel B

2. Whal do you conside
whyT Kindn
wish you could? !

4. Complete this sentence: “if | had no
tear, I'd..." Just do

5. What is the one “flaw” you wouldn't
change about yoursell?
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POWER PLAYER: GET TO KNOW TERRY

Temry Carter iz the founder of the Travertine 3pa Collection, a
lifestyle luxwry brand that fravek the globe for inspration, ingredi-
ents, and ancient skincare rtuals. The result B vitamin-rich, botani-
cal, vegan, and cruelhy-free products.

Tery |5 o seasocned business prafessionol with over 30 years of
combined experience in entreprensurthip, corporate strategy.
international  business, product development, product ploce-
ment. and intellectual property low. His career ranges frem
pasifions in govemment and law finms 1o Forfune 500 componies.
As o woy fo escape the stresses of the boordroom, Temy sought
out quality spa freatments ocross the globe, which ulfimately
inspired the creation of the Travertine Spa Collectian in 2004, Since
then, we hove been featured In Forbes, hove an Amazon
bestseling product, ond confinue fo grow our catalog of
high-end, spa-inspired products.

| beleve Tenry would offer valuable insight in what it means fo own
o successiul [ifestyle brand through his out-of-the-box approaches
and technigues. Should yvou choose o include Termry, | would be
hopoy to connect you with him peraanally.

StarCentral Magazing recently caught up with Tesry to discuss his
joumey as an enfreprenaur and here's what went down:

Could you please tell our readers a brief bockground aboul
yoursell and how you started your business?

| hove over 30 yeors of combined experence in enfrepreneurship;
corporate strategy, intemational business, product development,
product placement, and infellectual property low. My career
ranges from pestions in govemmant and low firms 1o Forfune 500
companies. | have a B.A. in intermational Affais, a 1.0, and |
studied perfumery in Pans. | speak English, French, and Japanese.

As a way to escape the siresses of corporate iife. | decided to
care for myself in natural and healthy ways. All things spa became
my escape ond eventually my business. Since launching the
Travering Spa Collection our products have been fealured In

cdal 1er

Farbes ond on Amazon as an Armazon's Choice product. We
recently lounched noficnwide ot Whole Foods Market sfores.

When did your enfrepreneurial fiair first reveal lisell?

Likely in &th grode when | would buy specialty pencils from the
teocher's supply store for $0.15 ond resell them for $0.25,

How did your lile look like before being on enfrepreneur?

my work wos demanding but | ke pushing mysedf. | have been
forfunate to work In jobs where | could voloe my opinions and use
my skillsefs. Becoming an enfrepreneur was net running from
sormething but o courageous step off of the corporate lodder to
see whot | could bulld on my cwn.

As an enfrepreneur, whal is it thal motivales and drives you?

| eonsider myself "o deer”. | believe in my ability to soive problems
and invast my fime, money, and efforfs in myself. | wont to see
what | con build,

In one word, describe your life as an entrepreneur and explain
why,

Grateful, | confinue fo remain grateful far every product soéd and
I'm humbled by my experences in this joumey of creoting o
business from scratch,

What were your lop three motivations for starfing your business?

Te create products of high quality for people fo freat themselves
well, | wonted o create o quality line of products thot encour-
oged chents fo oppreciate the present moment, Lastly, | wanted
to buid a finoncial legacy to promote education.

In a sense, | wanted our brand to represent a sanchuary from the
daiy demonds of life. The Travertine Spa Collection empathizes
with the need to get away, rest, and heal.

STARCENTRALMAGAZINE COM 11



What would you say are the key elements for starting and running a
successful business?

| believe there ara five key elements for starting and running a
succassiul business: Ethos: are you a sustalnable brand?d Mode In
Amerca? Against animal testing? Think about this beforehand.

‘We started cs a cruelty-free and vegan brand 17 yvears ago belore
the terms were common in the lexicon of beauty products, | wanted
quality products and though it costs maore, it is worth it for omazing
products,

Sourcing: Enow where your products are coming from, Do you
agrea with their practices?

Guality: Mot everyone & your custamer. Some people preler generic
products with synthetic Ingredients. Our custormerns read the [abals
and care about gualty nalural presersafives,

Cost: Establieh redlistic pricing. Customers are savvy and willl
comparson shap.

Market: We tpend a part of every day markeling our products fo TV,
influencers, and retailars.

What are the three biggest challenges you have faced growing the
business and how did you overcome them?

|, tarting

Pricr to starting the Travertine Spa Collection, | worked for o prest-
gious Forfune 500 Compony. | had a greatl salary and great
benefilz, | was loid off during 1he recession of 2008/9, Locking bock,
it would have been hard for me fo walk away from the financial
security of corporale America. | had a morfgoge and other respon-
sibilities. Starfing a company while unemployved duwing o receassion
wits  rigk, In the end, | chose fo believe in myself and my abilifies. I1's
impartant to invest in yoursell and toke the necessary steps o move
forward. Years later, I'm now running a small businass in the midst of
a ghobal pandemic,

12 STARCENTHALMAGAZINE CON

2. Morketing

| started with a litthe capital, Morketing in skincare and beauty [s very
expansive. | leamed how (o do PR on my own. Now wea manage our
PR intemally. Wea have plocement on almost every major TV
network, The business has been featured In publications such as
Enfreprenaur, Forbas, Las Angelas Times, and numerous noteworthy
bilougs,

3. Grawing

As we grow, 50 do the operational neads. We are constantly
working to iImprove our syshem.

What form of marketing has worked well for your business through-
out the years?

We use soclol madia platforms (ke Instagram fo reach people all
over the globe. Marketing strafegies are constantly changing as
sockety continues fo avolve,

As you grew the business, what have been some of the most import-
ant leadership lessons you have learned?

As the business grows, | not only [cok after mysell but also employ-
eas, office space, recuring expenses, and a product line of 30
itéms, Manoging constanily changing health and sofety protocols i
an added measure of responsibility. imespactive of the sifuation, |
priaritize a colegial workspoce and the health and safety of my
stafl.

What is the best advice you have ever been given?

Steva Harvey, the comedian had a moming radio show thal |
Etened 1o on the way to work, In one broadcast he talked aboul
people wanling 1o stard projects or businesses. He said, "the best
firne to start s now."" That really resonated with me as someone who
wanted fo start a business. | wanted to make sure | didn't get lost in
the cycle of information paralysis, where you continually take in so
much infarmation that vou no longer know wheare 1o beqain. Seaking
an education in your field B great —os long at It does not become a
crutch due to fear of starting or falling.

GERMAN

Gemnani Jewelery hos been establizshed
as an talian brand In Australia since 1985,
It become a household name for fine
jewellery when it became an exclusive
sponsor for the national TV show, ‘Sale OfF
The Century’ from 1988 to 2001.

Gemoni's  extensive  experience  in
creating distinctive, cosmopolitan, unigque
ond exquisite jewellery s evident as he
wias awarded the prestigious Diamond De
Beers Awaords, designed and manufoc-
tured fine jewellery for the Saudi Royal
Farmity, Queen Moor of Jordan, the Duke &
Duchess Of Wellingtan, Eizabeth Taylor,
Princess Digno ond other well known
internafional dignitaries around the world;
thus gaining him intemoticnal recognition,

Germani houses a huge range of quality,
coloured gemstones and ioose diomonds
sourced from Belgium, Switzerland and the
Far East, Customers can enjoy the lwwry of
purchasing directly from the whaolesaler
and having the jewellery made in-house.
Ecch design i iteratively reworked until it
fits the customer perfecthy.

Prices are exiremely competitive due to
the mognilude of Germani's operalion,
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Stond-up comedion Shaun Eli Breidbart has rghtfully been called
one of Americq's smartest comics, Whether it's o story about
dining with o vegetorian or successfully fighting o parking ficket,
master staryteller Shaun Bi shows you that there's hikarity in the
ordinory if vou gpprooch fe with o comedic warp. Job
interviews§ Serving on an NYC criminal jury$ How obout the Ten
Commandments? Far just gbout gnything he's expenenced
shoun has g hilarious story at the ready,

With o sense of humor, thot's both cheerful ond universal Shaun
heas heodiined shows on five continents. His jokes have been
guoted everpwhere from the New York Post to Readers Digest to
Healthcore Fincnce News, In both Beform Judaism magozine and
fhe Christion Science Monifor, where he was the subject of the
cover story, He's been fealured on CoreerByilder.com and CHN,
in local popers like the Scardale Inquirer ond the Asbury Park
Press. and in the college popers the Yale Daily News ond the Daily
Pennsyhanian. Even in The Joumnal of meproducible Resulfs. o
scienfific humor magazine, Yes, there is one, And his group The vy
Leogue of Comedysm was the subject of o front-poge story in the
Philodelphic Inguirer, StarCentral Mogaozine recently cought up
with Shaun and here’s what went down:

How did you get started in the enterfainment industry?

| was working on Wall Street when | storted performing stand-up
comedy at night during new talent nights ot varouws comedy
clubs, My colleagues and clients come to the shows, Thay often
soid "Your comedy is clean but the other comics weren't, We'd
like to toke clients fo your shows but we con't because of some of
fhe other comics’ content. Wherg are the clean shows?" There
weren't any. | reaized there wos g demand for clean shows so |
started to amange fhem.

| wonted an upscake nome for the shows so | called them: vy
Leogue Comedy (| went fo an vy Leogue college). Once we
were doing a show at the theatre in DC ond when we amived
they'd screwed up the name, The marques said “The vy Leogue
of Comedy” and | thought that sounded better so | changed our
nome,

When did your enirepreneurial flair first reveal itself?

As g paperboy when | was 14, The Wednesday poper had the
food seclion with oll the coupons, Non-customers would stop me
on Wednesdoys aond ask if hod any extra popers fo sell becouse
they wonted the coupons. | never did but suggested they
subscribe, They'd obwoys soy they st want one poper o week-

FERATLIRE

MAKER: ELI

BREIDBART

can they get that? I'd say no, it's only avaioble for doily subscrip-
fions, Then | reqlized o good sales pitch- I'd say that the weekly
subscription is only $1.10 and that if they got more than 51,10 in
coupons they were still making a profit, 5o | got some new custom-
ers from that,

As an enfrepreneur, whaot is it that motivates ond drives you?

[t's the freedom to make my own decsions and choose whaot to
work on. Alsa. | con sleep lote, | woke up ofter 11 today. (not my
preference but ke o ot of people, not seeping well during the
pondemic),

In one word, describe your life as an enfrepreneur.

Hopoy! I'min chorge so | can do whot Dewont, when [ want, where
| want, with whom | want, And os a comedian, | get to work with,
and hang out with, the funniest people in the warld!

Whaot were your fop three mofivations for starfing your business?

| sow o demand for clean comedy shows,
| liked the idea of working for ryself,
| get poid to moke people lough-it's the best job in the worldl

What would you say are the key elements for starting and running
o successful business?

Listen. lisfen, listen. Other people have come before you and fhey
can point out mistakes yvou can avaid,

What form of morkefing has worked well for your business through-
out the years?

I've done o lot of differsnt things- derect moil, emoil, SEQ, phone
calls. giving talks, handing out lots of business cords, being o guest
on a lof of podoasts, You never know where an opportunity
comes fram.,

What is fhe best odvice you have ever been given?

In stand-up comedy, it's oll obout getting betfter by getfing on
stoge as much os possible. Stoge fime. stoge time, stage time &
like lzcation, location. location in real estate. But also learn from
other people's mistakes, When you go to an open-mic night
watch the ather comics, Theyre doing o lot of things wrong.
Mofice them so thot you don't confinue to moke the some
mistakes,

STARCENTRALKMAGAZINE COM
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.




Q} DEICORP

LIVE YOUR DREAM

1.2 & 3 BEDROOM APARTMENTS

NOW SELLING

LOCATION
| Chapel Lane & Lister dve, Rockdale NSW

COMSTRUCTION STATUS

ALFARN Under Canstruction
ARCEpmaLnw

THE
NO.1
IN ROCKDALE

LOCATION
— JETIIDG Trafalgar 51, Patarsham HEW
THE STDING
L AT Rk i R CONSTRUCTION STATUS

Undar Construction

FIND
YOUR
FREEDOM

LOCATION

580 Princes Huwy, Kirrawee NSW

SOUTH VILLAGE

—

CONSTRUCTION STATUS
Ready lo Mowe in Now

-
uuuuuu

ol =l ) R P
VILLAGE
VIBE

i
2 il

VICKY CHEW ALBIE PRIAS MIKE ILAGAN
c A L L T 0 D A Y 0449551236 | 0402533587 0410477890



FEATURE

MAKE

Solar

=S TN

I

ate

WAY FOR

Nner g }/

LEADING THE WAY FOR A SOLAR REVOLUTION
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In 2017, krothers Alex and Clint Williams, and Founding Portners
Dove Madrid powed their skl ond enfreprensunal drive into
starting Solor Energy Portners, alsc known as SEP. Aftfer developing
thieir business model around the philosophy fhat “more opfions,
means more deals, which means more savings,” the fio wentf to
work portnering with many of the largest, highest roted compa-
nies in the solar industry. From there, SEP began fo fake off.

This growth coincided with the onset of the COVID-1? pandemic,
which limifed social inferactions ond meaont salespeople could
na longer work on their original direct-to-home, doorfo-door
sales model. Addifionally, tariffz implemented on solar panel
impaorts made the challenge fo stay cperational even more
rmonumental. However, Alex, Clint, and Doave stepped up ta the
challenge ond approached it with innovation ana prooctivity,
piveting their cperations ond bAnging their business to fruition
during o time when many were struggling. During this pericd, SEP
expefenced such high growth fhey were able foc provicde
employment opporfunitizs for more than 1000 new represenfo-
fiwes, including many strugaling musicians, actfors and others in
creative industries across Southermn Califormio.

In Morch of this year, as the pandemic began to wind down and
at the peak of thekr infinl exponsion, Alex, Clint. and Dave
announced a merger with The Stondard, accelerofing SEPs”
dlrecdy rapid growth ond adding three members o their leader-
ship tearn, Todd Jensen, Brian Hutchings, and Brad Haolm,

StarCentral mmogarzine recently coauvght up with the Solar Energy
Partners Founders to discuss ther journey in starfing and growing
SEP, and to see what's on the horzon for the feam as the solar
revolution sporks on.

After the idea for SEP was conceived, was it a chaollenge to get
the venture vp and ronning?

Alex: Because we alreody hod experence in the sclar industry,
starting our own venture wosn't a farfetched notion. Initially, SEP

was mode up of fwo brothers, Clint and |, who set out fo solve
o major proplem. Uke maoany ventures, ocur stort was slow but
picked up speed on a whim. All of a sudden we haod this
momentumn and were growing exponentially. We went from
seryvicing just fweo locations to more than 10 by the end of 2020,
and we're showing no signs of slowing down.

What are SEPs’ primary motivations?

Brian: Qur ulfimate goals are also the foundations of our
business: authenticity and doing the right thing. but our priFnory
focus is to help people. Infernally, we aim to build o wordd-class
sales organizafion, where we develop top consultants who are
passicnate about their work. Externally, we work around the
clock fo offer the best, most flexiele and cusfomizable optfions,
so all of cur custorners can come cut of dealings with us feeling
fulfillea and confident fthey hove secured the best deal
possiole

What is one word that summarizes the SEP leadership team as
solar enfreprensurs? Why?

Brad: Innovation! As o company, we're always locking to the
horizon for what's next. and it's sofe to say the way we
approach business is not typical. While we do employ the gold
standard of what has made so many sclor businesses success-
ful, it's a continvouws goal to discover and push the boundaries
of the sclor londscape and what we con offer value-wise to
make S5EP even more unigue,

What are three key elements for starfing and renning a successiul
business?

Clint: Being an entrepreneur and having your own visicon meoans
you have to hola yourself accountakble for the uccesses and
failures of the business. On a wider scale, however, there are
some elemends that |'ve found which are essential in buillding
SUCCEES:

STARCENTRALMAGATINE.OOM 2
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= Passion: Becouse enfrepreneurship reguires a lot of hard waork, you
need to hove the underying possion and mofivatio

eyvery gay and be enthusiastic about what are doing.

# Training and Enowledge: Maoke sure s ond educational
resources are availaole ot all firmes, both yourself and your team.
Without this, it's easy fo become overwhalmed, which can maoke
the passion fizzle out.
# Culture: This is f :
ocrganization. Bus a sofd, p ricem bpetter,
aftract and ret better stoff, an: P, we want
our staff to b oy g with us that they feel Be it's the lost
jok they'll ever want fo have.

Which challenges has 5EP come up against in growing the business?
How did you overcome this?

Do * came fo fruifion in the midst of the pondemi fhich was
incredibly challenging. Being ded on a dectHo-home,
coor-fo-doce model, tin our rricfive ways of
customers, such os ifg on wking online ond

d meetfings. From this challenge, 2 become much

more steadfost and focused oz an orgonization. and it's really

24 STARCEMTRALMARAZIME.CCM

shown our strengtin in being o forscard-thinking ond creative
business enfity.

When did youw first discover and express your enfreprensurial flair?

Todd: By the end of 2014, | had been working in solar for three yeors

when | noficed that, from an infrastructural perspective, there were

a lot of factors of t rere out of my confrel. | alse

noficed that there wos o huge potential to offer o betier, more
/e expeience to customers and consulfants alike.

ded fo depart from “the mothership” ond

own cperaficn. There were disfinet ond attainakle o

better, considered, and streamlined projects and the cphion o

qualify and work with our own clientele, w miade a huge

difference to the woy | worked and changed my e

What was life like before Solar Energy Pariners? Was solar a part of
yaour life?

ore founding Solar Enengy Partners, e wos great - | believe
n abvays be fantastic, n cluring tirm f cholenge if you
choose to maoke it thot way. Anywoy, price tarfing SEP. | worked
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in the solar energy industry with o compony that wos more
concemed with profits than pecple and placed more emphosis on
zoles overtraining. To me, that was a clear rift in their business model,
and | knew | had fhe expertize to fll it.

Who are your role models? What is the best piece of advice you
have been given or discovered?™

cto are typically individuals thot have worked
=z and are able to mofivate
finem, Gory Yaynerchuk is somple of this
seful piece: | hove e tered center a
2’ - as in, anything at's weorthawhie comes with a
- ond sometimes thot veat, and tears.

What is the most importont leadership lesson 3EP Founders have
learned?

ation. To build a cutting-edge business with both th
n to grow and truly moke an impoct on the wordd

had to incorporate these lessons in everything we do.

What advice would you give fo those interested in being enfrepre-
s ?

Todd: Enfreprensurship i@ on advenfure, so my best od
whotever you decide to do in, people who daokkbie generally

Henr cire
Why do yos

CAN'EY

hardships that su

For mare information, please visit: waww solorenengy. parfners
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CROFT

Towards the end of last year, Madison Croft was crowned the first runner up
at the fuirst-ever Australian Multicultural Fashion Awards for the year 2020. It
has been a [nng time coming since she has been participating in pageants and
mndeﬁing since the age ﬂf 14,

hModisan Croft s curently 19 yeors old and she has been madelling and acting intemationally since the young age of 14, Sha's
o personal frainer and owner of MadBodz Filness — a theiving small busingss: She loves her job as every day she geis the blassing
of helping people on their journey to Improving physical and mental health. Moddie has always loved the saying "Choose a job
you love and you'll never have fo work a day In your life” and she fesk she has definitely achievead this! Her ultimate goal is fo
hove g successiul career in the modelling aond acting industry and she abhways says that she will never give up an that goal.

Towards the end of last vear, Madison was crowned the fiest runner up at the first-ever Australian Multicultural Fashion Awards for
the yaar 2020. It has bean a long fime coming since she has been participating In pogeants and modeling since the oge of 14,
She is curently a personal trainer and owner of MadBodz Fitness, and she is very passionate aboul educating pecple an the
importance of living a healthy lifestyle. She also works as a gymnastics cooch, a model, and an aciress.

Most people won't know this, but at the age of 14, she was suffering from depression because of constant bullying at her school
ond evan on social media. It was af this point that she wos advised that by joining pogeants, she would be able to make fiends
with similar interests and likes, and she would become much more confident and self-reont — that's the main reason why sha

storted competing in pogeants. After three years in the field. she says that she hos made more fiends ond now possess much
more confidence in her communicalive abilifies.

_,_T.-E-llﬂ-".

Fhotogrophed By: Tony Palliser
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“Being successful in the
fashion industry is tough.
Madison has learned to be
confident in her own skin and
__ﬁnrm, and not to be con-
cerned  with  changing
ﬂnyt'h[ng about lwr'sa:_[f __ﬁ:lr
other people.”

Being o beauty queen and o medel has its
cwn perks of couse, Maodison  enjoys
having the cpporunity to meet new
people. encowoge, empower and
educate other teens on several issues, do
charity work, and be an ambassador. The
kicker for her is that she's able to do all of
these amozing things ot the age of 14|

OfF course, avery upside will also have o
downside os well, 5he doss not look ot
them as downsides though —she prefers fo
look ot them os lessens from which she
cen leam from. Dwing her sfint ot
pageantry, she hos leamed to stay frue fo
herself, be who she wants to be, and not
conform herself to the opinions of others,

Being successful in the fashion industry 1s
tough. She has lzamed to be confident in
her own skin and form, and net fo be
concernad with changing onything akbout
hersalf for other people. She doesn't focus
on herlooks too much these days, instead,
she & more focused on her chority work
and public speaking instead. She hos
always hoad her family’s support and
encouragement  in her foray  info
pageantry ond she beleves thot her
family's support is the key reqson for her
tremendows success at such o young oge

Moving forward, Modison dreoms  of
having o successful carger in acfing,
madeling, and the fitnass indusiry.

Fhotographed By: Tany Palliser
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HOW TO ACHIEVE A WELL-BALANCED

DI

Keaping a haalthy body |s o aboul balancs. Each af your body's systeams canstantly trles o stay In balance. If ks this balancs that keaps
your body™s systems funclioning and your heaith stable. Everyone has heard of the phrase "balonced dial”, Howeavar, how many paople
ociually krnow whal that phrose means? What s o bolonced dial?

There & no single path fo o balenced diel. A bolanced dist includas a daily mixture of loods from each of the basic lood groups. The best
way to guarantes that you are getting enough proteins, carbohydrates, fats, minerak and vitamins & to eat differant feods from each of
the different food groups. Maintaining o balanced dial also means that balancing the lood you eal with physical exercise. [0 athear words,
you have to ol the proper amount of ealarias far the amount of axercise you get. Doing this will help you mainiain o haalthy weaight. Esep
in rind that the majority of pecple out there connot eat a perfectly balanced meal af every single meal. Keeping a fruly balanced diat m
aans balancing it for a week's worth of maals.

Who likes fo aal the same leod all the ime$ Nobody. I you choose a wide vanety of haalthy lfoods. it will help you maintain a balonced di
al on a daily basis. So pick several different types of foods within eoch food group. Even if you love apples. try changing things up —eat o
Boanana instead. Every weak. make sura you are eating strowbemies, cantaloupe, plums, nectarnes. and grapes. Theow in a mango of 5o
me kiwi every sa offen.

Fruils ond vegetoblas ploy an important and vital rale in g balanced diel. Nultitional powarhouses, they provide you with much needed
fisesr, which also confrols hunger: Vegeatables are especially good for you. They are low in calorias. Thay are ako full of healthy phytachemi
cals which heip stove off disease. Make sure you aat at leas! twa helpings of vegetables and two helpings of fruit eoch and every day.
Idaally, you should increase that number to three or four helpings. A helping should be half o cup or an entiee frult jexcluding wotarmelons).

Balancing color & anather tip for maintaining o balanced diet, Think of the colors of fruits and vagetables and moks sure you are aating
the antire spactium. A smple way 1o ansure you are getting asolid mikure of vegatablas and fruils & to eal os many colors in the rainbow
o possible each week, Need rad? Eal o strawberry. Want crange? Eal .. well, eal an orange. Yaellow? Geal some peoches and apprico
ts. Nead greend There are avocados, paos, broccoll, kivi, and green beans. Blue? Bluebemias, And purple® Egg plant, raisins, ond elderbear-
ries. Every differant color gives you a different nutrient, vitamin, minaral or anticxdant. 5o go ahead, aat the rainbow!

Bring these ruits and vegetablas with you whean you are on the go. Bring tham 1o work or school arwhanayvers you ang in the car. This haibil
will keep your diet balanced and healthy and belp canceal out any high-calone, gh-lat meals you may have al other Himeas.

Dan't like raw vegelablest wall, first of all, haove you really given them o chanca? I may just be tha thought of eafing o raw vegetable th
at you don't ke, They aren't as bland as you think they are. In fact, they are full ol flavor, Try some now, especially if you haven't ealen a
riy since you were o kid. You moay find you like the toste and crunch fow,

Afler trying them, il you still find you don'! like the taste of row vegetables, there is shil hopa. Try griling therm., This & o last and simple way |

o maka vegetables. Greal vegetables fo grill include pappers, 2ucchinl, asparagus, onions, potatoss, eggplant, and mushrooms. Expenm

ant with othears {o find youw own personal favorites. Grilled vegetables are greaf for side dishes or fo put on fop of pasta, rice, or plzea, It s
© parficularty important to eat a lof of vegetabdes and fruits while you ore o hormes,

When you arg at work or edling at a restaurant, you will have very few choices ol vagetablas and fruits. Sometimeas you won't hiave any |
o choose from — especiaily i you lind yoursall at a fast food restourant. I there are fruits and vegeatables on the manu when yvou ore aoting
oul, then by all means order therm, But offen your only choice i 1o fry 1o find something that hos fewer calones and fewer amounts of so
dium. I you manage to make these choices, you will hove a better chance of mainfaining o balanced fliow of nutients nto your body.

Smoolhies ore an excallent way to gat fruils ond vegetables into your system withoul socrificing foste. If vou fail to maintain a balanced
ciial, you will be at o graater risk for Typa 2 diabetes, high blood pressure, and heart disaase.

To achiave greater balance, axarcise mone, and get more slesp, Add maora physical activity to your daily routine. For example, I you are
going oul to lunch al weork, walk Ihere. And take the stairs. Il you combine o balonced dial with healthy exercise, you will lose weight faste
I. Also; rasearch praves that gatfing the propear amount of geep will help you stoy haalthier. Mot anly does proper sleep help your digestive
system, when you are restad you will make baller choices about the foods you eal.

Remeambear, weight lass s ol about balance, Eat right,. exarcie, and seap wel,
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Social Media

ENGAGEMENT

rm:{,‘:m rates is a clear indication that the content vou're podueing is enﬁaﬁlng.
audience is actually interac¢ting with it. These interactions include likes, s
At the end of the day, the more people interact with gour content, th
improving vour brand awareness and brand imade. '

Is your social media page not kicking off the way vou'd hoped? Perhaps you
you wani fo start a career with social media, but you're not getling enou
may seam easy, there are certain things thot you need fo look out ;
plays a large part In what makes a sockal media page successful and
you need to fake in order fo improve your tecial media engagement

1. Have a good layout

Graphic design is the very starfing point of gaining
is welcoming for vour target audience. Keeping
helps a lot when it comes to attracting others, O
motivates people to pay attention to what you R

2. Advertisement

Finding weays to promote your soclal media page In other places such os ofber sifes 18
People are mare inclined to associate with things they are more familiar with and i
about your page somewhera elke, they would be driven to see whal you offer. AlS
getting noficed among a countless number of others, as your page would el
they've seen it before. y

3. Llisten to others when it comes fo improvement

When someone has an ldea on how to improve your soclal media pog _ dumﬁnr'l It shows 1'FIET you're
willing fo respond to people's constructive criticlsm, which will then lead d to you, thus increcsing engage-
meant. It shows that you are within reach and that they can level with ya  for sites and pages nowadays. This

means mare people will interact with you as they feel they can withoul Belng gushed 'Iﬂ'fh&.sl;da.

4. Hold events that the audience can take part in

Futting up an event that others gain from s a fast-track te increase your engagemant. Occatlons such as conditia

giveaways and competitions are very appealing fo those who are looking for something to galn. Announcing somethings
that the audience can compete for, be it an actual item or a chance fo be promoted on Your poge. pigues fhe inferest
of many as they have a chance of winning. :

5. Introduce something with a limit

You could put on a one-fime-only sale or infroduce a product or theme that will only be up for
people the impression that they must go to your poge and get whatever If is vou hove Infroduc
This iz because they have the fear that they'd miss out as once something s gone, t's gone.

ﬁ'l!ln This gives
ore the deadiine.
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